









































Senelith Inks 











were the First lithographic inks 
made from dyestuftts 
treated with sodium tungstate 
for better sunfastness 
and are still leading 


with their outstanding resistance properties 








44 


E&, verything por Lithography” 











PERIODICAL 





622-626 Greenwich St. 





MODERN LITHOGRAPHY, October, 


For matchless strength and toughness 






in a blanket, buy ROBPORT 


The resistance and toughness of synthetic rubber, 
combined with the elasticity and resilience of pure 
natural rubber in one and the same blanket—the 
ROBPORT—assures lithographers of an offset 
blanket that is unbeatable for qual- 


stretch or embossing. The resistance of synthetic 
rubber to the wear and tear of long press runs is 
a steadfast guarantee against that. 
The ROBPORT is a blanket as near perfection as 
a blanket can be— 





ity, economy and long life. 


Embossing reduced to a minimum 


No longer need the pressman Our New Absolutely even in thickness 
worry over distortion from over- Baltimore Branch No surface imperfections 
pressure—the resilience of the natural opened Tough and resilient 


rubber eliminates that. Absolute 
fidelity of reproduction is sure. No 
longer need he fret over too much 





September 1, at 
1200 S. Baylis St. 


Fidelity of reproduction assured 
Order your ROBPORT today .. . 
and be safe from trouble. 








CHICAGO 
402 South Market St. 
NEW YORK DETROIT 
481 W. Columbia St 
TO OR. 
88 Broad Street 
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In Canada, it's THE CANADIAN FINE COLOR CO., with offices at Toronto and Montreal. 


ROBERTS & 


PORTER, ine. 















Your customers are reading about 


Hammermill’s Cockletone Bond! 
|, J a en ¢ 
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In general magazines, in business publications, in magazines 
that blanket the advertising field, the office field, and the 
banking field... COCKLETONE BOND is advertised 
extensively throughout the year. 

These messages reach the men who are particular about 
the kind of printing and paper that represent their business. 


They are your customers, present and potential. 
They will be asking about this new tub-sized, air-dried Send for these FREE samples. .ia7,."- . 


paper. Be prepared to show them samples. Test its superior Ceekletone Bond portfolio 


contains specimen letterheads 
THE FINEST LETTERHEAD PAPER EVER PRODUCED BY HAMMERMILL CRAFTSMEN 


.. sample book shows Ceckle- 












printing qualities for yourself.You'll agree with the printers _ ;.. sample book shows Cockle- 
letterhead use ... also match- 


ing env elopes. 


who say it adds new sparkle to their printing jobs. 





Send this coupon to your HAMMERMILL AGENT, or mail it to 


LOOK FOR THE 
Hammermill Paper Company, 1613 East Lake Road, Erie, Pa. 


| 
=| | 
y () Q | Please send me—FREE—COCKLETONE BOND portfolio 
0 oO 2 | and sample book, with matching envelopes. 
| Name Position a 


WATE RMARK (Please estes h to. or write on, your business letterhead) ML 
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FLAT SHEETS 
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SPECIALLY built to individual requirements and designed to produce 
one-time carbon sets, continuous forms, registered forms by offset, 
rubber plate, or stereotype printing processes . . . incorporating 
various finishing functions such as imprinting, punching, perforat- 


ing, numbering, slitting, rewinding, zig-zag folding, or sheeting. 





RE-WINDING 
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PRINTING 
OFFSET 
AND 
LITHOGRAPHY 


INKS 


CHICAGO 


440 W. Superior St. 10 


Tel. Superior 7-3481 











In addition to inks for 

fine halftone and process color printing, 
here you may obtain inks for 

bond, label, poster and book papers; 
parchment, glassine, cellophane, 
celluloid, metallic and glazed papers; 
cloth, wood, jute and kraft and 


many more printing surfaces. 





SINCLAIR & CARROLL CO., INC. 


591 ELEVENTH AVE., NEW YORK CITY 19 @ TEL. PLAZA 7-2470 
LOS ANGELES SAN FRANCISCO NEW ORLEANS 
1512 Santee St. 345 Battery St. 404 Magazine St. 
Tel. Prospect 7296 Tel. Garfield 5834 Canal 4628 
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Ged W. Debora (a 


crowning achievement of 37 years of 
cutter engineering and manufacturing! 






Fred W. Seybold is known all 


over the world as the outstand- 


ing authority on cutting ma- 


chine engineering. 








LAWSON 46”- 52” with 
completely hydraulic clamp 


Straight Line Double End Knife Pull * Adjustable Knife 
Bar Gibs * No Shear Slots or Boxes - Overload Release 
and Re-Setting Device + Improved Steel Safety Locking 
Bolt - Gears Operate in Sealed Bath of Oil + Positive 
Non-Slip, Non-Oiling Friction Disc Type Clutch «+ Knife 
Bar Slot Closing Device + Extra Long Clamp Lead + 6” 


TIPTOE TREADLE 


A light touch of the toe brings the clamp down 
for gauging the work as well as to drive the 
air out of soft fluffy paper. No need for back- Clamp Opening. 


breaking, manual work. 


WRITE FOR FREE BROCHURE: Complete, fully illustrated descriptions and specifications 
on the 39" or 46" and 52" LAWSON CUTTERS are available on request. Send for them now. 


EXCLUSIVE DISTRIBUTORS 





HARRY W. BRINTNALL CO., INC...... los Angeles, San Francisco, Seattle 
A. E. HEINSOHN PRINTING MACHINERY.............. Denver, Colo. 
TURNER PRINTING MACHINERY, INC........ Cleveland, Chicago, Detroit 
SOUTHEASTERN PRINTERS SUPPLY CO................... Atlanta, Ga. 
SOUTHWESTERN PRINTERS SUPPLY, INC................. Dallas, Texas 
SE SEES 6 ox od o.0 be aed Toronto, Montreal, Winnipeg, Vancouver 
MAIN OFFICE AND SHOWROOM: 426 WEST 33rd STREET, NEW YORK 1, N. Y. . 
BOSTON 


PIONEERS IN PAPER CUTTING MACHINERY SINCE 1898 i a 52 


MODERN LITHOGRAPHY, October, 1948 

















THIS TS A SPECIMEN ¢ 
OF ERIC GILLS (A FEW ME 


PERPETUA- MONOTYPE. 


AND OF | ASTER 








OF EASTERN’S MANIFEST LEDGER WHITE SUB.2R 
FACE OF THE TWENTIETH CENTURY 
EASTERN'S MANIFEST LEDGER IS - 


ation be pen, prem 
wes A they sheet 


ley cd goed pring 


a 7 perme vtwcors, tecllesims cmd « atathogs 

Thouyh an une atermatked paper, primers are always os- 
sured of uniformmy of color, finish rnd quorlay when they 
specify Easterns Montfes: Ledger. And castomers are al 
wary dnsiwed of good results. It comes in white and buff. 


Mukers of Atlantic Bond aad other Fine Basineis Papers « 







troy 











CORPORATION. BANGOR, MAINE « 
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aescrsctis  shcsishel be colby cones, Neve the 
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time is that the methods of manufacturing 
which we employ and ot which we are proud 
are such as make it imposible for the ord 
40 pt. roman 239 Mary workman to be an 









artist That the) should or could he an 
is an idea Now Ww idely he] 
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to be tm! 





This Month's 







Specimen Sheet of 


EASTERN'S MANIFEST LEDGER 














Shows an 





Arrangement of iy 
pencil, ruling, and re-writing over erasures. Made to 


Eastern’s quality standards it always gives good 
results, yet offers a thrifty solution for price sheets, 






Perpetua Type 


bulletins, ledger forms and catalogs. 
HIS month, Eastern Corporation is distributing In the heavier weights particularly, Eastern’s Mani- 


to printers and buyers of printing a specimen fest Ledger has an impressive feel, an opacity and 





sheet of Eastern’s Manifest Ledger, showing an ar- 
rangement of Perpetua Type. This sheet was designed 
by Helen Gentry, an outstanding ty pographer of New 
York City and one of the founders of Holiday House. 
Eastern’s Manifest Ledger is an extra-durable paper. 


Its firm, tub-sized surface takes printing, typing, pen, 


bulk that speaks of extra quality. 

If you, as one who specifies paper or printing, are 
interested in this specimen sheet of Eastern’s Mani- 
fest Ledger, a request on your business letterhead 
will receive prompt attention from one of our Paper 


Merchants or our Advertising Department. 








EASTERN CORPORATION 


BANGOR, MAINE 


Makers of Alllantie Bond and other Fine Business CaperwtD 
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e for Best Results on the Press... 


e Use Plates Grained with 


e AGSCO GRAINING SAND 


@ AGSCO Graining Sand gives a deep, smooth, uni- 
form grain ... because it is uniform in shape and 


size, cuts sharp and holds up under pressure. No 


flats or slivers ... can’t cause scratches. Free 
from oxidizing impurities ... 99% pure Si0:. Use 
it for the whole graining job ... or to “finish off” 


after preliminary use of Silicon Carbide or Alum- 
inum Oxide. Now in use by practically all com- 
mercial plate grainers, as well as a majority of 
lithographers graining their own plates. Use the 
sand the experts use ... AGSCO Graining Sand. 


We are headquarters © 


for Graining Supplies Call on us if you need help 
AGSCO Graining Grit with your plate graining prob- 
lems. Our many years of ex- 


Wausau Flint Quartz ; : 
perience are at your disposal. 
Silicon Carbide 
TSP Cleaner e 


Steel Graining Marbles 


Gia Griniog Mass: AMIBRICAN GRADED SAND CO. 


Pumice 
AGSCO-TUFF-STUFF Graining 2940-50 N. ASHLAND AVE. 189 E. SEVENT'Z ST. 


Machine Lining Chicago 13, Il. Paterson 4, N. J. 
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A FAIR QUESTION — one that every thinking Lithographer might well ask. 


The National Association of Photo-Lithographers con- 
stantly searches for improvements in the lithographic in- 
dustry ... helps you keep abreast of the latest develop- 
ments in your field ... enables you to analyze your own 
problems and find their solution ... establishes a yardstick 
for measuring the costs and profits in your plant. 


We are in a position to serve the industry with relation 
to.. 


TRADE CUSTOMS—LABOR RELATIONS—BUDG- 
ETED HOURLY COSTS — UNIFORM ACCOUNT- 
ING AND COST SYSTEMS — INDUSTRY PRAC- 
TICES — PERSONNEL RELATIONS — BULLETIN 
SER VICE. 


Join with us right now, so that together we will have 
a united front to further the lithographic industry. 





THE TREND IS TO NAPL! 


The National Association of Photo- 
Lithographers is proud of its steadily 





growing list of progressive members. 
From a small handful in 1932 to 345 is no 
accident. Yes, the trend is to join NAPL. 










. a... PhotoLithographes~—~SSt*~é<‘i«é‘«é‘«éN ANTON, ASSSSOCTATIONN 
1776 Broadway, New York 19, N. Y. 


ae OF PHOTO-LITHOGRAPHERS 


We are interested in sound cost factors for our plant. 
Please send full particulars on how we may avail ourselves 


of the Association's services. 1776 BROADWAY 


Our press equipment is as follows: 


iM 


NEW YORK 19, N. Y. 


Name a. 
City & State v ateiceas ssiceiicseliaaicealdicleaialid Duacadindaaiiiigiiobtads 
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first printers’ rollers shop, one of the hard- 
est problems of roller making was getting 
the roller out of the mold. In those days it 
took a lot of push and pull to extract the tacky 
glue and molasses roller. Even when it was 
done carefully, the surface was often marred. 


‘ 1847, when Sam’‘] Bingham opened his 


A simple device was needed that would ex- 
tract the roller from the mold without damag- 
ing its surface. Improvement followed im- 
provement. In the shops of Sam’] Bingham 
the ingenuity of highly skilled workmen be- 
gan to tell. 


A ramrod-and-ratchet machine was an early 
development. It shoved the roller from the 
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a IT TOOK “PUSH AND PULL” 
TO MAKE A ROLLER! 


mold. But this machine, too, had its faults. 
Absolute perfection was still lacking. 


As the era of mechanization progressed, the 
machines in the Sam’‘] Bingham shops im- 
proved. The production of rollers came to 
depend more on the efficiency of machines, 
less on the physical strength of men...more 
on brains, less on brawn, 


So that today, over one hundred years later, 
SAM'L BINGHAM’S SON MFG. CO., with a 
battery of patented, precision machines in 
each of 16 centrally located modern factories, 
produces the perfect roller, for the American 
printing industry, always furnishing “the right 
roller, right away”! 


OVER ONE HUNDRED YEARS OF ROLLER MAKING 


FQeCQtrseesgs 


ATLANTA 3 DES MOINES 2 
CHICAGO 5 DETROIT 10 
CLEVELAND 14 HOUSTON G6 
DALLAS 1 INDIANAPOLIS 2 


SAM'L BINGHAM'S SON MFG. CO. 


MANUFACTURERS OF 


PRINTERS’ ROLLERS 
LITHO-OFFSET ROLLERS 





FACTORIES 
KALAMAZOO 12 OKLAHOMA CITY & 
KANSAS CITY 6 PITTSBURGH 3 
MINNEAPOLIS 15 ST.LOUIS 2 
NASHVILLE 3 SPRINGFIELD, 0. 


MAKERS OF RUBBER + NON-MELTABLE + FABRIC-COVERED * ROTOGRAVURE + OFFSET » COMPOSITION » VARNISH-LACQUER + GRAINING ROLLERS 
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OUR 
CONTRIBUTION 
TO THE 
BETTERMENT 
OF 
LITHOGRAPHY 





SCKATCH PROOF 


DRYER NO 3 





Prominent lithographers throughout the country have learned to 
appreciate Scratchproof Dryer No. 3 for its unique characteristics, for 
the economical and successful ways in which it has helped them with 


their drying requirements. 


Results have proven Scratchproof Dryer No. 3 is the most practical 


dryer on the market today. 


Quick drying without crystallization or chalking of ink. 


Improves the lifting quality of inks, particularly on 
two and four color presses. 

NON HARDENING of inks on distributing rollers. 
Non drying of inks on press during long lapses of 
idle press time for unforeseen reasons, no washups 
during lunch hour. 

Acts as a lubricant in the ink on the distributing 
rollers whose temperature rise tends to further dis- 
solve SCRATCHPROOF DRIER No. 3, giving the ink 
a shorter fine binding. 

Prevents too much emulsification or waterlogging of 
ink at high speeds. 


Don’t be satisfied with substitutes. For better lithography .. . 


* 


Will not create after-tack in your pile, thereby 
eliminating summer heat and moisture difficulties. 


Will not injure press rollers or rubber blankets, and 
will not discolor zinc or aluminum plates. 


Has excellent suspension, body, and flow. Its non- 
settling qualities give ink necessary ‘'slip’’ and tack 
for better distribution. 


Will not cause any injurious effects if used in excess 
—in fact, this procedure is recommended in certain 
types of inks to improve their working qualities. 


Ink mixed with SCRATCHPROOF DRIER No. 3 will 
remain tough and elastic indefinitely. 


try 


SCRATCHPROOF DRYER No. 3... let your own test prove its 
benefits to you... judge by RESULTS. Send for your trial order today. 


NEVER SOLD IN BULK. 


EMPIRE SUPERFINE INK CO., INC. 


MANMUSACTU@ER OF #~'GH GRadE 


OFFICE: 
225 VARICK ST. 
NEW YORK 14,N. Y. 


LITHOGRAPHIC | % Aw PRINTING 


DEEP ETCH CHEMICALS AND SUPPLIES 





INSIST ON OUR LABEL FOR MAXIMUM PERFORMANCE. 


FACTORY: 
BROOKLYN 
NEW YORK 
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Your layouts will come to life 
when the job is printed on 


TICONDEROGA DF 





Lithographers and letterpress printers 
who are using this new and brilliant offset paper 
by International have found that it sets new 
standards for beauty and faithful reproduction. 
International Paper Company, 


220 East 42nd Street, New York 17, N. Y. 


INTERNATIONAL PAPERS 


<i> 
| FOR PRINTING AND CONVERTING 
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=SPEED 
with perfect control 


et planes could never have passed the super- 
sonic barrier, had it not been for the com- 
bined efforts of the plane designers and the 


suppliers of heat-resisting materials. 


The same co-operation in the graphic arts field 
has brought you modern presses built for higher 
speeds while maintaining perfect control of 


quality. 


New high-speed presses call for new fast-setting 
inks and fast-setting inks require special new 


roller materials. 


Fine IDEAL rollers are principal factors in con- 
trolling quality on many of the new high speed 


presses. 


For years, Ideal has been co-operating with the 
leading press builders and the ink manufacturers 
to supply rollers made of modern materials which 
will withstand high speeds and quick setting inks 
while assuring clean, clear controlled colors on 


the finished jobs. 


Keep step with this modern trend for doing things 


better and faster to meet growing competition. 


Ideal rollers are daily demonstrating that they 
are star performers creating new horizons for 


profitable business development and expansion. 


- 


IDEAL ROLLER & 
MANUFACTURING CO. 


2512 West 24th Street, Chicago 8, Illinois 
21-24 Thirty Ninth Ave., Long Island City 1, N. ¥ 
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JOIN THE SWING TO 


ofFseT INS 


the Ink that gives 
the “NEW LOOK™ fo 


Offset Lithography 


EXTRA FAST DRYING! CLEANER PRINTED RESULTS! BETTER PRESS PERFORMANCE! 


Send for striking specimens of actual production run sheets show- 


ing the same subjects in ZEPHYR and conventional offset inks. 
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PROVED TESTED 
AND INSPECTED AND ANALYZED 
FOR QUALITY FOR QUALITY 
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Before your customer receives a job, you make certain Before any Merck Chemical is packaged for distribution, 
the plate will assure a faithful reproduction of the copy. every batch must pass exacting and rigid control tests. 


Through four generations, Merck and its predecessors have been pro- 
ducing chemicals for the specific needs of the graphic arts. Merck 
experience, added to your experience, means better results. 


MERCK CHEMICALS 
for the Graphic Arts 


MERCK & CO., Inc. RAHWAY, N. J. 
Manufacturing Chemists 
New York, N. Y. ¢ Philadelphia, Pa. e¢ St. Louis, Mo. 
Elkton, Va. ¢ Chicago, Ill. e¢ Los Angeles, Calif. 
In Canada: Merck & Co., Ltd. Montreal - Toronto « Valleytield | 
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you to 


You will receive, without charge, copies of all texts, manuals, research bulle- 
tins, technical bulletins and similar L. T. F. publications issued during your 


membership. 


Your contributing membership, which costs only $10.00, entitles you to a 
40% discount on the purchase price of one or more copies of back issues 
of L. T. F. publications. 


You will receive, gratis, periodical mailings of L. T. F. Newsletter and 
Research Progress Bulletin. There are usually six of each issued during the 


year. 


You may write directly to the Research Department of L. T. F. to obtain help 
on specific technical problems. 


You may carry this card with pride as it indicates that you are a member of 
a cooperative association that is devoting time, money and effort in your 


behalf. 


This type of membership is available to 
employees of L. T. F. member companies. 


Lithographic Technical Foundation, Inc. 


General Office: 131 East 39th Street * New York 16, N. Y. 
Research Laboratory: 1800 S. Prairie Avenue + Chicago 16, Ill. 
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GRAFARG 


Especially designed for all photo-mechanical 
reproduction processes. Current-controlled feed motor 
which maintains a constant arc-gap length. Arc 


almost completely shielded from drafts. 


The top graph shows fluctuations in the visible 
light energy during a four minute operation with a 
conventional flaming arc lamp. 


The bottom graph shows fluctuations in the 
visible light energy during a four minute operation 
with the Grafarc. 


Start important savings. 


Uniform illumination can be provided on any 
work from 8” x 10” up to billboard size. Exposures 
can be made by a simple timer. 


Adapters to fit most cameras and composing 
machines now available. 


Use this coupon 


for convenience in obtaining literature. 
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are yours WMN.. 


FULLY AUTOMATIC 
HIGH INTENSITY 
ARC LAMPS 


ws tact de: tale cmd imma sali mes dada 5 


THE STRONG ELECTRIC CORPORATION 


17 City Park Ave., Toledo 2, Ohio | 


Please send free literature and prices on the new Strong Grafarc | 


High Intensity Arc Lamp. \ | 
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Takes 3 men to operate— costs $65,000! 


tf 


Picture taken at the United States Printing 


This 50 x 69” 2-color 


Harris 


and Lithograph Company 


Press costs approximately 


$65,000 and can run at 4000 sheets an hour. It takes three 
men to operate this press—all three of them highly skilled. 
The overhead on such a machine naturally runs high. 





..- That's why you should not ignore this! 


When you stop to realize that the 
production of your presses and almost 
all of your expensive equipment and 
skill 


negative, the selection of film becomes 


is dependent on a photographic 
extremely important. 
You 


Ansco Reprolith films you can cut down 


may find that by selecting 


on delays in production, because this 
film has a latitude that reduces the need 
for makeovers. 

Your find 


Ansco Reprolith films produce sharp, 


photographer will that 


hard dots for crisp definition in repro- 
duction. 


Reprolith Films lie flat—"ave good 


physical properties—fine dot-etching 
qualities. 

Let the Ansco Graphic Representa- 
tive show you how the four different 
Ansco Reprolith films can improve the 
photographic work in your shop. Ansco, 
Binghamton, N. Y. A_ Division of 


General Aniline & Film Corporation. 


ASK FOR Ansco GRAPHIC ARTS PRODUCTS 


MOD 


iF 


2N LITHOGRAPHY, October, 1948 























Lithograph Press Cylinders Reconditioned By Specialists... 





For the past twenty years, Arthur Tickle Engineering Works has specialized in reconditioning for the 
trade, damaged printing press cylinders, or cylinders that have been reground previously on the bodies 
and are too small in diameter. In our modern plant, damaged cylinders have been turned down on the 
surface and sprayed with metals such as Hard Stainless Steel, High Carbon Steel, Monel Metal, and 
18-8 Stainless Steel. Cylinders rebuilt by our process are more durable than new cylinders because of 
the increased hardness of the deposited metal and its resistance to corrosion. After spraying, cylinders are 
ground with precision accuracy to their original diameter or to any diameter desired. The thickness 





of the sprayed metal is controlled to vary from 145” to 14” on the side. 

The journals of the cylinders, if scored or worn, are rebuilt with High Carbon Steel (363 Brinell 
hardness) and ground to standard diameter, with a resulting increase in wear. 

Other techniques in which Tickle Engimeering specializes include the reconditioning with High Carbon 
Steel of scored ink fountain rolls, ink cylinder journals of various ink rolls, dampening rolls, and various 
drive shaft journals. 


svt tno ie Ae <a re ge 


Worn cylinder eccentric bearings are generally metal sprayed with High Carbon Steel on the outside 
diameter and with hard babbitt on the inside diameter for straight journals, and with Hard Stainless Steel 





on the inside for ball bearings. 

Tickle Engineering is equipped to spray any metal obtainable in wire form, on any surface round or 
flat, if it is a printing press cylinder, water trough, or the inside of a tank. 

Tickle Engineering will be pleased to discuss your special problems and to submit estimates based on 
efficiency and careful cost control. For quotations and any further information, write to 


ARTHUR TICKLE ENGINEERING WORKS, Ine. 


Repairers and Builders of Special Machinery 


DEPT. M, 21 DELEVAN STREET, BROOKLYN 31, NEW YORK 
(Only Office in the U.S.A.) 
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FALPACO Quality helps to solve your cover problems 


Here's another very interesting and practical use —_ Lithographed by Forbes Lithograph Manufac- 
of Falpaco Coated Blanks. It's the Magic Chef — turing Company, Boston, Massachusetts. Repro- 


Recipe Book, with both front and back spiral- | duced by permission of the American Stove 
bound covers of 6-ply Falpaco coated two-sides— | Company of St. Louis. 
lithographed in 4 colors. The Falpaco brilliant, Falpaco blanks are specially coated for lithog- 


blue-white color and smooth surface assures raphy, also specially coated for letterpress print- 
superlative reproduction qualities. It takes solid ing. Recommended for all types of spiral, plastic, 


colors exceptionally well. or cellu-bound covers. 


When Quality is a factor, Falpaco is a necessity. 


Distributed by authorized paper merchants from coast to coast. 


Gi PAco: FALULAH eect 


New York Office—500 Fifth Avenue, New York 18 * Mills: Fitchburg, Mass. 
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Bisnis the threat to the lithographic indus- 
try inherent in rapidly rising costs, another 
deterrent to lithography’s progress has loomed 
large in the discussions at recent lithographic 
conventions. This is the continuing shortage of 
skilled craftsmen. New companies, new equip- 
ment deliveries and expanded operations are 
straining the available supply of manpower to 
the point where, for expedience, some shops 
“pirate” trained men from other shops by the 
offer of higher pay or other inducements. This 
is a poor expedient, to say the least, as it forces 
upward the cost of producing lithography, while 
at the same time it fails to solve, or even to 
grapple with the basic problem—a shortage of 
men. 

Training of new craftsmen, and the improv- 
ing of skills of present craftsmen, are of course, 
the answer. But the setting up of adequate 
training programs requires money, time, and 
tireless energy. But such projects are being 
carried out with excellent success in many centers 
in the form of schools, and in-plant training 
programs. 

The Lithographic Technical Foundation, in its 
educational activities has helped in the formation 
of 10 organized trade schools and over 100 in- 
plant training programs. It has prepared more 
than 250,000 research and technical bulletins 
and papers, training textbooks and shop manuals 
on every phase of lithography. 

A high degree of cooperation has been attained 
between the union and employers in the setting 
up of apprentice training schools in several cities. 
Men who have invested money and time in these 
training programs have recommended them 
highly on the basis of results and return on 
investment. 

With all of this activity, and with all of the 
fine results, the need persists for even more train- 
ing. Perhaps in your particular city or town 
there is a need and an opportunity for training 
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additional men or for improving the skills of 
present craftsmen. We suggest that you contact 
the Lithographic Technical Foundation for in- 
formation on just how to go about setting up a 
training program. 


A GREAT upsurge in the production of all 
kinds of books by the lithographic process has 
taken place in the last several years. 

And yet, Books by Offset Lithography, Inc. 
is in the red. In spite of the success of the 1948 
offset book show, and the success of previous 
shows—their tours of the U. S. and even abroad, 
the attention they have gained from publishers 
and their production men—in spite of all this, 
suficient funds for the carrying on of the job 
have not been forthcoming from lithographers. 

Up to now, the press manufacturers, and other 
supply firms, have borne the brunt of the 
expenses. They have done far more than their 
share in carrying on the organization’s program. 
Of course, they will reap benefits from the pro- 
gram in the increased acceptance of offset in the 
book field, and the resulting increase in demand 
for offset equipment. But this is quite intangible 
and long range when compared to the benefits 
derived by lithographers from the program. 
Their benefits have been in a widened market 
and demand for offset in a broadening field. 

It seems to us, in view of these factors, that 
the time has come for lithographers who are 
interested in the book market to give more 
wholehearted support to the undertaking, if they 
want it to continue. 

Last month we published an open letter to the 
trade on the subject. This month (page 83) we 
are again publishing a coupon which makes it easy 
for lithographers to express their opinion con- 
cerning the future of Books by Offset. Today it 
is at the crossroads. Your opinion can help to 
decide the question. 
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VER a thousand lithographic 
employers, key men and 
craftsmen, representing hun- 

dreds of plants from coast to coast, met 
for four days at the Netherland- 
Plaza Hotel, Cincinnati, September 
15-18 for the 16th annual convention 
of the National Assn. of Photo-Litho- 
graphers. Official 
900, but total attendance was esti- 


registration was 


mated to be somewhat higher. 

The need for unity of employers 
in a firm stand against further exces- 
sive wage increases and_ resulting 
selling price increases was urged upon 
the convention, as well as the need 
for accurate cost knowledge, the value 
of aptitude testing, and the necessity 
for management to become thoroughly 
informed on the status of the indus 
try. A comprehensive discussion of 
employee pension and welfare plans 


was also given as part of the labor 


session. 





(Convention Sidelights are on page 61) 





New York in 1949 


The 1949 convention and exhibi- 
tion of the National Assn. of 
Photo-Lithographers will be held 
at the Pennsylvania Hotel, New 
York, October 18-22. 











The need for training of more 
skilled craftsmen was stressed as one 
of the most urgent needs in the in- 
dustry today. The future expansion 
of lithography is threatened by today’s 
shortage of men, it was emphasized. 

Charles E. Mallet, manager of the 
offset division of Rand Avery-Gordon 
Taylor, Inc., Boston, was re-elected 
president of the association, and Penn 
R. Watson, president of William J. 
Keller, Inc., Buffalo, N. Y., was re- 
elected treasurer. Changes in other 
office titles were made, with Walter 
E. Soderstrom, former executive sec- 
retary elected to the new office of 
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executive vice president, and William 
J. Stevens, formerly secretary, be- 
coming executive secretary. E. Ames 
Hilperts, CPA continues as the asso- 
ciation cost accountant. 

Four new directors were added 
to the board for three year terms. 
They are: Raymond Blattenberger, 
Edward Stern & Co., Philadelphia; 
Rosenstadt, Ardlee 
Service, Inc., New York; C. V. 
Stucko, Rapid Copy Service, Chicago; 
and Eugene E. Wirth, Rochester, 
Lithographing Co., Rochester, N. Y. 

The exhibits this year numbered 
+0, and many products were shown. 
The new products among the supply 
and equipment exhibits are discussed 


Bernard _ S. 


in another article in this issue. Exhib- 
its were arranged in two exhibit halls, 
one on each side of the meeting room, 
adjoining the balcony. 

The convention was opened offici- 
ally by Harry E. Brinkman, president 














of Cincinnati Lithographing Co., 
former president of NAPL. He intro- 
duced Mr. Mallet. A welcome to 
those attending was extended by John 
Hennegan, president of the Hennegan 
Co., and vice president of the Miami 
Valley repre- 


senting lithographers of the Cincin- 


Lithographers Assn., 


nati area. 

The Wednesday, 
Friday sessions were devoted to a 
series of talks, by men within the 
industry, supplemented 


Thursday and 


lithographic 
by discussions by several specialists in 
such fields as air conditioning, em- 


ployee pension and welfare plans, 


aptitude testing, and cost accounting. 


The Saturday technical session was 
sponsored by the National Assn. of 


Litho Clubs. 


Following are summaries of the 
various talks. Some of the talks are 
published in full elsewhere in this 
issue, and others will be published 
next month because of present space 


limitations. 


Lithographic costs 

Frank R. Somers, CPA, a familiar 
figure to NAPL audiences, discussed 
Costs in Lithography. Mr. Somers 
stressed the fact that plant capacity 
is constantly changing, and that litho- 
graphers should have a method of 
keeping informed at regular intervals. 
He pointed out that in an industry 
such as ours, there is no uniformity 
of product to be measured, such as 
the case in the steel and other indus- 
tries. Where no such uniformity of 











product exists, the unit of measure- 
ment must be chargeable 
chargeable hours, he said. On the 
basis of 255 days in a year, after 


or uUn- 


Saturdays, Sundays and six holidays 
have been accounted for, there are 
1912™% 


3825 hours. 


hours, or with two shifts, 
Adjusting for vacation 
periods, this figure becomes 3675 
hours for each unit of equipment. He 
gave examples of the use of this 
formula, and said that the percentage 
of usable and unusable capacity must 
be computed. 

Bottleneck 
vealed by this method, he said. A 
monthly schedule of usable capacity 
Normal capacity is 


departments are re- 


can be set up. 
computed on the basis of sales ex 
pectancy he said, but warned that 
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Mass., Pres. Conn. Valley Litho Club. 2. High spot of ladies 
party was when these men donned hats and aprons made by 
ladies. L. to R.: Angelo Pustorino, Daniel Murphy & Co., N. Y.; 
Sidney Blau, Electron Lithoplate, N. Y.; Harry Brinkman, Cin- 
cinnati Litho. Co.; Walter Soderstrom, NAPL Exec. VP; and 
Merle Schaff, Dando-Schaff Co., Phila. (This photo courtesy 
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Engineer Board; Lynn R. Wickland, Army Map Service; Col 
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E. Nelson iston Monotype, Phila.; J. Albert Caldwell and 
’ oth of Universal Litho., Balto 
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5. Clarke J. Fitzpatrick, Jr., Geo. R. Keller Co., Washington 
D.C.; Charles C. Doyle, J. E. Doyle Co., Cleveland; Geo. R 
Keller of Washington; and E. G. Williams, ATF. 6. Robert J. 
Schimmel, Chicago Litho Plate Graining; Stuart E. Arnett, 
Prtg. Machy. Div., Electric Boat Co., New York; and W. C. 
McCullers, The McCullers Co., Dallas, Tex. 7. Frank P. 
Pfeiffer, Reynolds & Reynolds Co., Dayton; Mr. and Mrs. 
Thomas R. Lindsey, Lindsey Litho Co., Akron, Ohio; and A. T. 
Walker, Harris-Seybold Co. 8. At the banquet—Standing: 
Charles W. Cook, Haynes Litho, Washington, D. C.; Lou Tamb, 
Fuchs & Lang, Washington; L. B. Frey, B & O, Balto.; Fred 
Wykoff, S. & V., Balto; Ted Williams, Progress Litho, Cincin- 
nati, Pres., Cincinnati Litho Club; Mrs. Fred Wykoff; Ed 
Steinwedel, Crown Cork & Seal Co., Balto; seated: Larry Litt- 
man, National Process Co., Pres., N. Y. Litho Club; Mrs. Ted 
Williams; Mrs. Ed Steinwedel; and Mrs. L. B. Frey. 9. Charles 
Latham, Litho. Tech. Foundation, New York; W. P. VanDeusen, 
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Institute of Tech., Rochester, N. Y.; and Charles F. King, U.S. 
Printing & Litho., Cincinnati. 10. Walter E. Soderstrom, NAPL 
and Mrs. Soderstrom, with George Carnegie, Imperial Litho 
Press, N.Y. 11. G. C. Pfund, American Can Co., Toledo; 
Richard G. Pfund, Edmund D. Orsinski, and Robert F. Zimmer, 
sll of the Priniing Plant, Wright Field, Dayton; and Ken 
Brockway, Business Forms Service, Dayton. 12. Wade E. Gris- 
wold, Exec. Dir., Litho. Tech. Foundation, with Jack Kronen- 
berg, S. D. Warren Co., Boston 
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capacity to produce must not be con- 
fused with capacity to sell. 

Air Conditioning 

Russell R. Gannon, president of 

the air conditioning firm in Cincinnati 

took Mark 

about the 


which bears his name, 


Twain’s famous saying 


weather and declared that something 
can be done about it through air con- 


ditioning. The lithographer’s public 


enemy No. |. he declared, is moisture, 


and relative humidity means trouble 


ll. The panel members at the Lith 
‘lub technical forum, L. to R. Emmet 
Flaherty, I. S. Berlin Printing 

Cc Chicago; Albert Grunder, IPI, Cin 


cinnati; John Skahill, Roberts & Porter, 


New York; Michael H. Bruno, Lithe 
Tech. Foundation, Chicago; Paul Dorst 
Cincinnati Lith ; Jack Kronenberg 
I Warren Boston; and Frank 
Yetersen, Rainbow Litho. Co., Cincin 
nati, moderator and program cnairmar 
f the Cincinnati Litho Cluk 2. Pre 
jent Mallet, Exe V.P. Soderstrom, and 
1. Tom Morgan, Jr,, Commercial Printe 


in the lithographic process. The plate 
room is the most vulnerable spot for 
relative humidity effects, while the 
pressroom’s register problems also are 


aggravated by changes in relative 


humidity. 


The four necessary functions of air 


conditioning, he said, are 1. Tem- 


perature control of air; 2. control 


of moisture content or relative 


humidity; 3. control of the air’s con- 
tent of dirt or other foreign matter; 


Inc., Columbus, Ga. 3. John Morse and 
Wm. Winship, Brett Litho, Long Island 
City, N.Y.; Richard Gardner, Eastman 
Kodak, Rochester; and John Carnie, Brett 
4. Max H. Schmidt, Jr., Schmidt Litho Co., 
San Francisco and Stanley Goldsmith 
Eastman Kodak. 5. Ernest Jones, Graphic 
Arts Corp., Toledo; Penn Watson, W. R 
Keller, Inc., Buffalo; Merle Schaff, Dando- 
Schaff, Phila; and S. M. Sears, A. T 
Howard Cc Boston. 6. Charles Tate 
Eastman Kodak talks with E. H. Mundell 
and Dr. Merwin C. Rogers, both of R. R 
& Co., Chicago 


onnelley & Sons 


and 4. control of air motion, direction 
This fourth point is 
sometimes overlooked, but is impor- 
relative humidity 


and velocity. 


tant because the 
varies even in different parts of the 
same room, unless control is obtained 


over the motion of the air. 


Mr. 


dehumidifiers, and other types of air 


Gannon discussed chemical 
and moisture control methods. Con- 
cluding his talk, he showed color 
movies of visible smoke in a room 
controlled by various types of air 


controls. 


Employee Welfare Plans 


I. Austin Kelly, III, director of 
the National Relations 


Institute, New York, gave a rather 


Employee 
“Present 
Benefit 
He said that there are five 


comprehensive discussion of 
Day 
Plans.” 


Trends in Employee 
methods which a union has to handle 
such a plan. First, “give the union the 
money and forget about everything 
else.” The next try, failing the first, 
will be that the union will put the 
money with an insurance company. 
In a number of cases in other indus- 
tries, he revealed, insurance com- 
panies have been organized by the 
unions to handle these funds. If the 
union does not win the victory on 
the basis of the second method, it will 
take the third 
the union proposes that the employer 


step. On this step, 


name an insurance company to handle 
In all life 


insurance companies there is an an- 


the money and the plan. 


nual dividend, and sometimes this is 
as high as 30 percent of the original 
amount contract. 
that 


dividends go to the person who applies 


deposited in the 


Insurance laws provide these 
and pays for the insurance protection. 
When the union receives the money, 
and applies for the insurance direct, 
the dividends are of course paid to 
That 
case, noted by Mr. Kelly, amounted 
to $300,000. The first three types of 


the union. dividend in one 


benefit plans are of course the ones 
which the union prefers to use. 


The next two methods, Mr. Kelly 
stressed, are far more desirable and 
he urged that, by all means, manage- 


ment should insist on handling . wel- 


(Continued on Page 89) 





























PROGRAM 


By G. 9. Fay 
Vice President in Charge of Sales 
National Process Co., New York * 


salesmen and 


have 


OO long 


sales executive been the for- 


gotten men of industry. In 
recent years they were relegated to the 
role of glorified messengers, job ex 
expediters, and general utility men, 
while top management gave all the 
plaudits to the boys who had anything 
to do with manufacturing. And to 
their credit they deserved most of the 
praise they received. However, in 
1948 we are faced with declining sales 
increased 


volume, higher costs and 


competition for available business 
Now the emphasis is on sales and the 
pressing question is “What steps shall 
we take in order to obtain the business 
we require to keep our plants opera 
ting profitably, and at the same time 
maintain a high peak of employment 


at good wages?” The lithographic 
industry is in a position, not only to 
maintain, but to materially increase 


our sales volume, if we will capital 
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ize on the natural competitive ad 
vantages of our process. 

That job is now squarely up to 
sales management and the salesmen in 
our industry. However, the depen 
dence for the success of any program 
we develop must be based on the fol 
lowing internal factors: 

1. Sound Policies:- The whole 
hearted support of management. in 
seeing that sound policies, integratin7 
sales and manufacturing, are set up 
and vigorously maintained, 
Relations: The 


same support must also be extended 


2. Tlarmonious 


to the field of management and em 
ployee relations, for without harmoni 
out relations between the management 
and the rank and file of the em 
ployees, whether they are union o1 
non-union employees, a sales depart 

* Delivered at the sixteenth annual conven- 


tion, National Assn. of Photo-Lithographers 
Cincinnati, Sept. 15-18, 1948 ; 
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ment (particularly in our industry) 
cannot successfully operate. 

3. Building Sales Staffs :- Manage- 
ment in our industry must give more 
serious consideration to the prime 
importance of building efficient sales 
staffs and maintaining high morale 
among the personnel. The high wages 
paid to skilled labor in our industry, 
the rapid growth in the number of 
new firms, the increase in the number 
of new and improved machines and 
methods for the production of more 
and better lithography, make it imper 
ative that all of these factors be met 
with an enlightened appreciation of 
the importance of obtaining top notch 
sales help. 

4. Certain responsibilities rest with 
the sales manager in seeing to it that 
the basis for team work prevails and 


honest effort is rewarded. 


Selecting, Developing Your 
Market 


Study your market, its geographical 
limitations, the number of accounts 
and prospects therein, their potential 
for the types of work that your plant 
can produce. 

These accounts and __ prospects 
should be classified according to in 
dustry, the classes of work which they 
purchase, and the season of the year 
at which they make their peak pur 
chases. This classification may be 
made on an A B & C basis accord 
ing to their desirability. Further 
more your salesmen’s calls and com 
pany mailings should then be allo 
cated accordingly. 

Your sales force should be con 
stantly informed of what is taking 
place in the various industries from 
whom they solicit business, conse 
quently a source file of all information 
concerning technical improvements 
advertising campaigns, business trends 
and changes in personnel should be 
gleaned from the various newspapers 
and publications and made available 


to the salesmen. 


Creating Selling Background 
Advertising 

Salesmen’s calls on customers an? 
prospects should be supplemented with 


a planned direct mail campaign of at 








ay 


least six well prepared pieces per 
year. These mailings should carry a 
continuity of thought and ideas, and 
should be further supplemented by 
mailings of samples of outstanding 
jobs, which may be accompanied by 
a letter explaining the salient features 
of the job. It is advisable to have 
such letters written by someone who 
is qualified and then signed by the 
individual salesmen. 

These mailings should be directed 
not only to the individuals who make 
the purchases of your product, but 
also to those whose opinions may help 
to influence your purchases, 

A well-planned campaign of mail 
ings helps to build a favorable back 
ground for your salesmen and your 
company, and is an excellent morale 


builder for your sales force. 


Sales Training 


Increased competition in the in 
dustry demands that the individual 
firms set up an adequate salestraining 
program. In order to be assured of 
sufhcient account coverage, it may be 
necessary to add extra sales power 
in the form of new men, and at the 
same time, concentrate on the spark 
ing ot the older men who, by virtue of 
their past efforts and their contracts, 
have become somewhat secure and are 
no longer inclined to push for new 
accounts or business. 

A complete basic training program 
should be inaugurated and should 
consist of a study of any new manu 
facturing methods or processes now 
being used. There should also be a 
review of the fundamentals of com 
mercial art, typography, copy prepar- 
ation, order writing, shop art, camera, 
negative stripping and opaquing, plate- 
making and presswork. To this 
should be added a study of paper 
with regard to the use of various 
finishes and weights for specific pur 
poses, and lastly, a study of finishing 
operations. 

This kind of training can be greatly 
stimulated by bringing in outside 
talent such as art directors, typo- 
graphers, paper mill representatives, 
finishers, and advertising and _ sales 
executives from customers whom you 


are serving. 
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The formation of discussion groups 
for the study and presentation ot 
sales ideas and sales approaches can 
be very helpful in developing written 
sales presentations, which can be used 
by the entire sales force. When 
this part of the program is function- 
ing, then concentrate your effort on 
the individual salesman. 

Check his activities on individual 
accounts; help to study inquiries for 
price or estimate; show him how to 
set up the specifications to fit your 
manufacturing facilities to the best 
advantage ; watch for his weak points, 
it any, and try to help him correct 





Next Month 


Space did not permit the inclu- 
sion this month of some of the 
addresses delivered at the NAPL 
convention in Cincinnati. Next 
month we will publish more of 
these.—Editor. 











them; teach him to present his sales 
story slowly and coherently and not 
to try to cover all phases ot your 


business in one sales presentation. 


Building Sales Morale 

It is a difficult task to maintain 
constantly a high peak of morale 
among salesmen. However, there are 
certain fundamental principles that 
can be followed that will be of great 
help toward this end. 

1. A salesman must be convinced 
that his equity in accounts will be 
fully protected as long as he continues 
to do a good selling job and that 
from time to time, in order to add to 
his financial security, he will be given 
ample opportunity to handle other 
accounts, provided he is on the job 
and shows a desire to cooperate fully. 


2. A salesman must be assured of 
the utmost cooperation from those on 
whom he has to depend for the suc- 
cesstul selling and servicing of his 
accounts. That cooperation should 
be prompt and efficient and it is up 
to management to see that any com- 
imitments made to an account by a 
salesman and with the consent of the 
management are tully carried out. 

3. Since our business is one which 
involves a tremendous amount of de- 
tail, as a corollary to our selling 


effort, it is our responsibility to see 





that the salesman be relieved of as 
much of this detail as possible, in 
order that the greater part of his time 
may be devoted to actual selling and 
customer contact. 

4. Any financial arrangement made 
with a salesman should be clearly de- 
fined and he should be informed 
promptly regarding his commission on 
specific sales, so that he will be in a 
position to gauge his income ac- 
curately. Commission or bonus settle- 
ments with the salesman should be 
made at stipulated intervals and these 
intervals should be tied in with the 
closing of the books on any transac- 
tion involving the payment of such 
commissions or bonuses. 

5. It is a fundamental fact that a 
saleman’s effort day in and day out 
is one of the most intangible things 
to measure. From the moment a sales- 
man leaves your office to make his 
daily round of calls, you have to de- 
pend on his good will and desire to 
turn in a good day’s work. 

If he is dissatisfied for any one of 
several reasons, it will undoubtedly 
reflect on his performance. It is there- 
fore imperative that more attention 
be given to the human side of selling 
with the realization that any man 
engaged in sales is constantly on his 
own and needs all the help he can 
receive from the people who are de- 
pendent upon him for results. 

It is further an excellent idea to 
have meetings at stated intervals, at 
which time a salesman is free to ex- 
press his opinion on matters pertain- 
ing to anything relating to. sales. 
These meetings should be attended by 
all executives and key men who are 
concerned with manufacturing as well 


as sales. 


Methods of Remuneration 
Junior salesmen should be paid a 
straight salary for a stipulated period 
of time while they are being trained 
and until such time as they are 
actually producing sufficient sales to 
equal their salaries on a commission 
basis. Obviously this period of time 
may vary, depending on the individual 
and the conditions under which he 
is working, the important point being 
that both employer and employee are 


(Continued on Page 89) 
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NE of the unfortunate things 

in business is that it is difficult 

to anticipate our mistakes, to 
recognize them after we have made 
them, and to learn how not to repeat 
them. The measure of failure or suc- 
cess which has come to any business 
is determined by the number and 
magnitude of mistakes it has or has 
not made. Fortunately, we can .all 
make a few mistakes and _ prosper, 
but not many can continue to make 
the same errors time and time again 
and hope to survive. 

The purpose of this discussion is 
to consider means by which the 
average small lithographing plant may 
lessen the possibility of errors, learn 
to know when mistakes have been 
made, and to be able to better analyze 
them after they have been made, to 
the end that they are not repeated. 

The suggestions that follow are 
to be considered only as a basic ap 
proach to the problems of controlling 
the elements which go into the pro- 
duction of a lithographing job. The 
actual means by which the desired 
results are achieved, may of course, 
vary with different plants, due to the 
availability of personnel or facilities, 


Job Control 
in the 
Small Plant 


but we hope the underlying princi- 


ples of control set forth here may be 
of some assistance to the lithographic 
newcomers in building a sound and 
In the course of 
this discussion we shall 
methods, forms and procedures, which 


profitable business. 
refer to 


we use in our own plant to better 
control our jobs. We do not offer 
them as a pattern for others to follow 
but merely hope that these suggestions 
may stimulate constructive thinking 
to the end that others will devise 
similar or more effective means to 
achieve the same results. 

Obviously it is impossible to exer- 
cise any control over things that have 
already happened. The timing of our 
job control effort, therefore, is of 
prime importance. Let us consider the 
problem in four important time 
phases. 

Ist. - Before you get the job. 

2nd. - After you get the job, but 
before you start production. 

3rd. - During production. 

4th. - After the job has been com- 
pleted. 

Each time phase is of great impor- 
tance and we shall consider each in 


its chronological order. 
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By Rex G. Howard 


President, The Howard Co., Peoria, III.” 


Before Getting The Job 

Before you get the job, be sure 
the job you are bidding on is adapt- 
able to your plant’s facilities and 
equipment. You are in business to 
make a profit, and some jobs have no 
business being in your plant. If a job 
should go on your competitor’s 35 x 
45 press don't try to whittle down 
press charges on your 17 x 22 to get 
it. It’s tough to have to keep up 
with your competitors and the install- 
ments too. Better run a $500 job 
and make a profit than get a $5000 
job and break even. Put a control on 
the type of jobs you will accept in 
your plant. Nowadays a business man 
is known by the company he keeps... . 
solvent. 

Speculative sketches or dummies 
when prepared should be made in a 
size and format to best utilize your 
plate, and bindery 


camera, press 


equipment. Design them to utilize 
available stocks of paper. If you have 
an odd size and color of stock that 
has long been on your inventory, make 


*Given at the NAPL Convention, Cincinnati, 
Sept. 15-18, 1948. 
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your dummy in a size and color com- 
bination to utilize that stock. 

The artist should make the layout 
with the thought of production costs 
always in mind. Request the layout 
artist to provide your estimator with 
a written estimate of the time re- 
quired for each of the various art 
operations required to produce the 
job as he has designed it. This esti- 
mated time is entered on an Art 
Estimate Form, designed especially 
for that purpose, and becomes a part 
of the final estimate. The estimated 
cost, or better still, the actual quoted 
cost of composition is also entered on 
this form. 

Submit the layout also to your 
stripping department to estimate the 
time required in that department. 
The art and stripping departments 
being the two departments where 
time variables are most evident, some 
control is established by getting ad- 
vance estimates from these depart 
ments at the outset of the job. These 
departmental estimates are available 
after the job is completed for com 
parative study with the actual time 
required, 

The Estimating Form should be 
so designed that it lists in logical 
order all of the elements and opera- 
tions that would ordinarily be a part 
of any lithographing job produced 
in your plant. It should cover the 
complete specifications on the job. 
The type, brand, color, weight and 
finish of paper stock, color of ink, 
cost ot composition, art work, paste 
up, negatives, halftones, stripping, 
press plates, proving, wash up, ink, 
press impressions, should be listed on 
the form. The folding, gathering, 
stitching, tinning, padding, number 
ing, drilling, perforating, mounting, 
die cutting and other operations 
should also be a part of the Estimate 
Form. It should provide space for 
sales commissions, outside work, 
packing, shipping, mailing, wrapping, 
and addressing. Simply stated, de 
sign your Estimate Form to make it 
dificult for your estimator to forget 
anything in his estimate. 

Provide tables of standard weight 
and sizes of book, bond, and cover 
stock on the reverse side of the Esti 


mate Form for quick reference. Insist 


ww 
> 


on a double check of the estimate 
figures by having a second person 
check them before making the formal 
quotation. Be sure your cost of out- 
side work is predetermined. Check 
material availability and cost. Con- 
sider carefully press time, in view of 
the type of stock being run, check 
ink requirements with reference to 
coverage, cost of the different colors, 
drying and stock handling problems. 
If the job is to be a rush, be sure 
provision has been made for probable 
overtime cost to meet delivery re- 
quirements. 

Consider carefully your past 
record of departmental labor costs 
when making your estimate or refer 
to your National Association of 
Photo-Lithographers cost figures if 
your own are incomplete. These 
figures will give you an excellent 
guide based on the industry’s cost 
experience over a period of years 
and covering all types and sizes of 


equipment. 


Formal Quotation 

Your Formal Quotation must set 
forth all of the factors covered by 
your estimate. State everything you 
propose to furnish your customer for 
the price you quote. 

State definitely extra charges for 
customer changes, additions or re- 
visions of the original specifications. 
Where costs are in a continual state 
of flux a time limit of acceptance 
should be included or an escalator 
provision inserted. On the reverse 
side of the Formal Quotation should 
be printed the trade practices of the 
National Association of Photo-Litho- 
graphers, to protect yourself from 
arguments concerning ownership of 
art work, negatives, plates, etc. The 
Formal Quotation should be in trip- 
licate, the original for the customer, 
the duplicate for the sales department, 
and the triplicate copy, with the 
Estimate Form attached should go 
to the Control File in the office. 

Remember an extra ten minutes 
typing your complete proposal in 
detail on your Formal Quotation 
may save you hours of argument 
with your customer later on. It is 
always a satistaction, in case of a 


customers disagreement, to have a 


comprehensive quotation upon which 
to base your charges. This is the first 
and very important control. 


Planning For Production 

If you get the order, fortunately 

or unfortunately as the case might 

be, the second time phase of the job 

control is the planning of the job 
for production. 

If the job is somewhat complicated 
or involves unusual operations get 
your department heads together and 
discuss the various phases of the job. 
A bindery forman may have a sug- 
gestion on layout that may save you 
considerable time and money in the 
final stages of the job. Your stripping 
department head may have sugges- 
tions for your paste-up or art depart- 
ment that will reduce your costs in 
the stripping room. Time spent in 
discussion of a job before it starts 
through the plant will be a small 
investment compared with the time 
and money it will save you when the 
job is completed. You are merely 
putting an extra control on the job 
and doing it early. 


The Job Ticket 

Having decided how you are going 
to do the job it is time to make up 
your Job Ticket. One type of Job 
Ticket consists of an original and 
duplicate sheet, size 8-% x 14 
mounted on a 12 x 16 printed craft 
envelope which is the triplicate copy 
of the Job Ticket. All of the original 
specifications covered by the estimate 
are entered on this Job Ticket and 
such other things, last minute instruc- 
tions that may have been added with 
the receipt of the customer's order, 
and suggestions of your department 
heads. 

The first or original copy of the 
Job Ticket has printed on its back 
a Job Cost Form for tabulating the 
cost of the job after it has been com- 
pleted. This first copy remains in 
the Job Control File in the office 
where it is filed with the original 
Estimate Form, the Departmental 
Estimate Forms and the duplicate 
copy of the Formal Quotation. The 
duplicate Job Ticket and the Job 
Ticket envelope are sent to the plant 
superintendent, who enters the job 
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on the Job Control Board and sets 
up the schedules for production. We 
use a cord type Job Control Board, 
which is used in many lithographing 
plants. It shows virtually at all times 
the status of each job as it passes 
through the plant from one depart 


ment to another. 


Into Production 

The job is now in the works and 
has entered the third time phase of 
the job control. 

After the job has been set up on 
the Job Control Board the Job Ticket 
envelope is sent to the first depart- 
ment concerned with the job and 
it follows the job through the plant 
to its completion. 

On the left hand margin of the 
Job Ticket envelope, which is large: 
than the first and second copies of 
the Job Ticket, is 
space for each department to make 


provided a 


entries of extra charges, customer's 
changes, remarks, and special instruc- 
tions for other departments that will 
work on the job at a later period. 

Press schedules are set up for the 
presses daily on a Press Schedule 
which shows the Job Control Board 
number, the Job number, customer's 
name, description of the job, color 
of ink, and number of impressions and 
date of delivery. Each of the other 
departments, including the art de- 
partment, camera department, plate 
department, stripping department, 
and bindery receive daily lists of all 
the jobs in their department on a 
Departmental Schedule showing the 
scheduled completion date and special 
instructions as to priority, special 
handling, etc. This provides each de- 
partment head with the list of all 
the jobs in his department and when 
they should be finished. These sched- 
uled production dates are taken from 
the Job Control Board. 

It is therefore possible at any time, 
by reference to the Job Control Board 
to tell in which stage of production 
and in which department the job is at 
any given time. In the event the 
job is delayed in any particular de 
partment or is completed and for 
warded to another department, the 


information is entered on_ the 


Departmental Job Schedule sheet at 
th 1 of the day and the following 
morning the progress of the job is 
posted to the Job Control Board. 
By reference to the Job Control 
Board one can determine which de- 
partments are on schedule and which 
departments are behind schedule and 
it is possible to project the actual 
delivery date with some degree of 
accuracy. 

Once a week the general manager 
receives a report of every job in 
the plant taken from the Job Control 
Board, showing in what department 
it is, how long it has been there, 
whether it is ahead or behind sched- 
ule, and why. 


The most important control of 
all is to determine the time and cost 
of direct labor on the job as it passes 
through each department during pro- 
duction. 

Each employee keeps a Daily Time 
Record. On this form is entered the 
job number, the customer’s name and 
the exact amount of time expended 
The different 


operations are indicated by code num- 


on each operation. 
bers. 

In addition to the tabulating of 
the actual time expanded on each 
operation, for that same period is 
indicated on the Time Ticket. For 
example, the number of line nega- 
tives, halftones, plate exposures, press 
impressions, folder and bindery pro- 
duction figures are entered and it is 
possible with some degree of accuracy 
to examine an employee's Time Ticket 
over a period of time and learn just 
how busy he has been and whether his 
production has been above or below 
normal standards. Space is provided 
also for the tabulation of non-pro- 
ductive time, such as searching files, 
waiting for materials, cleaning up, 
etc. 

The Daily Time Records, if care- 
fully studied, will provide a_ baro- 
meter of both individual and depart- 
mental Labor efficiency 
will eventually make or break any 
concern. Learn what it is in your 
Reward those employees who 


efficiency. 


plant. 
are efficient, replace those who are 
not if they fail to show any tendency 


to improve. 





Each day, all of the time for each 
operation on each job is taken from 
these Daily Time Tickets and entered 
on a Time Summary Sheet. The 
Time Summary Sheet carries all the 
accumulated time of each employee 
for every operation on each job. 


In setting up a production schedule 
it should be so planned that each 
operation is continuous and unbroken. 
Whenever a camera, a press or a piece 
of bindery equipment has to be reset 
in the middle of a job to accommo- 
date other work, your production costs 
immediately jump. If your original 
estimate did not take into considera- 
tion the extra time involved in broken 
production, your labor cost is not in 
control. 

The exact amount of stock re- 
quired, including allowance for 
normal waste, is determined by the 
plant superintendent, entered on the 
duplicate copy of the Job Ticket and 
forwarded to the stock room. When 
a stock is cut and ready for the press 
this stock copy of the Job Ticket is 
placed in the stock pile to identify 
the stock and job for which it is 
intended. 


Stock and other production materi- 
als should be on hand at the time 
they are needed to avoid production 
delays. In the event the stock or 
materials are not on hand _ the depart- 
ment requiring the material should 
make out a requisition at once in 
duplicate showing customer’s name, 
and job number, and delivery date. 
The office O.K’s the requisition and 
executes a Purchase Order in dupli- 
cate. The original Purchase Order 
goes to the supplier, the duplicate is 
filed with the original requisition. 
The duplicate with a 
notation showing materials have been 
ordered, is returned to the depart- 
ment from which it originated. When 
the stock or materials are received, 


requisition, 


the receiving department notes any 
variation from the original requisi- 
tion, and sends the copy to the front 
office, where it is attached to the 
Purchase Order for ready reference 
the supplier's invoice is re- 
ceived. This control on your stock 
and material deliveries will prevent 


when 


(Continued on Page 87) 
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Facts and Attitudes 
in the 


LABOR PICTURE 


by Walter E. Soderstrom 


Executive Vice President, National Association of Photo-Lithographers * 


S business men, as free citizens 
of America, as plain human 
beings, we all have an obliga- 

tion to keep a free and open mind. 
This is especially true regarding mat- 
public 


There always is a tendency to get so 


ters affecting the interest. 
wrapped up in one’s special interest 
that it may induce a blind spot. The 
French have a phrase for it, “‘de- 
formation professionale,” or as we 
would translate it, a professional de- 
formity. 

I can’t help but think we need a 
little of this professional deformity. 
We need it as a counterbalance. | 
say that after reading in the Lithog 
rapher's Journal tor August the fol- 
lowing: 

“The conference deplored any re 
sort- to the use of arbitration for 
purpose of economic demands. It 
recommended, rather the full use of 
our economic strength to secure our 
gains.” 

The ALA, as reported in the same 


August issue, leans heavily on the 


subject of welfare programs: 


“Every negoti-cion should now in- 
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clude a proposal for a welfare pro- 
gram. This is particularly so in cities 
where group negotiations are con- 
ducted or where the program can be 
handled as a group.” 

The interpretation seems reason- 
able that lithographers, who are in 
group contracts, face welfare demands 
simply by reason of being in group 
contracts. To move away from group 
contracts would that be an 
answer? I doubt it, and I believe you 
agree. The better answer will be for 
our members to develop a state of 
unity, a program deriving from unity, 
so that we can afford to be on the 
right side at all times. 

What is the right side? The right 
side must be right for both employer 
and employee. The old maxim still 
applies: Nothing is ever settled until 
it’s settled right. 

The economists on labor’s side and 
the economists on the employing side 
are capable of working out the reason- 
able maximum of reward for all con 
deter- 


cerned. It’s mathematically 


* At the sixteenth annual convention, Na- 
tional Assn. of Photo-Lithographers, Cincin- 
nati, Sept. 15-18, 1948. 
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minable . like the correct height 
for a building. 

An owner decides to improve a 
plot. How high should the structure 
be, how many stories? There need be 
no guessing. The owner, realtor, 
architect can easily arrive at the right 
height by determining what they call 
the economic height the number 
of stories which will yield the maxi- 
mum rate of income on investment, 
plus operation. 

Man-made laws do not settle labor 
problems, not for the employer nor 
for labor. They just sort of swing 
the pendulum. When a man-made 
law gets out of hand it can be re- 
pealed. But one doesn’t have to be 
an expert economist to know that an 
economic law cannot be repealed. 
This is exemplified in fact and fable; 
by the law of diminishing returns and 
the fairy tale about killing the goose 
which laid the golden egg. 

When all parties to a situation 
know all the facts, and are of a mind 
to use them reasonably, agreement is 
almost certain. But at this point at- 
titude is as important as information. 
The quotation I read about arbitra- 
tion was preceded by the following: 
“The conference was emphatic in its 
recommendation that we exert strict- 
est strategy in negotiation through the 
use ot our knowledge of the facts in 
statistics. . .” 

As long as labor and employer re- 
lations are based on a tug-o-war con- 
cept there will be at best an uneasy 
peace. If negotiators use facts for 
strategic purposes, rather than for 
the greatest good of the greatest num- 
ber, the relationship of employer and 
employee will not be continuously 
happy or profitable. 

I sometimes lay awake at night 
wondering what the labor economists 
really think. They are experts, just 
as good as ours. They know the facts 
every bit as well as we know them. 
I often wonder if they have the moral 
courage to tell their employers, who 


are the union, the facts as they really 


see them. Or are they unable to get 


the facts across? Would all the de- 
mands of the last three years have 
been made if these economists could 
have made clear the picture before it 
was filled in; milk at 25¢ a quart, 
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chop meat at 95c a lb., a Ford at what 
a Cadillac used to cost. 

“Real wages” is a definitive term 
to an economist whether he hires out 
to employer groups or labor unions. 
To lessen real wages while an upward 
wage spiral tends to undermine in- 
dustrial health, surely can hold no 
entrancing possibilities to one whose 
profession is that of an economist. 

When I was a boy I knew an old 
mammy who summarized the whole 
theory of real wages in one declara- 
tion. “I don’t care how much I gets,” 
she said. “I only cares how often a 
week I eats chicken.” 

To get employer and employee re- 
lations on a stable plane is going to 
require some earnest thinking and 
large-order capacity. These have got 
to come from both sides of the fence. 
Even more, they have to be of a 
degree that disregards any such bar- 
rier as a fence. 

Labor and management can’t help- 
fully be independent in their thinking 
when the natural law makes them in- 
terdependent. Nothing can be good 
for one if it is injurious to the other. 
The significant word in their relation- 
ship is ‘““entitlement.” Everything 
that management is entitled to, every- 
thing that labor is entitled to—all this 
can be resolved and brought into line. 
The sticking point comes when some- 
body wants to obtain something to 
which no “entitlement” exists. 

Management needs to be willing 
to do the square thing by labor in 
order to insist that labor do the square 
thing by the employer. Moreover, it 
is unseemly, to say the least, for one 
employer to take advantage of another 
employer ; and what a devastating im- 
pact such action has on labor’s regard 
for management! My reference is to 
the raiding of workers, whereby a 
plant, which never bothered te train 
workers gets its trained recruits by 
stealing them from a rival who did. 

The plain truth is that our industry 
never has had enough skilled work- 
men. We've lacked them because we 
did not see to it that an adequate 
training program existed. Yes, there 
has been some teaching, some in-plant 
training, but never an integrated, in- 
dustry-wide system of bringing up 


An 
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new skilled workers. Because of its 
lack, and the consequent lack of 
enough skilled workers, there has 
been what virtually amounts to a 
stealing-of-skill by some plants. Is 
there any wonder that employers be- 
came discouraged in their sponsorship 
of training courses? 

Education is no private responsibil- 
ity. The industry cannot be at its 
best until the whole educational load 
is shared. Not only in learning facili- 
ties but also in job requirements! 
Herein the industry needs a measure 
of unity comparable to the unity 
needed economic-wise. In some places 
teaching facilities are available, equip- 
ment manufacturers have loaned the 
tools, established schools have made 
space available, the Technical Foun- 
dation has devised instructional course 
material. In spite of all this forward 
looking effort some employers have 
refrained from sending their appren- 
tices to school. 

Education is a needed foundation 
stone in the industrial structure. 
Lithography is not an exception. To 
get competent craftsmen, and enough 
of them, an educational program is 
required which will make serious 
demands in time and money. Ade- 
quate schooling does not come cheap. 
We're not building for the future 
unless there is good teaching in the 
present. And we're not building up 
to the industry’s needs until every 
employer sends all of his apprentices 
to school, at the very least for a part 
of the apprenticeship period. 

The lithographic industry, by rea- 
son of its widespread development, 
cannot long safely delay a_ unified 
educational program. This need rests 
on an economic base. Printers, letter- 
shops, all sorts of proprietors who 
heretofore never invaded the field of 
lithographic customers, are installing 
lithographic equipment. Obviously the 
need for skilled craftsmen thus ex- 
pands. Where are they to come from? 
Are a few to train help for the mass? 

We have an almost traditional bad 
habit of nepotism. John Doe’s brother 
is nominated for the trade, and 
trained in lithography for no reason 
except that he is well sponsored. That 
is no way to pick a man for a craft. 
A better way, surely a more satistac- 


tory way, would be to make an apti- 
tude inquiry before training. His 
general schooling should at least in- 
clude a high school certificate. And 
he should inherently have characteris- 
tics that give promise of letticg him 
become a good lithographic craftsman. 


Granted goodwill and a desire to 
truly serve the industry there is no 
reason why management and labor 
cannot agree on what constitutes a 
reasonable test for aptitude. Our in- 
dustry calls for some scientific and 
mechanical inclination. A speed up 
scheme, which doubtless would find 
general welcome, would be to give 
preference to men with previous shop 
experience prior to their having be- 
come lithographically employed, and 
allow them some credit toward jour- 
neymanship. 


At this point let us take notice of 
an employing attitude which turns a 
cold eye toward apprenticeship, be- 
cause of a fear that the apprentice 
gains a vested interest in the job 
whatever his eventual competence. The 
employer, no less than the worker, has 
a right to protect himself. He can 
get this protection by getting agree- 
ment that a worker’s vested interest 
must be preceded by a year’s trial. 
I believe labor, in its own enlightened 
interest, would be willing to agree 
to that. 


The question of education, ap- 
prenticeship, getting enough good 
workers . . . this is a single question. 
It is immensely significant, because 
the wage question never can be re- 
solved on a truly economic basis until 
enough good workers are in supply 
to meet public requirements for litho- 
graphy. 

Besides needing both labor and 
management agreement on apprentice- 
ship, definition of aptitude, and such, 
there is long overdue a uniform sys 
tem of job classification. Its value is 
denied the industry because there is 
no assurance that it would be used 
only for unselfish good. Employers 
suspect that it would be used for un- 
merited upgrading rather than precise 
definition. Job definition and classifi- 
cation can be worked out, but to do it 
labor must join management in sin- 


(Continued on Page 47) 
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EFFICIENT, high-production team mates— 
Kodalith Films, Plates, and Papers with Koda- 
lith Developer, which is specifically designed 
to bring out effectively the excellent quality of 
these high-contrast materials. Made from 
Kodak Tested Chemicals and uniformly com- 
pounded under rigid laboratory control, this 
handy, packaged developer is ready for instant 


use when added to the correct amount of water. 


Order from your Kodak Graphic Arts dealer 


GRAPHIC ARTS DIVISION 


Eastman Kodak Company, Rochester 4, N. Y. Kodak 





























LOOK WHAT’S HAPPENED TO MONDAY! 











Resitsien of automatic washers and With the growth of every new industry, and 
ironers passed the four-million mark in 1947, with continued expansion of old industries, de- 
and continues to spiral ... and thus another mand for paper keeps increasing. To help meet 
American industry expands to meet America’s this demand, “Paper Makers to America”’ is, it- 
expanding markets. self, expanding. The result, already apparent, is 

To develop these washday wonders takes imagi- more and better Mead Papers of the Mead, Dill 
nation, skill, research, machinery, and—paper. & Collins, and Wheelwright lines—‘‘the best buy 
The inventor crystallizes his ideas on paper. De- in paper today.” 





signers and draughtsmen detail their plans on 
* * & Mead offers a completely diversified line of papers in 
colors, substances, and surfaces for every printed use, includ- 
as : : ‘ P ing such famous grades as Mead Bond; Moistrite Bond and 
chandising, selling and instructing, paper again Offset; Process Plate; Wheelwright Bristols and Indexes; 
D & C Black & White; and Printflex Coated Papers. 


paper. Engineers chart production on paper. And 


in packaging, labeling, shipping, advertising, mer- 


plays its inevitable part. 


MORE THAN ONE HUNDRED YEARS OF PAPER MAKING 





THE MEAD CORPORATION «© “PAPER MAKERS TO AMERICA” 
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The Mead Sales Company, 230 Park Avenue, New York 17« Sales Offices: Mead, Dill & Collins, and Wheelwright Papers + Philadelphia « Boston « Chicago « Dayton 
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JIFFY DEVELOPING INK 


. MOLDS...WHAT YOUR LENS 
: CAPTURES... 










~~@ BRINGS OUT EVERY DOT 
‘@ NO FEATHER EDGES 
@ PREVENTS BLINDING 


_@ HIGH ACID RESIST 


me, 


JIFFY DEVELOPING INK is dense black ‘bringing the finest dot into easy 
vision. It has a high acid resist which prevents blinding and never leaves a 
feathery edge. Further, JIFFY spreads smoothly, washes out easily and responds 
instantly to ink on the press. These are the reasons that JIFFY DEVELOPING 
INK has been the industry standard of comparison since 1929. 


JIFFY DEVELOPING INK comes in two ways. REGULAR for surface coated 
plates — HEAVY for Deep Etch plates — both have the same high quality 
and ease in working. 


PRICES 
JIFFY (Regular) +2439 JIFFY (Heavy) #2414 
Galion: 3. 8s ka ae ee $8.00 0 ee $10.00 
Ae Os Sd oe eee eo 4.25 0 se 2.75 
L anette oe a Aor a 2.25 


JIFFY DEVELOPING INK 
is available from LITH-KEM- 
KO Dealers from coast to 
coast and in Canada, 
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Comolith 
Gives Results 
Where It Counts | 








PREBES 


em te). | Guia 











— S/S 4 
y 


> us CSMSLITH = 
Se ee ee 








% 





- .. and that’s right in the press room! Comolith gives 
cleaner, sharper impressions under widely varying condi- 
tions. It has longer plate and press life ... is highly 
resistant to dispersion in water ... and retards skinning 
to an unusual degree. 


This time-tested litho ink is made from a specially devel- 
oped formula and produced in our own plants directly from 
basic color pigments. This makes possible an exceptional 
degree of uniformity in both black and colors. Send in a 
trial order. If Comolith doesn’t give complete satisfaction 
from every angle, return the unused portion, and a refund 


for full amount will be sent to you at once. 











Cc. O. MONK, INC. 


1621 GUILFORD AVE., BALTIMORE 3, MD. e 1408 NEWTON ST., LOS ANGELES 21, CAL 
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Prominent Users of Strathmore Letterhead Papers: No. 79 ox a Series. 








NO TIME LOST! 
The conference 
speeds on with the 

New York Central’s new 


“20th Century Limited.” Shralhmore 
ADVERTISEMENTS 


in national magazines tell 















your customers about the 
letterheads of famous Ameri- 
can companies on Strathmore 
papers. This makes it easier 


for you to sell these papers, 








THE NEW “20th CENTURY LIMITED” MEETS which you know will produc: 
MORBRERN NEEDS quality results. 
--- Does your letterhead do this? * FS 
| This series appears in: 
TIME 
One of the oldest American railroads, the New York Central System 
NEWSWEEK 


is also one of the most progressive. Witness its new “20th Century 
Limited”—latest word in passenger convenience, with its rooms con- UNITED STATES NEWS 
vertible for business conferences...its radio phone, secretary and 


barber-valet on tap for traveling executives...its spacious lookout BUSINESS WEEK 


lounge for relaxation. ADPVERTISING & SELLING 
Significantly, like many other leaders of industry, the New York ome 


Central System uses a Strathmore letterhead paper. Its officials realize 
the importance of creating a fine impression in every phase of business, 
from railroad cars to correspondence. SALES MANAGEMENT 
How well does your letterhead express the vitality and dynamic quality 

of your organization? If your present letterhead falls short of rep- 

resenting your company in today’s terms, ask your printer to submit 

new designs on Strathmore paper. 


PRINTERS’ INK 


Strathmore Letterhead Papers: Strathmore Parchment, Strathmore Script, Thistlemark 
Bond, Alexandra Brilliant, Bay Path Bond, Strathmore Writing, Strathmore Bond. 


STRATHMORE ee 


Strathmore Paper Company, West Springfield, Massachusetts 
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Sele U. $. Distributor For ilferd Dry Plates 


NORMAN-WILLETS surety co: 


326 WEST WASHINGTON STREET + CHICAGO 6, ILLINOIS 
TELEPHONE RANDOLPH 6-8300 
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DON’T STOP 
THE PRESSES 


BECAUSE OF 
















a ASSURE FULL PRESS 
LOAD CAPACITY WITH 


OXY-DRY 


ELECTRIFIED POWDER 
METHOD OF 
OFFSET PREVENTION 


Simply install the light, compact OX Y-DRY 
Electrified Powder SPRAYER permanently in 
your press delivery and your offset troubles 
are over! This work-speeding, money-saving 
fact is being demonstrated daily on every type 
of press, the country over—sheet-fed, high- 
speed rotary and multi-colored .-. . in letter- 
press, offset. 





OXY-DRY 
Installs on Every Type of 


Press . .. Works with 
Any Kind of Printing 
Process 







eee 
The OXY-DRY Electrified Powder process 
proves daily, in hundreds of exacting installa- 
tions, that it prevents offset and eliminates 
static on all types of work .. . including over- 
print varnish, high-gloss and metallic inks on 
cartons, boxes, labels and cellulose printing. 


Original cost, operating economy, effective- 
ness of offset-prevention and permanent health 
factors of OXY-DRY are so attractive as to 
amaze you. Get all the facts. Write today 
for full information applying to your type of 
press and work. 


Write Dept. M 


OXY-DRY SPRAYER CORPORATION 
320 S. Marshfield Ave., Chicago 12, Ill. 





full-press-delivery offset prevention 
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—_ 
JET-WING AIR’ MAIL UESIGN-- 


the new U.S.E. Thin-Opake to speed mails ... and sales 


=> Once in a while a new design, a new 


treatment, comes along to prod imaginations. 
Such an idea is U.S. E.’s new Jet-Wing Air 
Mail Thin-Opake Envelope . . . with an exciting 
border that suggests the tempo of ever-faster 
air mail service. 

=> At lower rates, air mail is being used 
more now than ever before. Regular corre- 
spondence, instructions, requisitions, folders, 


return envelopes — all are being sent by air as 


“ewer 
> 











UNITED STATES 


DIVISIONS 


46 


Ask your merchant for samples. 


ENVELOPE COMPANY 
General Offices — Springfield 2, Massachusetts 


FROM COAST TO 


part of regular business building procedures. 
The envelopes needed are door-openers to other 
sales — and the guaranteed quality . . . the ex- 
of U.S.E. Jet-Wing Air 


Mail Thin-Opake Envelopes will mean repeat 


citing new design... 


sales for you. 


= With border design of alternate red 


and blue Jet-Wings, these envelopes are avail- 
able in 6°%4 and 10 sizes, in a cockle finish 


tinted inside for opacity. 
E9-P 








grn 


a. 


a0 us: 3 


COAST 
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LABOR PICTURE 


(Continued from Page 38) 





cerely wanting it for mutual value. 
The fable of killing 
which laid the golden egg is as ap- 


the goose 


plicable to the employer as to labor. 
whereas labor can maneuver the wage 
scale to the point where it is impos- 
sible for the employer to pay the wage 
and make a profit, the responsibility 
is not labor’s alone. Its demand is 
not singly responsible for approaching 
the smash-point. Management’s 
granting of such demands is also re- 
sponsible. 

The indirect as well as the direct 
wage must be calculated. A stripper 
forbidden to opaque, an opaquer for- 
bidden to use an air brush . such 
shop rules are high cost factors. A 
shorter work day has a bearing on 
rising costs, for unit costs go up as 
work hours grow less. 

Wages and their relation to hours 
and overall productivity seemed an 
academic question from 1942 to re- 
cently. Then the all important con- 
sideration was delivery. But we are 
Buyers are again 

Competition is 
Not only between lithographer 


back to normality. 
interested in price. 
rife. 
and lithographer, but from printers 
and other newcomers! Moreover, 
volume is off with reduction in colors, 
sizes, pages and quantities. Produc- 
tion in customers’ captive plants is a 
circumstance to ponder. 

Let me introduce here a statistical 
interlude. The industry has arrived 
at a work week which averages 361% 
hours. Two-week paid vacations, and 
at least six paid holidays, must be sub- 
tracted from the productive time 
total. Overtime costs time and a half 
for the first two hours, double time 
thereafter. Work on Saturdays, Sun- 
days and holidays is in the double time 
category. 


Whether 


main more or less as they are now, or 


economic conditions re- 
whether a new upsurge comes through 
expanded government spending in the 
European salvage, or whether there 
sooner or later occurs a business re- 
cession whatever the economic 
future, I think it accurate to say that 
(Continued on Page 88) 
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The Big Problem is 





WIR AALON IN G@ 


By Charles E. Mallet 


President, Natl 


Assn. of Photo-Lithographers 


Manager, Offset Div., Rand Avery-Gordon Taylor, Inc 
Boston, Mass.” 


UR industry has come a long 
way in the past fifteen years. 
The number of plants, the 
number of skilled workers, and the 
produced, have all risen 
Under _ this 


growth, I am happy to add, the indus- 


volume 
rapidly. stimulating 


try is turning out higher quality 
lithography year after year. 

As one looks at the industry today 

. and guesses what may be ahead, 
it can be seen that there is still a tre- 
mendous educational job ahead. Em- 
ployers and employees, in both old 
and new plants, must, if they are to 
keep abreast of competition, do much 
studying of research, selling and 
management. 

No one need tell you that much 
new equipment is being installed in 
Plants 


which heretofore had only small or 


existing lithographic plants. 


medium sized single color presses 
today are adding multi-color equip- 
ment which calls for heavy capital 
investment, the most skilled crafts 
men available, and an avalanche of 
orders for high grade lithography. 
Nor should it be necessary to point 
out the fact that a 


letter shops, 


multitude of 
printers, blueprinters, 
photostat houses, brokers and others 
22 or 22 x 34 


These firms, particu- 


are installing 17 x 
offset presses. 
larly, need sound advice and counsel 


on how to set up cost rates for each 

Excerpts from an address at the annual con- 
vention of the NAPL, Cincinnati, September 
15-18, 1948. 





of their departments, based 


specific costs in each individual plant. 


upon 


This industry is sorely in need of 
competent lithographic craftsmen. It 
would seem that in an industry pay- 
ing the high wages which we do, 
with a very short work week, paid 
holidays for not working, paid vaca- 
tions, and all of the other favorable 
working condition factors in our 
plants, that many boys who have 
completed chemistry or physics in 
high school would be attracted to this 
industry for their life’s work. Man- 
agement must train new help if we 
are to continue producing high grade 
products. In my opinion every firm 
should carefully select by aptitude 
tests, close screening or otherwise, 
boys who will be our craftsmen for 


Where litho- 


graphic schools, the employers should 


tomorrow. there are 
be only too pleased to train these 
potential lithographers. Where there 
are none, it must be undertaken on 
an in-plant training basis. 

Such a program merits the un- 
reserved cooperation of our industry’s 
Skilled 
are now so scarce as to constitute a 
further 


union leadership. craftsmen 


real deterrent to 
We 


capacity of our 


very 


progress. cannot expand the 
plants 


With- 


out them the high standards of our 


scope and 


without more lithographers. 


trade are bound to show the result 
in a lowering of those standards. 


The big problem is training.k* 
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PITMAN 
aa Vacuum 








) Printing 
Frame... 











Standard sizes include 
22” x 28”, 26” x 30”, 
28” x 38” and 35” x 45” 


PROMPT DELIVERY 






This popular priced 
printing frame is suitable 
for platemaking or darkroom 
use. Like all Pitman Printing 
Frames, it is designed for long 
service and hard use. The supporting structure 
is made from extra heavy steel tubing which 
is formed and welded into a rigid unit. The 
pump and motor unit is mounted on a heavy oak 
plank which also carries the support for holding 
the frame in a vertical position. The vacuum frame proper 
is formed of electrically welded rectangular steel tubing. 
The blanket and glass are of the finest quality. 









There's a Pitman Product for Every Lithographic Need 


e Chicago 50, Illinois — 51st Ave. and 33rd Street 
' t man com p an y North Bergen, New Jersey — 1110 13th Street 

Boston 10, Massachusetts — 156 Pearl Street 
EQUIPMENT AND SUPPLY DIVISION Dallas 1, Texas — 2112 North Akard Street 
Cleveland 15, Ohio — 2775 Pittsburgh Avenue 


harold m. 


LITHOGRAPHIC 
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New Process Lens 


Excerpts from the talk by V. W. Hurst, 
manager of the Graphic Arts Sales Div 
Eastman Kodak Company, at the Cincin- 
nati Convention of the Natl. Assn. of 
Photo-Lithographers, Sept. 17, 1948 


He Kodak Process Ektar Lens 
T is the name applied to a new type 
of process lens just announced by the 
Eastman Kodak Company as revolu- 
tionary. The Process Ektar is a prod- 
uct of our best research and engineer- 
ing brains after a thorough study of 
the exacting demands of process work. 
We are presenting a lens which, for 
the first time, anticipates and meets 
most of the optical and operational 
photo- 


requirements of the _ ideal 


mechanical objective. 

Perhaps the greatest single feature 
of the lens is the aperture control. 
This is built in as an integral part of 
the lens and provides a means for com- 
pensating for variations in bellows ex- 
tension. It is required only to know 
the exposure at any reduction in order 
to determine the exposure at another 
reduction. This is accomplished sim- 
ply by 
Size Scale and the Aperture Ratio 
Number Scale. (Fig. 1) In this re- 
what 


resetting the Percent Copy 


spect, the lens accomplishes 


many more elaborate diaphragm con- 
equip- 


trols attempt with 


For instance, if the 1/64 ratio 


accessory 
ment. 
is applied to the making of fine screen 
halftones, the ring bearing the aper- 


ture ratio numbers is simply set with 


PRODUCTS and PROCESSES 


New process lens, precoated litho plates, high- 


light fluorescent process, sandblast graining ma- 


chine, among introductions at NAPL convention. 


the No. 64 over the diamond on the 
adjoining ring. This holds over a 
wide range of reductions, extending 
from 10 to 300 percent. Other ratios 
are similarly accommodated, 

In the case of line work, the Per- 
cent Copy Size Scale is set. Then an 
aperture ratio number, based on ex- 
perience, is selected. An exposure is 
found which will give a satisfactory 
negative. If it is desired to shoot a 
negative at another reduction, it is 
necessary only to reset the Percent 
Copy Size Scale and, of course, the 
Aperture Ratio Number Scale at the 
same number as that used in the first 
negative and then give the same ex- 
posure time as that used originally. 
A properly timed negative will result 
if there has been no change in lighting 
or processing conditions. 

As an aid in determining the 
amount of reduction on a percentage 
basis, a Kodak Copying Dataguide is 
provided. Reductions in inches are 
converted to a percentage by means of 
this inexpensive computor. 

On the aperture ratio number ring, 
there is an equal spacing of the effec- 
tive aperature numbers, so that inter- 
mediate setting can be made very 
accurately. Present process lenses have 
a compressing of the distances between 
aperture numbers as the diaphragm 
is stopped down, a condition which 
makes it dificult to locate an inter- 
mediate stop. For instance, if it is 
desired to set the aperture number at 
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27, the correct location is not half 
the linear distance between 22 and 32, 
but some other point. On the Process 
Ektar, a point midway between 22 
and 32 would be correct. Further- 
more, as we stop the lens down the 
apertures are very nearly round, mak- 
ing it unnecessary to provide special 
small circular Waterhouse stops for 
the flash exposure. The smallest aper- 
ture number is 256; the largest, 10. 

An examination of the objective 
will show that all front surfaces of 
the lens, except the glass, of course, 
are blackened in order to prevent the 
reflection of light from the surfaces 
onto the copyboard glass and then 
back into the lens itself. A bayonet 
ring on the rear of the lens releases 
the ring mount when it is necessary 
to remove the lens from the front 
board for storing in a safe or for any 
other reason, while a similar ring on 
the front of the lens has been pro- 
vided for attaching accessory equip- 
ment such as a hood or a reversing 
mirror, when they become available. 

The problem of dirt and dust fall- 
ing into the Waterhouse slot has been 
carefully considered, and as a result, 
it was decided to locate this slot on 
the under side of the barrel. While 
this may solve the dirt difhiculty, it 
presents the problem of introducing 
filters and possibly special stops. This 
was solved, by supplying a shutter and 
filter holder on a pin located under 
the front portion of the lens barrel. 
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Baldwin Brevities 


By Sam HIMMELL 








Copyright, 1948, Baldwin Paper Company, Inc. 








HEADLINES—“At A Glance” 


. PULP & PAPER PARADE—U.S. Sales of Paper 
and Paperboard likely to hit ’47 rate of over $5% billion 
dollars. In 1900, it was $200 million; reached $2 billion in 
1939 ... . Canadian Newsprint Output up 45% over 39. 
three out of every five newspaper pages printed through- 
out world is printed or Canadian Newsprint .... U.S. 
Consumes 62% of World’s Newsprint .... In 1933, news- 
print was quoted at $41. a ton. In ’37, it rose to $43.50 
ton. In ’38, it hit $50. ton. To-Day, $100. ton .... Before 
World War I, ended, newsprint was selling for as high as 
$360. ton... . Auto Seat Covers, Clotheslines, Twine, being 
made of Paper .... Use of Paper Bags tripled since °39; 
Cotton and Burlap losing ground “When Paper Gets Hold, 
it never lets go.” . In Kalamazoo, ‘Biz’ McDougall, a 
‘Paper-Sorter’ who hasn’t spoken to his wife for more than 
a year because he doesn’t want to interrupt her, spent most 
of his life looking for the ideal woman, and in the mean- 
time got married. 

. GRAPHIC ARTS IN MOTION—Newsstand Sales 
ahead rr last year’s in spite of black predictions .. . 
Time, Inc., income up to record $64,705,000 for first half of 
48 .... There will be heavy advertising volume in maga- 
zines for balance of year... . Coca-Cola spends 16/1000 
of a cent per bottle on advertising . . . . $10 million is 
Advertising Budget for 1949 Ford Ads .. .. Paint Industry 
to spend $1,500,000 a year for next three years for Ads 
and Promotions .... “Firms Who Advertise Don’t Fail.” 
. Printing Industry in throes of technological revolution 
as costs soar .... Publishers plagued for some time by 
rapidly rising costs . .. . In New York, a publisher once 
got a staggering bill for consultation with the late ‘Legal 
Light’, Max Steuer. The next day the publisher bumped 
into Steuer in the elevator. “Mr. Steuer,” he said, “it’s 
nice to see you again. Remember, Mr. Steuer, I am not 
asking your opinion about this, I’m telling you.” 


. LAWYERS ON PARADE—On the witness stand, 
the old mountaineer was as cool as a cucumber and as 
close as aclam. . The prosecuting attorney was beside 
himself with anger and impatience .. . . “Sir,” hissed the 
lawyer, “do you swear upon your solemn oath that this is 
not your signature?”—“Yep,” replied the witness... . 
“Is it not your handwriting?”—‘“Nope,” said the witness 

... “Does it resemble your handwriting ?”—“Nope.” 
“Do you swear that it doesn’t resemble your handwriting?” 
—“Yep.” .... “You take your solemn oath that this writ- 
ing does not resemble yours in a single particular?”— 
“Yep.” .... “How can you be so certain?” demanded the 
lawyer.”—“Cain’t write,” replied the witness. 


. OVERHEARD WHILE WAITING FOR THE 7.53— 
It wasn’t about the Kinsey Report—or Glotz’s Gimmicks— 
or Mary’s Little Lamb. It was about the Magic New De- 
sign Baldwin ‘official’ Price List—An Unbeatable Quick- 
Action Combination of Facts & Figures in action—A Fire- 
Ball of 100% Big-Name Mill-Brand-Papers—That Rings 
the Bell in New York’s Rich, Ripe and Ready, Whale of a 














Sn 


Market ....... So Get Aboard the Baldwin ‘official’ Price- 
List—And You'll Say “Thanks Mister! for putting me 
WE cncvese It’s the Talk of the Printing Shops—It’s a 


Smash Hit!!! 

. . « - NATION’S BUSINESS 
Must Be Good. Nearly $28 billion dollars in circulation, 
was about $7 billion beginning ’39 ... . Public’s Disposable 
Personal Income for spending after taxes, at annual rate 
of about $186 billion . ... Dollar is worth less than at any 
time in 165 years .... Business Bank Loans are at all- 
time high of nearly $15 billion .. .. Four Times more 
aspirin is used to-day as in ’29 .... Steel Industry headed 
for new-production-record of about 67 million tons... 
Aluminum Output-Record running about 61,000 tons a 
month . . Oil Business Never Better ....In New York, 
two Jewish refugees passed the office of John D. Rocke- 
feller, Jr.—“It I only had that man’s millions,” sighed one 
of them, “I’d be richer than he is.”—‘‘That doesn’t make 
sense.” said the other. “You mean if you had Mr. Rocke- 
feller’s millions, you’d be just as rich as he is; not richer.” 
“You’re wrong,” the first assured him. “Don’t forget that 
I could give Hebrew lessons on the side!” 


. WATCHING THE WORLD GO BY—In Yorktown 
Heights, a subscriber wrote the newspaper for advice. Said 
he, “Here’s my problem. About 15 years ago I sent my 
wife out for a loaf of bread. She never came back. Now, 
should I keep on waiting, or should I go out after that 
bread myself?” .... In Hollywood, Samuel Hoffenstein, 
scenarist and poet, was divorced by his wife, who objected 
to ‘jingles’ he dedicated to her: “When you’re away, I’m 
restless, lonely, Wretched, bored, dejected: But here’s the 
rub, my darling dear, I feel the same when you are here.” 
In Newport News, a sailor was asked what he’d done with 
his wages, answered.—“Part went for liquor, part for 
women, and the rest I spent foolishly.” . ... In Newark, 
N.J., a dentist said to the patient,—“I’m sorry, but you 
can not have an appointment with me this afternoon. I 
have 18 cavities to fill.”—and he picked up his golf-bag and 
went out. 














Every Executive Should Have This 
FREE BOOK 


Baldwin ‘Executive’ Paperweight Calculator 


Tells you “at-a-glance” the weight per ream of any 
given size sheet of book paper on any regular 25 x 38 
basis from 30 lb. to 130 lb. inclusive. Also shows you 
“how to” find the basis weight of Bonds, Mimeos, 
Writings, Ledgers, Index, Bristols, Covers and Tags. 


Send for your copy today, without obligation 


Cay Aiton 











Baddusin PAPER COMPANY Inc. 


233 Spring St. © NEW YORK 13, N. Y. © Algonquin 5-1600 
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FIGURE 1 


(Fig. 2) At all times the shutter will 
remain in the Waterhouse slot except 
during exposure when it is operated 
electrically or manually. If it is de- 
sired, the operation of the shutter can 
be controlled remotely by attaching 
to it a solenoid with a flexible cable 
and actuating the solenoid with a 
timer, a light integrator, or simply a 
switch in the darkroom. 

The filter holders which can be 
attached to the same pin on which the 
shutter rotates will also slip into place 
They will 
accommodate gelatin film filters which 
can be inserted before exposure and 


in the Waterhouse slot. 


removed after use very conveniently. 
Or a special Waterhouse stop of thin 
metal or pressboard can be inserted 
in the same filter holders. Six of 
these filter holders will be supplied 
with each lens and others may be pur- 
chased as accessories. 

From the standpoint of optics, per- 
haps the outstanding feature is that 
of color correction. Accurate register 
is maintained throughout the near 
ultraviolet, the visual range, and also 
the infrared, an advantage in all color 
separation work and also for some of 
the newer techniques requiring the 
transmission of ultraviolet light. The 
flatness of field is excellent for all 
colors, while the covering power is 
more than adequate with no sacrifice 
of color correction or flatness. 


These characteristics, in a large 
measure, have been made possible by 
the judicious use of the rare earth, 
non-silica, Kodak glass which con- 
stitutes a part of the glass used in the 
varivus elements. Flare control is pro- 
vided by coating all glass to air sur- 
faces, baffling the inside of the barrel 
and blackening the edges of the ele- 
ments. The speed at maximum aper- 
ture is £/10. The Kodak 
Ektar Lens will be provided in focal 
lengths of 12, 18, 24 and 30 inches. 


k& 


Process 


The Kemart Process 


Excerpts from a talk given at the NAPL 
convention by Harvey T. Holsapple, 
general sales manager, Harold M. Pit- 
man Co., Chicago. 


HE Kemart process is based on 
ype property of light known as 
fAuorescence, but the process is differ- 
ent from others employing this prin- 
ciple. 

Originally introduced as a_high- 
lighting method for photo-engraving, 
it was soon adapted to rotogravure 
and by some lithographers, who saw 
in the process a medium for a wide 


array of purposes, including color 
procedures. 
The process can be used with 


originals executed with either trans- 


parent or opaque colors, and it can 
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FIGURE 2 


also be used to reproduce sketches 


made with colored 


crayons. I¢ will work equally well 


pencils and 


with color transparencies, with various 
types of colorprints, and with hand- 
tinted photographs. 

The Kemart process will accom- 
plish both highlighting and color cor- 
rection, especially with the procedures 
soon to be released for color correc- 
tive techniques applicable to color 
transparencies and color originals of 
all types. 

The fundamental principle of the 
Kemart process is the exposure of the 
original with two different kinds of 
light. The first is a special purple 
light emitted by the Kemart camera 
lamps, and the other is the normal 
light of the regular camera lamps. 
The purple light is used only for the 
highlight 
regular camera lamps are used to 
record the detail and gradation of the 
copy by means of a normal halftone 


exposure, whereas the 


exposure, 

To introduce highlights in the 
original, the artist or retoucher works 
either on the copy or on a mask, em- 
ploying either Kemart Highlight 
White or Kemart Densitone—the 
choice of the material depending on 
the character of the original. During 
the operation of retouching, the artist 
can check the progress of the work by 
viewing the original with the small 





91 





Kemart Artist Lamp, which gives 
off light similar in spectral nature to 
that emitted by the Kemart camera 
lamps. 

The artist thus is given full con- 
trol of his work because he can see 
the degree (strength) and location of 
the fluorescent materials he has ap- 
plied, and because he knows that the 
fluorescing (highlight) areas he has 
introduced by retouching will have 
the dot formation entirely eliminated 
for pure highlight effects during the 
course of the purple light camera ex- 
posure. 

There is another advantage: since 
the original itself (or the mask there- 
from) is highlighted, accurate register 
is assured in all plates of the color set, 
and the only extra time involved in 
the gallery is the purple light exposure 
of about two minutes. If only one or 
two plates of a particular job require 
highlighting, the purple light exposure 
is given only for these plates and is 
omitted for the plates not requiring 
highlight effects. 

The Kemart principle and treat- 
ment of originals with Kemart art 
materials can also be applied to mono- 
reproductions from photo 
black-and-white 


chrome 
graphs and other 
copies. Delicate vignettes and outlined 
(blockeut) reproductions, can be ob- 
tained, and the work is performed en- 
tirely in the camera, eliminating 
opaquing and other manual operations 
on the part of the platemaker. 

White is an 


possessing 


Kemart Highlight 


opaque white pigment 


Huorescent properties when — illu- 
minated under Kemart purple light. 
Although it can be used in the normal 
manner of any white pigment it 
should not be substituted for by 
Chinese white or similar preparations. 
The white can be applied to any 
original reproduced by reflected light, 
but Kemart Densitone is intended for 
treatment of colorfilm transparencies, 
and perhaps in those instances where 
the customer does not want opaque 
pigments applied to his originals. 
Being transparent and colorless, there 
is little evidence of its application, and 
in most cases one would not know 


that it was applied at all, except when 


subjected to Kemart purple light, 
when the Densitone-treated areas will 
glow. 

When treatment of the originals 
is not desirable, retouching or intro- 
duction of highlights is performed on 
a mask consisting of a transparent 
sheet of the plastic known as “Luma- 
rith.” The time required for the 
preparation of the mask is no greater 
than that needed for opaquing or dot 
etching of highlights. When a set of 
four-color plates must be highlighted, 
there is a saving of about 75% of the 
time required for the purpose, prin- 
cipally because the original or mask 
is highlighted and the effects intro- 
duced automatically into each of the 
separation negatives. 

Kemart highlighting is applicable 
to any kind of copy from any source, 
including that prepared by commercial 
artists with Kemart materials, Or, 
the lithographer can do the Kemart 
highlighting himself. 

From the lithographic viewpoint, 
there is no more work or trouble in- 
volved in the preparation of a mask 
than there is in opaquing even one 
negative of a set of colorplates. The 
work can be done by any capable 
lithographic artist, and as previously 
stated, it is not necessary to work on 
each of the negatives—the work per- 
formed on the original or mask takes 
care of the entire set. 

The process is now being used by 
litho plants in different parts of the 


country. ®** 


New Precoated Plate 


This plate was introduced by the Harold 
M. Pitman Co. and is described in the 
following report by Kenneth W. Martin 
of the Pitman company 

HERE have been numerous at- 
yp pein to utilize the familiar sil- 
ver haloid-gelatin emulsion for the 
production of printing plates for both 
ofiset and letterpress work. Most of 
these methods have utilized the prin- 
ciple that the silver image which is 
formed when the photographic emul- 
sion is exposed and developed can be 
hardened by chemical treatment. This 
hardening which usually involves the 


formation ot chromates wherever the 


silver image has been developed is not 
essentially different from the old 
bromeil process. The fact that the 
gelatin, which in the pure photo- 
graphic process serves only to hold the 
silver image in position, is also a col- 
loid which will swell in water and, 
consequently, will refuse greasy ink, 
has also been used in attempts to pro- 
duce printing plates by photographic 
methods. Unfortunately, both the 
hardening of the image parts and the 
swelling of the non-image parts are 
very difficult to control and, conse- 
quently, printing plates made using 
these principles have not been success- 
ful and the runs obtained have been 
relatively short. 


We believe that the principle of 
using the photographic emulsion 
merely as a stencil is unique and over- 
comes all of the difficulties which have 
been previously experienced in this 
type of work. As far as we can de- 
termine, the method is patentable and 
an application for patent has been 
filed. 


The immediate advantage of using 
a photographic emulsion is speed. The 
rapidity with which a_ photographic 
emulsion is exposed can be controlled 
in the making of the emulsion so that 
any practical speed can be readily ob- 
tained. At the present time, we are 
using relatively slow contact emul- 
sions which permit us to make a 
satisfactory exposure in 15 seconds. 
For a light source we use a #1 
Photoflood at a distance of 7 feet. 
With this type of emulsion a bright 
yellow light can be used for dark- 
room illumination. However, for 
projection work, it would probably be 
desirable to use somewhat faster emul- 
sions. 

A second advantage which is ob- 
tained from the use of these new 
plates is that of keeping quality. 
Plates have been stored in the New 
York area, under poor conditions of 
temperature and humidity, and have 
shown no change whatever after six 
weeks of storage. As far as we can 
determine, there is no reason why a 
storage period of two years or more 
should not be entirely practical. This 
furnish pre- 


makes it possible to 
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A treasury of samples and ideas for you! 


¢ 


This colorful Howarp Bonp Portfolio contains 


two complete kits. 


FIRST, there’s a work kit for you called the 
“Howarp Bonp Sampler.” In it you'll find 
bright new letterhead designs reproduced full size 
by letterpress, offset, and engraving...plus a 
collection of idea-full business forms created by a 
leading form authority together with his sugges 
tions on their adaptation and use. All of this 
material you'll want to own for immediate use 
or future reference. 


HOWARD PAPER MILLS, INC. @ 


HOWARD PAPER COMPANY DIVISION @ 


A fascinating geography game for your favorite youngster. 


SECOND, there’s a play kit for your child or other 
young friend. It’s called ““The United States Paste- 
up Map” and was created by a famous toy manu- 
facturer to help us dramatize the beauty of 
Howarp Bonp colors. With it a boy or girl will 
enjoy hours of fun, plus endless pride in the com- 
pleted project . . . a beautiful wall map of America. 
Here's how you can get the Howarp Portfolio, 
quickly: 1. Contact any distributor listed on the 
following page; 2. fill out coupon below and mail 
it; 3. simply write and ask tor it. 
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Distributors of 


Howard Bond 


ALLENTOWN, Pa. 
ASHEVILLE, N, C. 
ATLANTA, GA 
BaLTIMoreE, Mb. 
BALTIMORE, Mp 
BINGHAMTON, N. Y. 
Boise, IpAno 
Boston, Mass. 
Boston, Mass. 
Burrao, N. Y. 
Burrao, N. Y. 


C 
C 
Cc 
( 


ra 


CLEVELAND, Oulo 
CLEVELAND, Oulo 
CoLuMBus, Oulo 
DAVENPORT, 
Dayton, Onto 
Drs MotNeEs, 
Derroir, Micu 
DuLurn, 
Fresno, Cau 
GRAND Rapips, Micu 
GREAT 
HARTFORD, CONN k. I 
Hicu Pownr, N.C 

HoLyoKke, 
INDIANAPOLIS, IND 
JACKSONVILLE, FLA 
KNOXVILLE, 
LANCASTER, PA 
LANSING, MicH 
Los 
LoutsviL.e, Ky 
MerMPuis, 
Miami, FLA 
MILWAUKEE, W1s 
MILWAUKEE, Ws 
MINNEAPOLIS, MINN 


Newark, N. J] 


HOWARD PAPER MILLS, INC. @ 


HARLOTTE, 
HICAGO, ILI 
HICAGO, 
HICAGO, ILI 


INCINNATI, OHIO 


Kemmerer Paper Co. 

Southern Paper Products Co. 
Knight Bros 

The Barton, Duer & Koch Paper Co. 
Garrett-Buchanan Co. 

Stephens & Co. 

Blake, Moffitt & Towne 


Andrews Paper Co 


Paper Co. 


Henry Lindenmeyr & Sons 

Paper Service, Inc. 

Union Paper & Twine Co. 

Henley Paper Co 

Marquette Paper Corp 

Moser Paper Company 

Parker, Schmidt & ‘Tucker Paper Co 
The Chatfield Paper Corp 


N. C. 


ILL. 


Phe Cleveland Paper Co 

The Union Paper & ‘Twine Co 
The Diem & Wing Paper Co 
lowa Peterson Paper Co 
I'he Central Ohio Paper Co. 
lowa Newhouse Paper Co. 
The Union Paper & ‘Twine Co 
MIINN. Duluth Paper & Specialties Co. 
Blake, Mofhtt & 

Grand Rapids Paper Co 
Carpenter Paper Co. of Mont. 
Van Derlip Co 
Henley Paper Co, 
Judd Paper Co. 


Lesh Paper Co 


lowne 


| ALLS, MOoNi 


NIAss 
j. ? 
Knight Bros. Paper Co. 
l'ENN Louisville Paper Co 
Garrett-Buchanan Co 
The Weissinger Paper Co 
Blake, Moffitt & 


Louisville Paper Co. 
| 


ANGELES, CALIF. lLowne 


PENN. Louisville Paper Co. 
Knight Bros. Paper Co 
Dwight Bros. Paper Co 

Moser Paper Company 

Wilcox-Mosher-Leffholm Co 

J. B. Card & Paper Co 


New Yorx City 
New York Clry 
New York City 
New York City 
New York City 
New York Ciry 
New York City 
New York Ciry 
OAKLAND, CALIF. 
Orvanpo, FLa. 
Paterson, N. J. 
Peoria, [v1 
PHILADELPHIA, Pa, 
PHOENIX, ARIZ 
PirrsspurGH, Pa 
PORTLAND, OREGON 
Rocuester, N. Y. 
SACRAMENTO, CALIF. 
St. Paul, 


SALEM, OREGON 


MINN. 


San Dieco, Ca.ir. 


San FRANCISCO, CALIF. 


SAN Jose, CALIF. 
Sanra Rosa, CaAtir. 
ScHENECTADY, N. Y. 
SEATTLE, WASH 
Sioux Fats, S. D. 
SPOKANE, WASH. 
SPRINGFIELD, MIAss. 
STrocKTON, CALIF. 
Syracuse, N, Y. 
PacoMa, WaAsH. 
PALLAHASSEE, ILA. 
Pampa, Fa. 
ToLtepo, Onto 
TORONTO, CANADA 
Tucson, Ariz. 


WasnHincron, D. C. 





F. W. Anderson & Co. 

H. P. Andrews Paper Co. 
Baldwin Paper Company, Inc. 
M. M. Elish & Co. 
Canfield Paper Company 
J. E. Linde Paper Co. 
Royal Paper Corporation 
John F. Sarle Co., Inc. 
Blake, Moffitt & Towne 
Knight Bros. Paper Co. 
Paterson Card & Paper Co, 
John C. Streibich Co. 
Garrett-Buchanan Co. 
Blake, Moffitt & Towne 


The Chatfield & Woods Co. of Pa. 


Blake, Moffitt & Towne 
Paper Service, Inc. 
Blake, Moffitt & 
Inter-City Paper Co. 


lowne 


Blake, Moffitt & ‘Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & ‘Towne 


Beck Paper, Inc. 
Blake, Moffitt & 
Sioux Falls Paper Co. 
Blake, Moffitt & 
Mill Brand Papers, Inc. 
Blake, Moffitt & Towne 
J. & F. B. Garrett Co. 
Blake, Moffitt & Towne 
Knight Bros. Paper Co. 
Knight Bros. Paper Co. 
The Ohio & Michigan Paper Co 
Blake Paper Co. Ltd 
Blake, Moffitt & ‘Towne 
Stanford Paper Co. 


lowne 


lowne 


EXPORT DISTRIBUTORS 


\MSTERDAM, L1OLLAND 
Buhrmann’s Papiergroothandel, N. V. 


G. Hi. 
New York Ciry 
New York Cliry 


Howarp Bonp 


ENVELOPES in all 


National Paper & ‘Type Co. 


Parsons & Whittemore, Inc. 


colors, finishes, and 


stvles are manufactured by our envelope plant, 


DayYTON ENVELOPI 


HOWARD PAPER COMPANY DIVISION @ 


Company Division, Dayton, Onto 


URBANA, OHIO 
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coated plates which may be made in 
large quantities for a large number 
of users and, consequently, a uniform, 
economically priced plate can be sup- 
plied. 

A third feature of the plate is that 
good printing quality and durability 
are obtained because of the method of 
preparation. Although the plates are 
made from a negative, the resulting 
work is similar to that obtained by the 
conventional deep etch process. The 
plates are not deep-etched but they 
are reversed plates and the image is 
formed with lacquer and, conse- 
quently, is stronger and sharper than 
would be the case with images formed 
by bichromated colloids, either natural 


or synthetic. 


Before the metal is coated with the 
photographic emulsion, it is necessary 
to insulate the metal by means of a 
plating operation. This produces a 
surface which is inherently porous and 
water receptive. In addition to being 
porous, this surface coating is hard 
and remains throughout the life of 
the plate on the press. As a result 
of this porosity, it is not necessary to 
grain and much less 


use a_ heavy 


water need be used on the press. 


A fourth advantage is that the 
plate is entirely unaffected by atmos- 
pheric variations. As far as we can 
determine at this time, the only vari- 
able which needs to be controlled in 
the making of a plate is the exposure. 
Given a_ reasonably constant light 
source, the exposure would need to be 
varied only to take care of changes in 
negative quality. We prefer to have 
a fairly open negative which permits 
the highlights to print fully without 
blocking the Once _ the 


proper exposure is obtained, the subse- 


shadows. 


quent operations will have very little 
effect on the quality of the plate ob- 
tained. 

To outline the process of preparing 
these plates, the precoated plates are 
exposed as described above. They are 
then developed in a tray using a con- 
trast developer. Development _ is 
usually complete within a minute and 
the plates are then placed under run- 
ning water for a few seconds. As 
soon as the bulk of the developer has 
been washed off, the white light may 


be turned on or the plate may be 
taken out of the darkroom and the 
process continued under normal light- 
ing conditions. Next, a special revers- 
ing solution is applied which im- 
mediately dissolves the silver image 
and removes all material in the image 
parts down to the bare metal. The 
plate is then washed again and may 
be dyed by flowing or dipping. The 
excess dye is then washed off under 
running water and the plate dried. 
At this point, it is evident that the 
plate shows exactly the same charac- 
teristics as a deep etch plate which 
developed and 
operations are 


has been exposed, 


washed. Subsequent 
exactly the same as if it were a deep 
etch plate. The plate is spotted out 
if necessary and first lacquer and then 
developing ink are applied in the usual 
way. After these are dried, the plate 
is scrubbed out with the help of a 
special removing material and gum- 
med up with a non-chromic plate etch. 


It is clear from this that the plate 
obtained differs in no respect from 
any other offset plate and no special 
treatment is required on the press, 
except that the pressman will probably 
find that somewhat less water should 
be used. Ordinary fountain solution 
formulas are perfectly satisfactory. 

We are not yet prepared to furnish 
these plates in large quantities but 
sample plates will be availabe shortly 
for use with the smaller sizes of 
presses sk *® 


Sandblast Grainer 

Premiere machine, utilizing 
the sandblasting principle, which 

has been in use in Sweden for 


several years, was introduced to 
the American lithographic industry at 
the NAPL convention by Consoli- 
dated Equipment 


Co., Chicago. 


Photo - Engravers 


The machine, which was demon- 
strated, takes a plate up to 44 x 58”, 
and will also take two or three plates 
of smaller sizes. Plates are fastened 


rubber-covered drum, 


to a_ large, 
which turns slowly, and two nozzles 
direct the blast of sand as they pass 
across the drum horizontally. A new 


plate can be grained in 11 minutes, 
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but more time is required to remove 
the image from used plates. 

Two variables are controllable, the 
type of sand, and the distance of the 
nozzles from the plate. Dry sand is 
used, and no water is needed in the 
process. Plates were said to be ready 
for the platemaking department with- 
out washing after graining. The 
operation is completely enclosed so 
that sand and dirt are kept out of the 
air and off the floor. 


The machine bore the trade name 
“System Lindmark, Stockholm.” <A 
new model taking a 76” plate is to be 
The machines will be 


by Con- 


brought out. 
manufactured in the U.S. 
solidated. 

The same firm also displayed a 
vertical plate coating machine made 
in Switzerland, which it will import 
for the American market. The ma- 
chine, ‘‘Vertikop’ does not use the 
whirling principle of coating. ** 


New Separation Plates 

Two new, improved Kodak plates 
for color separation in photomechani- 
cal reproduction, Kodak Separation 
Negative Plate, Type 1, and Kodak 
Separation Negative Plate, Type 1, 
Matte, have been announced by the 
Eastman Kodak Company, Rochester. 

These new plates have been specifi- 
designed for continuous-tone 
Kodachrome and 


cally 
separation from 


Kodak Ektachrome 


They contain an extra, added, safety 


transparencies. 


factor of exposure latitude which will 
reduce the possibility of exposure 
errors, and resultant make-overs, the 
company says. The ability of these 
new plates to record a much wider 
density range than has heretofore been 
possible provides added flexibility and 
color 


economy, especially for the 


operator in photomechanical work. 
The shadow contrast obtainable with 
these new plates permits low mini- 
mum density in shadow areas without 
loss of essential detail. 

These new plates have high ex- 
posure speed, good panchromatic 
sensitivity and freedom from grain. 


They are Kodak 


Graphic Arts dealers in standard sizes 


available from 
and package quantities. 
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YOU CAN DEPEND ON THIS PAPER! 


For smoother, faster and better looking printing or offset runs— 








use the paper that comes in the yellow wrapper with 
the blue stripes. Nekoosa Bond always lies flat. Never curls 

or wrinkles. Cuts down running time because it cuts down 
press stops. Yes, you can depend on Nekoosa Bond— 


for customer-satisfying, profit-making jobs. 


, , BOND 
America does business on VOL G. 


MADE IN U.S.A. 


NEKOOSA-EDWARDS PAPER COMPANY ¢ PORT EDWARDS, WISCONSIN 
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N spite of great difficulty in mov- 
ing large pieces of equipment onto 
the exhibit floor, this year saw 

many fine pieces of engineering and 
brainwork on display. The problem 
may be further appreciated in view 
of the fact that nothing would be 
accepted by the hotel until the morn- 
ing hours between | a.m. and 7 a.m. 

Taking the exhibitors in alphabeti- 
cal order, here are some of the high- 
lights. 

A.T.F. again showed their precision 
camera. Special interest was shown 
in their new Lens-O-Matic halftone 
exposure control. It is simple in 
operation and answers a need for the 
newcomer as well as the old timer. 
Controls of this type are a must these 
days when duplicate results are so 
much in demand. Saw Ken Burchard 
working hard as usual. 

Ansco had a colorful booth and 
technicians on hand to 
questions. 


plenty of 
answer film and 
Many visitors were given copies of 
their excellent booklet ‘Color Photo- 
graphy Made Easy.” All who read 
it will be well rewarded. 

Russell Ernest Baum had a folding 
machine running at high speed. 

Sam’! Bingham’s Son Mfg. Co. and 
a boothful of roller exhibits. Saw 
Don Crews being helpful on a few 


color 


questions from visitors. 

Bourges, Inc. with Mr. Bourges 
and Mrs. Mayfield had a most color- 
ful exhibit of their Colotone and Solo- 


tone color system. I was especially 
impressed with their work on the 
“Hallmark Doll” an interesting illus- 
tration of what can be done with this 


technique. 





(These are the impressions and 
comments of an anonymous observer 
who visited the many exhibits at the 
NAPL convention in Cincinnati last 
month. People are mentioned who 
happened to be at the booths when 
visited, but no attempt could be made 
to obtain the full list from every 
exhibitor.—Editor ) 





Bridgeport Engravers Supply called 
attention to their many products and 
had men and pamphlets available. 
Saw Mr. Salchow as well as Eric 
Potts. 

Champion Paper & Fibre Company 
—lInformative and colorful always 
these Champion Booths. Frank Ger- 
hart and Ronald Drake were on hand. 
Kromekote press sheets were dis- 
played. 

Chemco Photoproducts Company 
—my first impression of their “Roll 
Feed Offset Camera” was that the 
high speed black and white plano- 
graphers have a wonderful tool for 
their work. Should do mighty well 
in High School 
Noted also the Cold Grid Printer on 
display. These two 
definite portent of the future. 

Consolidated Photo Engravers 
Equipment Co.—If you didn’t wander 


annual work etc. 


pieces are a 
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around to their private room to see 
“Lindmark Consolidated” 
grainer, then you missed one of the 


the new 


newest ideas shown here. Based upon 
the sandblast 
fastened around a central drum while 
the abrasive nozzle moves from bearer 


idea, the plate is 


to bearer.’ Often tried in this country, 
but it looks as if the Swedish designers 
have really got something. 

Ralph C. Coxhead Corp. showed 
the versatile ‘Varityper’’ complete 
with an attractive young lady to 
New faces and 
new figures—that’s no pun gentlemen. 

Craftsmen Lineup Table Corp. — 
George Charnock always on hand and 


operate the machine. 


doing a good job of explanation on 
the precision lineup equipment. 

Du Pont—Very eye catching and 
colorful and Frank Garret, Mike 
Connelly, Cabell Handy, and others 
busy with questions. Made off with 
their fine booklet ‘““‘How Du Pont 
Photolith Is Made’—very informa- 
tive. 

Eastman - Kodak Company with 
their usual booth and plenty of read- 
ing matter. Was happy to see Fletcher 
Gorman again as well as Vic Hurst. 

Electric Boat Co. Printing Ma- 
chinery Div.—Duotone press sheets 
produced in demonstrations at Cin- 
cinnati Litho Co. on the EBCo press 
were shown at this exhibit. Scenes of 
installations in 23 plants were shown 
on the sheets as well as introductory 
photos of Stu Arnett, Mal Brewer, 
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IPI is a registered trade-mark of Interchemical Corporation. 
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NEW COLOR MOVIE SHOWS HOW INK RESEARCH 
TACKLES FAST-CHANGING OFFSET PROBLEMS 


‘*Rainbows to Order,”’ 
Sound Film Available 
to Graphic Arts 


As we go to press with this 
page, the new IPI sound and 
color movie, ‘“‘Rainbows to 
Order,”’ is ready for its pre- 
miere showings to the offset 
industry and other segments 
of the graphic arts. 
“Rainbows to Order’’ suc- 
ceeds the popular IPI film, 
“Keeping in Touch,” which 
has been seen by 100,000 per- 





Scene 3: Newton's study; Newton 
and friend talking. Newton: ‘‘Color 
printing should be as easy as print- 
ing with black ink. One day we 
shall have rainbows to order.”’ 





sons at more than 1,000 show- 
ings. “Rainbows to Order” 
will be available for showings 
to offset and printing produc- 
tion groups, advertising clubs, 
and publishing associations. 
Bookings can be arranged 
through nearest IPI 


your 
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Scene 36: Laboratory technician 
takes samples of wrapped soap, 
opens wrappers. One has printed 
through while other has not. 
Narrator: *‘Mrs. Housewife may be 
attracted to brand names for her 
butter and bacon and soap—-but it 
wouldn't take her long to choose 
which of these bars of soap she 
would prefer for her bathroom." 




















The demands on lithography and on those who supply the ingredients 
of lithography have become exacting and complex. Through the medium 
of its new sound and color movie, ‘‘Rainbows to Order,’’ IPI takes you 
through its laboratories and plants to show you what happens in for- 
mulating both offset and printing inks, and what is required to manufac- 
ture an offset ink so that it will meet today's lithographic conditions. 








Scene 73: Mixers at work. Nar- 
rator: “‘Now volume production 
begins. Varnishes, resins, solvents 
and driers meet in the giant mix- 
ers. In effect, these are sort of over- 
grown Mix-Masters, yet the large 
production batch follows precisely 
the decimal proportions of the 
laboratory sample."’ 





Branch Office, or through the 
Promotion Department, 350 
Fifth Avenue, New York. 

In “Rainbows to Order,” 
we have tried to show that 
color reproduction has come 
a long way since Isaac 
Newton made his notable 
demonstration with light. 

Research is the motivating 
force behind progress in lithog- 
raphy — and in lithographic 
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inks. “Rainbows to Order’”’ 
conducts its audience through 


Scene 75: Milling Room. Narrator: 

“After mixing, the ink progresses 
to the final operation—milling. 
These machines provide the final 
blending, dispersing the minute 
particles of pigment completely 
through the varnish, but most im- 
portant, wetting each particle so 
thoroughly that the ink will run 
smoothly and print with the ut- 
most fidelity. Some inks will be run 
through the mills three times, 
some five, some a dozen times — 
some as many as twenty times.” 





the seven-story building which 
houses the Research Labora- 
tories of IPI and the funda- 
mental Research Laboratories 
of Interchemical Corporation. 





The Interchemical Labora- 


tories specialize in the inves- 
tigation of basic chemical and 
physical problems which may 
have an important bearing on 
ink research; they also under- 
take specific projects to im- 
prove lithographic inks and 
hence lithography itself. 
There are also Product De- 
velopment and Ink Engineer- 
ing Laboratories which are 
engaged in solving immediate 
customer problems. Factory 





Scene 57: Press in Laboratories. 


Narrator: ‘“‘Laboratory tools in- 
clude practical presses, ranging 
from the sheet-fed press to rep- 
resentative examples of the most 
advanced high-speed equipment 
for both offset and letterpress."’ 





Control Laboratories, too, 
are important in ink making. 

‘Rainbows to Order”’ tells 
the story of the painstaking 
research, the infinite variety 
of new materials, the factory 
control, and the extensive 


manufacturing operations 
which are back of today’s 
lithographic ink. 





Scene 47: Press in Laboratories. Nar- 
rator:‘*The net result of modern re- 
search for offset is the possibility of 
fast, quality production in offset 
lithography. Fine maps in vast 
quantities in perfect register, high 
fidelity offset printing of large edi- 
tions of catalogs—completely new 
horizons in publication printing."’ 














Harold Rice, 
Owen Adams, Charlie Harwood, and 


Al Johnston. 


Gegenheimer, Pete 


Electron Lithoplate Company— Al- 
ways a gang on hand to see this 
machine which electroplates the non- 
printing areas of press plates. Noticed 
Sol Berg, Eddie Frieberg, Mike 
Rosalia of J. H. & G. B. Siebold, 


Inc., distributors of this machine. 


Electronic Mechanical Products— 
LLuxometer, another fine device to take 
Had one 
on hand for all to see. Harold Finkle 
and Morris Ost in charge of exhibit. 


the guess out of exposures. 


Fuchs 


Steele was hosting here and passing 


& Lang Division—Paddy 
out folding combs. Managed to get 
my hair combed for the first time in 
days. Lots of literature on hand and 
some nice color information. William 
Recht, Ted Makarius, Lou Tamb, 
N.Y. and 


others, were around and glad to see 


Bettye Stout out from 


everybody. 


Godfrey Roller Company— Always 
a pleasure to visit this booth. Bob 
Pollack, Howie Colehower and Wm. 
Squibb are so friendly, it’s hard to 
leave and their Aquatex and Damp- 
abase roller covering demonstration is 
very good. 

Haloid Company booth with a nice 


background display was attractive. 
Took some literature and learned a 
bit more more about this economical 


negative paper. 


Harris-Seybold Co. No exhibit, but 
they concentrated on their new movie. 
I'll bet Jimmy Fiddler or Hedda 
Hopper would give these boys four 
stars and a special gong for a fine 
job of follow up to the first film. So 
many of my Harris friends around 
that I can’t name them all, but was 
especially happy to see Harry Porter, 
Gjuy Martin, Stu Holford, and Ren 
Perry, all looking well. Their efforts 
on this second movie should benefit 


us lithographers. 


Philip A. Hunt Company had a 
nice product display with their many 
products in their chemical line well 
packaged and attractively labeled. 


Missed John Bonniwell. 
Ideal 


Roller with smiling Ken 
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Cramer doing honors to a background 
display of rollers. Also shouted to 
Phil Gleason but he didn’t hear me. 
Saw Art Murphy busy as usual. 


International Printing Ink showed 
the very helpful color guide and 
matching kit. Didn’t get hold of one, 
guess I’m slipping. These two ideas 


are really helpful in any plant. 


E. P. Lawson Company gave 1it- 
tractive folders on the Lawson cutter 
and showed their new Lawson Drill. 
Saw Dave Schulkind and their Den- 
ver distributor, “Oc” Armstrong of 
A. E. Heinsohn Company. 


Macbeth Arc Lamp Company with 
Iredell Eachus and his son on hand 
and very proud of their new ‘“Con- 
stant Arc” arc lamp. Well 
they should be for this bit of engineer- 
ing and a big step in the right direc- 


proud 


tion regarding a constant light source. 


Mallinckrodt Chemical Works— 
I really save their chemical data sheets. 
They make a fine library of informa- 
tion and have been mighty handy to 
this writer over the years. Saw a few 
guys lagging the “Bottle Top” paper 
weights for quarters. 

McKinley Litho Supply Co. The 
usual informative literature on hand 
and Lew Gott doing duty when I 
passed. Got a chance to say a few 
words to Clarence McKinley and his 
wife and daughter before rushing on. 


Geo. Murphy, Inc. Picked up their 
booklet, 


pressed at the completeness of their 


“Snapshots” and was im- 


photographic line. 


Norman - Willets Company with 
tables and chairs and plenty of “take 
home” reading matter. Wandered by 
here at the tag end of the day so 
suspect that my friends were ‘‘Cock- 
tailing’ and decided I'd better do the 
same—Qh! my aching feet. 

Nygren-Dahly Company with an 
impressive display of their fine drill 
equipment spread across four booths. 
The pertorator managed to make 
enough noise to cause shouting to you 
neighbor, but it was a worthwhile 
This 


pressed me with it’s simplicity and 


ten minutes. equipment im- 


sturdiness. 


Phillips & Jacobs had a nice display 


of their many products and in addi- 


1948 


tion showed their new “Merry-Go- 
Round” infra red negative dryer. It 
sure does a job as well as save space. 
Joe Winterburg on hand. 

Harold M. Pitman Co.—Howard 
Holsapple, Ken Martin and Bob John- 
son hosting when I meandered into the 
booth. As usual, plenty of literature, 
but the Kemart bulletin was my prize 
piece from After hearing 
Mr. Holsapple talk, I was more than 


pleased with this literature. 


Pitman. 


Roberts & Porter showed the old 
rather than the They 
operating an old transfer press and 


new. were 
many guests saw this technique for 
the first time. Jack Dougherty was 
doing the honors when I passed. They 
also showed some W. A. Brown 
equipment and the complete Harris 
line of Chemicals. 

R. R. Robertson 
camera as well as Earl Miller, who 


exhibited — their 
was smiling as always. Received one 
of their new catalogs and very des- 
criptive it is. D. D. Robertson was 
groggy from lack of sleep trying to 
get his equipment into the booth in 


the wee small hours. 


Rutherford Machinery Div. repre- 
sentatives were on hand to discuss 
their multiple step and repeat negative 
machine. Mike Annick was among 
those on hand. None of the heavy 
equipment was shown. 


Sinclair & Valentine had a display 
showing uses of their inks. Managed 
to get Dr. George’s attention and en- 
joyed a nice conversation with him. 
Anthony Math was also on hand, 
along with Arthur Mahnken and Fred 
Burtanger. 

Strong Electric Company of ‘Toledo 
had an interesting exhibit featuring 
their ‘“Grafarc”’ lamp. Those charts, 
diagrams and light meters make an 
impressive argument. 

The Takk Corp. came up with one 
of the ‘Highlights’ of the exhibit 
when they showed their new static 
eliminator based upon high voltage 
electronics. Noted many a pressman 
paying close attention to this exhibit, 
including “Reg” German of Jersey 
and Emmett Flaherty of I. S. Berlin. 

Vandercook & Sons, Inc. and who 


(Continued on Page 87) 
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Weston’s 


HOLMESDALE BOND 
75% Cotton Fibre 
Content 
A correspondence paper 
of character and dis- 
tinction, crisp and 
strong as well as at- 
tractive. 
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Convention Sidelights 


As usual, one of the enjoyable facets 
of the convention were the after-hours 


AUL Heideke of the Washington Plan- 

ograph Co., Washington, D.C., the 
first president of NAPL, was confined 
with illness at convention time, and could 
not attend. This broke a long record 
of attendance at these conventions, for Mr. 
Heideke. The best wishes of the whole 
convention group go to Mr. Heideke for 
an early recovery. 


ml 


Among those seen at the convention 
were John Deviny, public printer of the 
U.S., Donald Boyd, president of the 
Printing Industry of America, W. Floyd 
Maxwell, executive director of the Litho- 
graphers National Assn., and Albert 
Tucker, president of the National Assn. 
of Litho Clubs. 

ml 


Rex Howard, president of the Howard 
Co., Peoria, IIl., convention speaker and 
NAPL director, and aviation enthusiast, 
flew his own plane to Cincinnati from 
Peoria. 

ml 

Each year the NAPL honors one or 
two outstanding men in the lithographic 
industry for the contribution they have 
made to lithographic progress. Two such 
presentations were made at the conven- 
tion last month. The first was to Charles 
Frazier, president of Brett Lithographing 
Co., Long Island City, N. Y., past presi- 
dent of the Lithographic Technical Foun- 
dation, and a charter member of that 
organization. Mr. Frazier was not able 
to attend the convention because of illness, 
and William Winship, vice president and 
general manager of the Brett Company 
received the engrossed resolution for him. 

The second award was to Prof. Robert 
F. Reed, who has had a guiding hand in 
the research work of the Lithographic 
Technical Foundation since its inception 
24 vears ago. Prof. Reed was sitting as 
a member of the Saturday technical panel 
when the award was made. Neither he 
nor Mr. Winship, nor Mr. Frazier knew 
of the awards until they were made, they 
said. 

ml 


On the Chicago staff of the Foundation 
is a fellow named Jask White. Then, of 
course the president of the LTF is Don 
Black. What we want to know is how 
Black and White are coming along with 
their study of color reproduction. 

ml 


get-togethers in the hospitality suites 
sponsored by various supply and equip- 
ment firms. Some had pianos on hand 
which became the synergist for trans- 
forming lithographers into musicians and 
singers. A cool terrace complete with 
umbrella tables, and outdoor restaurant 
atmosphere, provided a restful spot for 
relaxing and cooling off from the hot 
Cincinnati Indian summer. One suite had 
a magician who baffled visitors, and 
acesrdion players and_ other enter- 
tainers were on hand elsewhere. 
ml 


Many wives attended the convention 
and their enjoyment was taken care of 
with a well-planned program of parties, 
tours, shopping, and other entertainment. 
The women’s program committee was 
composed of Mrs. Merle Schaff, Phila- 
delphia, chairlady; Mrs. E. P. Rockwell, 
secretary of the Miami Valley Litho- 
graphers Assn.; and Mrs. Harry E. 
Brinkman, Cincinnati. 

ml 

The wire recording machine which you 
may have seen in use at the convention 
sessions supplemented the work of 
Modern Lithography’s convention _ re- 
porters. Several of the talks were recorded 
for future reference and for summarizing 
in cases where no written copy was 
available. 

A recording of the presentation to Mr. 
Frazier was taken, together with its ac- 
ceptance on his behalf by William 
Winship, and the ensuing applause. 
Through the cooperation of Charlie 
Latham at the Technical Foundation, this 
wire recording was transcribed onto a 
regular disc record which was given to 
Mr. Frazier. Although he was confined to 
a hospital with illness, he was able to hear 
the proceedings. 

ml 


The special train from New York to 
Cincinnati consisted of several all-room 
cars on the Ohio State Limited of the 
New York Central. About 80 persons 
made the trip to the convention on this 
train. 

ml 


One popular item among the build-up 
activities for the new Harris-Seybold 
movie “A Better Run For Your Money” 
was a tiny paper folder with the same 
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title which showed a_ non-lithographic 
stripper. One thousand of these were 
handed out, and the demand continued for 


many more but no more were available. 
ml 


Several local tours were arranged for 
the visitors. Several carloads made the 
trip to nearby Hamilton, Ohio, to tour 
the Champion paper mill. Special interest 
was shown in the manufacture of Krome- 
kote paper. The Printing Machinery 
Div., Electric Boat Co. arranged to have 
one of their presses on exhibit at the plant 
of the Cincinnati Lithographing Co. and 
many visitors went over to see it in opera- 
tion under plant conditions. 

ml 

Registrants at the convention received 
complimentary ball point pens from the 
NAPL. One end wrote green, the other 
blue with no provisions for writing in 
deficits. S & V handed out some glass ash 
trays, F & L novelty folding pocket combs, 
Triangle Ink some oversize pencils. At 
the Roberts & Porter exhibit lithographed 
cartoons of NAPL and Litho Club person- 
alities were run off on an old-time hand 
press. 

ml 

Chester Scheidler of Chas. Hellmuth 
Printing Ink Co., who has been instrumen- 
tal in forming several midwestern Litho 
Clubs, reports that another club is in the 
process of organization at Kansas City. 

ml 

Harry Brinkman, of Cincinnati Litho, 
has a son, Tom, who is_ beginning 
formal education in the graphic arts. On 
the opening day of the convention Harry 
saw his son off to his first year at Carnegie 
Tech. 

ml 

Frank Bachman of Bachman Reproduc- 
tion Service, New York, stopped with his 
wife and daughter, to attend the conven- 
tion. It was the last stop of a 30 day 
coast to coast tour made by the threesome. 
They had been to Spokane, Portland, San 
Francisco, Los Angeles, cities in Texas, 
the Middlewest, and other points. 

ml 

“Hear the one about Washington?” 
queried a colorful folder strewn about the 
convention. It drummed vp interest in 
the coming 4th annual convention of the 
National Assn. of Litho Clubs to be held 
at the Mayflower Hotel, Washington, next 
April 29 and 30. That is the cherry 
blossom season in the nation’s capital. 

ml 

Bill Stevens didn’t have enough to do 
with the convention details on his hands, 
so he addressed the Cincinnati Production 
Men’s Club at a dinner meeting during the 
convention. He spoke on offset copy 
preparation. 

ml 


At the NAPL annual directors’ meeting 
17 new member firms were voted into 
NAPL membership, the association 
announced. 

ml 

The banquet setting was in the beautiful 
Pavillon Caprice of the Netherland-Plaza. 
The floor show was varied and well- 
received, the crowd was quiet so the show 
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all your plates are INTAGLIO plates 








* , 
with the Electron Lithoplate machine 


Short run or long run, all your plates can now have the fine, uniform printing qual- 
ity of intaglio plates. The Electron Lithoplate machine takes your regular albumen 
plate made from NEGATIVES and in a few minutes transforms it into a genuine 
INTAGLIO plate. Progressive lithographers all over the country who are using 
The Electron Lithoplate machine find that it pays for itself through improved press 
quality, greatly lowered material costs, and time saved. The installation of The 
Electron Lithoplate machine requires no change in your present platemaking set-up 


or method of operation... 


“You merely press the button—ELECTRONS DO THE REST” 





FOR INFORMATION WRITE TO 


J. H. & G. B. SIEBOLD, INC. 


Office: 47 WATTS ST. * NEW YORK 13, N.Y. © Factory: 99-105 SIXTH AVE. 
SOLE U. S. DISTRIBUTORS FOR 


Electron Lithoplate Corporation 
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could be heard, and the prizes donated by 
supply and equipment ftrms, included 
some fine merchandise. 


ml 


One of the highlights at the banquet 
floor show was a ballet exhibition put on 
by the litho industry’s own talent. The 
girls from the chorus line dragged six men 
up from the audience, placed screwball 
hats on them, had them roll up their 
trousers legs, and follow a dance routine. 
The performers were Hanson Hoen, A. 
Hoen & Co., Baltimore; Arthur Mahnken, 
Valentine Co., New York; 


Sinclair & 


Hugh Adams and Edward Koren of 
Roberts & Porter, Chicago and Detroit, 
respectively; Harry Brinkman, Cincinnati 
Litho; and George Wagner, Nessler and 


Wagner, Cincinnati. 
ml 


Ihe Friday evening cocktail party and 
reception for visiting Litho Ciub members 
was sponsored by the Cincinnati Litho 
Club. It was another highlight on the 
social calendar, and an estimated 300 to 


400 attended. ey 











O you think you know the litho 
S industry? We see so many new 
things every month that we sometimes 
wonder if we know anything about 
it. Many of the new things appear in 
the advertisements which make up an 
important part of your trade maga 
zine. This month among the new 
and not-so-new are: Zephyr Offset 
Inks by S & V, page 17... 
tions of eight different kinds of web 
presses by Webendorfer, pages 6 and 


six ply coated two-sides cover 


illustra- 


Ten 
stocks by Falulah, page 24. 
offset stock, Ticonderoga, by Inter 
then 


-. a new 


national Paper, page 15 . 
there’s a new gummed paper sample 
demonstration kit by Paper Mfrs. de- 
scribed on page 94... there’s a cust 
system for litho plants offered by 
Porte Publishing, page 110... a 
densitometer is shown in the Photo- 
volt advertisement, page 106... 
Comolith inks by Monk are discussed 
on page 42... Sam Himmel watches 
the world go by in Baldwin Brevities, 
(50) and sells paper on the side... 
an unusual offer of a bond paper 
sampler and a U.S. paste-up map 
for small fry is shown on the Howard 
four-color insert, page 53... you can 
write or ‘phone for “Offset Indexing 
No. |” offered by Finck (102) 

the line of Bartels chemical products 
is outlined on page 90 . . . like 
coupons? They are numerous this 
month among the advertisements, 
Hammermill, page 4, offers a sample 


book of Cockletone bond, Craftsman 


SUPPLIERS’ ROUND-UP 





Table coupons an ad for a 


Line-up 


catalog ... and you'll find other cut- 
outs... “Your bread and butter’’ is 
mentioned by Mallinckrodt on page 
82... a lithographic film which 
doesn't fog easily is described by du 
Pont, page 64... Paper Sales plugs 
fine papers on page 76. 

The other day we read in one of 
the advertising magazines of a care- 
ful study on the effectiveness of re- 
peat advertisements . . . advertise- 
ments which have been published once 


published 


repetition and emphasis. The results 


and are then again for 
recorded on repeat insertions ranked 
very favorably with the initial inser- 
tion, and in some cases outpulled 
them, where actual pulling power 
could be measured. It usually takes 
more than one blow to drive home a 
nail. 
a 


Type Index Shows 235 Faces 

A revised edition of the 32-page, 
pocket-size booklet, ‘“The Handy In- 
dex of American Types,” has been 
published, and is available from the 
American Type Founders Sales Cor- 
poration, 200 Elmora Avenue, Eliza- 
beth B, N. J., or any of its branch 
offices and agents. The booklet gives 
samples of each of 235 ATF printers’ 
foundry type faces, including the new 
“Contact” type, with comparisions of 
width, sizes of bodies with length of 
ascenders and descenders on each face, 
point ranges available, and an ar- 


rangement by styles so a type can be 
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found quickly even if the name _ has 
been forgotten. It also provides an 
easy method for a printer to index 
his own types for ready reference, or 
to help a new compositor. 

~ 


St. Regis Appoints Grandbois 
Morlan J. 


(jrandbois as assistant sales manager, 


The appointment of 


in the Printing, Publication and Con- 
verting Paper Division, directing 
merchant sales, is announced by E. G. 
Murray, executive vice president of 
St. Regis Sales Corp., subsidiary of 
St. Regis Paper Co. 

In taking over his new position, 
Mr. Grandbois leaves the Advertising 
Publicity and Sales Promotion De- 
partment where he handled St. Regis 
advertising for all divisions. 

. 


New Photographic Catalog 

Burke and James Inc., 321 S. 
Wabash Ave., Chicago, has just is- 
sued their 5lst annual catalog. It 
features every type of darkroom and 
photographic equipment with prices. 
This catalog is offered free upon re- 


quest. 





QUOTES 


from the mail 











Gentlemen: 

I am a student at the David Rankin Jr. 
School of Mechanical Trades, in the litho- 
graphy department. In your August issue 
of ‘Modern Lithography,” an article was 
run on our school progress in the past 
vear. To me, this was very interesting 
because I was the first student in the 
school and the story briefed the past year 
so well. I never want to forget it nor 
my associates who attended with me. Your 
article will help me remember both my 
experiences and friends, the pictures being 
the best to do this. I want to have a copy 
of this for my own. WII you please send 
one and will be glad to pay you for your 
trouble. Thanking you for your attention, 
I am, 

Sincerely yours, 

R. J. Gast, Ferguson, 21, Mo. 
P. S. Only one thing wrong did I see with 
your article. It was that Mr. Miller, our 
very capable and patient instructor was 
not duly written up. Also, I think a photo 
of him should have been in your book so 
every one could see the man who has done 
such a splendid job with us Green Horn 
Lithographers! We owe to him our future 
success, 

We agree with subscriber Gast, but 
no photo of Miller was forthcoming.—Ed 
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(ameramen 
like “Photolith’’ 


because it has 
a low safelight 


fog factor 















Handy ‘‘dispenser box’’ saves 
time and trouble. Protects film... guards 


against waste. 





‘“**PHOTOLITH’ doesn’t fog easily”. . . that’s the way 
cameramen say it. 

The low safelight fog factor of Du Pont ‘“‘Photo- 
lith’’ Film means that it can be developed with little 
risk of fogging from any approved safelight. 

In addition, cameramen like “‘Photolith”’ because 
it is a contrasty film. It produces crisp, hard dots. It 
has speed and wide latitude. Quick-drying . . . flat- 
lying. Easy to scribe . . . easy to etch. And convenient 
packaging is a real time-saver in the darkroom. 

Try this fine film. Cameramen everywhere approve 
it. Your dealer can supply you. E. I. du Pont de 
Nemours & Co. (Inc.), Photo Products Department, 
Wilmington 98, Delaware. 


In Canada: CANADIAN INDUSTRIES, Ltd. 


DU PONT 
“PHOTOLITH” 


GRAPHIC ARTS FILM 


REG. U.S. PaT. OFF. 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 











Tech Group 
Elects Bruno 


Michael H._ Bruno, 
(left, in the accom- 
panying photo) of the 
Lithographic Techni- 
cal Foundation, was 
elected president of 
the newly formed 
Technical Assn. of 
the Lithographic In- 
dustry, at a meeting 
held during the NAPL 
convention in Cincin- 
nati. The meeting was 
for the purpose of 
setting up a permanent organization of 
technical men in the lithographic field. 
George W. Wilhelm (center) of Rand- 
McNally & Co., Chicago, was elected 
secretary-treasurer, and Frank Preucil, 
The Gerlach and Barlow Co., Joliet, IIl. 
(right) is one of the directors. Not shown 
here are first vice-president Dr. Merwin 
C. Rogers, R. R. Donnelley & Sons Co., 
Chicago; second vice-president Herbert 
R. Leedy, Harris-Seybold Co., Cleve- 





land; and director Arthur Cornell, Forbes 
Lithograph Mfg. Co., Boston. The pre- 
liminary work of organizing the group 
took place last spring at an industry- 
wide research meeting held at the Chi- 
cago laboratories of the Lithographic 
Technical Foundation. At the September 
meeting a constitution was adopted and 
other formalities passed upon. The 
TALI has no connection with the Foun- 
dation 





Ohio Assn. Elects Officers 

Officers, and members of the execu- 
tive committee, were re-elected by the 
Miami Valley Lithographers Assn. 
at its annual meeting September 14. 
W. H. Merten, Strobridge Litho- 
graph Co., is president; J. E. 
Hennegan, The MHennegan Co., 
vice president; and Oliver W. 
Perin, Gibson & Perin Co., treasurer. 
The executive committee includes 
Harry FE. Brinkman, Oliver T. 
Jenkins, and Thomas Stevenson, Jr. 

Charles E. Mallet, and Walter E. 
Soderstrom, president and executive 
vice president, respectively, of the Na- 
tional Assn. of Photo-Lithographers, 
and W. Floyd Maxwell, executive 
director of the Lithographers Na- 
tional Assn., were guests of honor at 
the meeting, which was held just 
before the opening of the NAPL con- 
vention in Cincinnati. 


© 
ALA Wins, Loses Elections 


The Amalgamated Lithographers 
of America, CIO, recently won one 
election and lost another in Little 


Rock, Ark. Workers at the Parkin 


Printing and Stationery Co. voted to 
have the ALA represent them, while 
employees of the Democrat Printing 
& Lithographing Co., rejected the 
ALA union. 

© 


9.5% Increase in St. Louis 

A wage increase of 9.5 percent was 
granted to employees in St. Louis 
plants under a contract concluded re- 
cently between 18 lithographing firms 
in St. Louis and the Amalgamated 
Lithographers of America, Maurice 
E. Mendle, president of the As- 
sociated Printers and Lithographers 
of St. Louis, announced during 
September. The increase was based 
on a cost of living increase of 8.8 
percent, plus an additional .7 percent 
to compensate for an estimated cost 
of living increase since the time of 
the contract expiration July 1. The 
rise was retroactive to July 1. Presi- 
dent Mendle reported that an “intel- 
ligent approach by union bargaining 
agents and employers enabled bargain- 
ing and discussion to take place 60 
days after expiration of contract with- 
out strike or work stoppage.” 
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Over 300 in N. Y. School 
Over 300 are enroiled in the many 
lithographic classes at the New York 
Trade School this year, Dr. D. J. 
MacDonald, dean of the Lithographic 
Department, told Modern Lithog- 
raphy. This includes about 130 ap- 
prentices who are enrolled in the day- 
time apprentice classes, meeting for 
four hours each week, sponsored by 
the joint committee representing em- 
ployers and Local 1, Amalgamated 
Lithographers of America. 

Eighteen are enrolled in the full 
time day course which is completed 
in a two year period. Two of these 
students are from New Delhi, India. 

Over 80 persons are attending the 
evening courses for junior executives 
covering copy preparation, general 
survey, black and white estimating, 
photography and_platemaking. 

Evening shop classes, which are 
supplemental to day work, account for 
some 125 students in photography, 
platemaking and presswork. 

Dr. MacDonald said tliat in the 
second semester, beginning in Febru- 
ary, courses in color estimating and 
color matching are to be added to the 
program. 
© 


Plan Another Donnelley Plant 

R. R. Donnelley & Sons Co., has 
awarded the general contract for 
another addition to its Chicago plant. 
Located at Calumet Ave. and Culler- 
ton St., near the main plant, the new 
building, with two stories and base- 
ment, will contain about 200,000 
sq. ft. of operating space. 


Chicago Man Dies in Crash 
Herbert A. Gould, salesman for 
the Wilson-Jones Co., Chicago 
manufacturers of loose-leaf account- 
ing forms, was among the 36 persons 
killed when an airlines plane crashed 
near Fountain City, Wis., August 29. 
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usta by Printers. 
Lithographers, Binders -for 


GATHERING ANo tusentneG — EL 
mn ec peddle-hound estelegs sad 


MARTIN ROTARY GATHERER, STITCHER AND COVERER — For 
gathering signatures of books prior to other binding operations, and 
for gathering, side-stitching and covering magazines. 


TRIMMING — BRACKET? SAPETY TRIMMER — For label eut- 


FOLDING — CLEVELAND FOLDING MACHINES — For circulars, 
greeting cards, booklets, singly or in gangs, catalogs, publications, ete. 
Seven models, covering every bindery requirement and handling sheets 
from 3 x 4” to 42 x 62”. 


DEXTER FOLDING JOBBER, DOUBLE SIXTEEN and QUADRUPLE 
SIXTEEN FOLDERS — For fob, wath and beck Selding in shevts from 
12 x 16” to 44 x 58”. 


VARNISHING —CHRISTENSEN VARNISHING MACHINE — 
Fer all types of varnishing jobs. 


SORTING —DEXTER SORTING MACHINE—For paper mills. 
Speeds production and eliminates waste motion in coated paper and 
bond finishing rooms. 


BRONZING — CHRISTENSEN HIGH SPEED BRONZER — For 
all types of sheet bronzing. 


. 2 pe Ff seg of . | F . 
Derler and Christensen Machines 
Dexter Folder Company 7 Genre Sale ema O00 enn ‘ond 6 ran New York 18, N.Y. 

AGENTS: Dalles. Denver, San Francieco, Loe Angeles Seat iietheanaeee 8 he mage ~ na SO 


DEXTER Machin: so bude by Duster Pelier Company at t Peart River, N. ¥ 
CHRISTENS SEN Me ohtn ¢ built by CAristensen Machine Company at Racine, Wiae. 
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MAKLIN 


LITHOPLATE GRAINING CO. 


551 West Congress Street, Chicago 7, Illinois 





ake sure it’s MAKLIN grained 


clean quick dried, neutralized plate 

eeps its deep grain throughout the 
run 

ong runs are assured 


mpressions clear and strong 


o worry of plate going blind 


rained by experienced craftsmen 


egrained and new grained zinc plates 


luminum and glass, for the Litho- 
graphic Industry 


nspected for quality, texture and 
depth of grain desired 


o grain too difficult to produce 


nds platemakers’ headaches 


isplays highlights of his skill and 
craftsmanship 


ressmen relax during the run of a 
MAKLIN Grained Plate 


ightens the burdens of production 
Iways consistent in uniformity of 
grain 


he plate properly grained for your 
needs brings best results 


very plate inspected thoroughly be- 
fore leaving our plant 


hoot the job on THE MAKLIN 
GRAINED PLATE 


COC” > 
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Chicagoans Study Air Shipping 
Chicago lithographers are studying 
possibilities for enlarging their trade 
territory by utilizing the new parcel 
by postal 
Under the 


post service inaugurated 
authorities September 1. 
new rules parcels weighing up to 70 
pounds and having a combined girth 
of less than 100 inches may be sent 
at parcel post zone rates. 

Being located at the geographical 
hub of the nation’s air transport 
system and with over a dozen air 
lines to serve them, shipments by 
lithographers mailed in Chicago be- 
fore 7 p.m. can reach most key cities 
the next morning. Special delivery 
stamps will add to the speed. This 
will permit delivery of much printed 
matter from Chicago to almost any- 
where in the United States as 
promptly as local customers can be 
served. 

Air parcel post will be particularly 
helpful to Rand, McNally & Co., 
Chicago map makers, a company 
official, Helmuth Bay, asserted. The 
new service, he said, ‘““Will enable us 
to keep our clients up to date as to 
boundary and other changes. At the 
same time, it will enable us to receive 
material only a day old—if that—for 
incorporation in our publications.” 

Similar expressions of approval 
were voiced by other shippers when 
questioned in a United Air Lines 
survey to ascertain their anticipated 
use of air parcel post. All agreed 
that the speed and economy of this 
latest postal innovation will be of 
benefit. 

. 


Rosenstiel, Photopress, Dies 
Wm. H. Rosenstiel, 


manager of Photopress, Inc., Chicago, 


production 


died Sept. 6 in St. Francis Hospital, 


Evanston, Ill., at the age of 53 years. 
° 


Driscoll Ink Man Dies 

Charles E. Sangwin, 66, tor 24 
years a member of the firm of Martin 
Driscoll & Co., and manager of the 
Driscoll & Co. Milwaukee office, died 
August 24. Mr. 
former president of Chicago Local 
No. 3, 
men’s and Assistants union, and a 


Milawaukee 


Sangwin was a 
International Printing Press- 


past president of the 


Printing Ink Men’s Assn. He was 
also active in Craftsmen’s and other 
graphic arts organizations and was 
widely known among lithographers 
and printers served by his company. 


Opens Balto. R & P Office 





Thomas Bowden, (above) formerly with 
the Vulcan Proofing Co., started with 
Roberts & Porter, Inc. on Sept. 1, as 
manager of their new Baltimore office 
at 1200 S. Baylis St. This office will 
service the lithographic trade in Dela- 
ware, Maryland, Washington, D.C., and 
Southern Pennsylvania 

Mr. Bowden started in the lithographic 
trade in 1937 with Owen's Illinois Can 
Co. in Baltimore. He enlisted in the 
U.S. Army as a private in i940 and 
was honorably discharged as a Captain 
in the Combat Engineers after 27 
months overseas in 1945. He is secre- 
tary of the Litho Club of Baltimore 


Shape Chicago 1950 Plans 

In preparation for the huge na- 
tional roundup of the graphic arts in- 
dustries in Chicago two years hence, 
in 1950, cooperative activities of 
Chicago groups which will be hosts 
to the various gatherings have already 
been started. 

Central event will be the National 
Graphic Arts Exposition at Chicago's 
International Amphitheatre for two 
weeks beginning September 10, 1950. 
A. E. 


printer of the 


Giegengack, former public 
= 


United States, is 
president of the corporation sponsor- 
ing this trade show in Chicago’s larg- 
est exposition hall. 

Simultaneously several graphic arts 
trade groups will hold their 1950 
annual conventions in Chicago, of 
which the following have already 
announced their plans to this effect: 
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International Club of Printing 
House Craftsmen, opening, Sept. 
10, 1950. 

Printing Industry of America, 
opening Sept. 17, 1950. 

National Association of Printing 

Ink Makers—date to come. 


Lithographic associations have not 





yet announced plans or locations. 

Other organizations in the broad 
field of printing will, it is anticipated, 
add their names to this list for Chi- 
cago meetings in conjunction with 
the exposition. 

The Chicago Club of 
House Craftsmen was first of the 


Printing 


local groups to organize a committee 
to develop plans for the International 
Club’s 1950 visit. Gradie Oakes, 
head of Process Color Plate Co., and 
newly elected president of the Inter- 
nitional organization, was named 
chairman of the standing committee 
by the Chicagoans at the 
winual election last June. 

The Graphic Arts Association of 


created 


Illinois will organize a committee to 
plan for the return visit of P. 1.A. in 
1950, S. Frank 
announced, as soon as the tasks en- 
tailed by P.I.A.’s Chicago convention 
this month, are all completed. Spokes- 


Beatty, secretary, 


inen for Chicago lithographers, sup- 
pliers and other varied branches of 
the trade have also given assurance 
that their respective groups will lend 
their assistance as plans for the im- 
mense undertaking further develop. 
+ 

EBCo Shifts Harwood 

Charles A. 


Pacific district manager of the Print- 


Harwood, formerly 
ing Machinery Div., Flectric Boat 
Co., has been transferred to Chicago 
as midwest manager, Stuart E. 
Arnett, sales manager announced in 
September. Mr. Harwood -eplaces 
Jack Hagen who resigned to accept 
a sales position with Midland Paper 
Co. which did not require traveling. 
é 


Opens Texas Offset Plant 

An offset lithographic department 
is being opened at Levelland, Texas, 
by the Hockley County Herald and 
Sun. Camera and platemaking equip- 
ment and a Webendorfer offset press 
are included in the new facilities. 
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SNOWY OWL An etching by H. Emerson Tuttle 


J n its series of reproductions, Mohawk presents another of 


Emerson Tuttle's etchings. 


(Artemis Text And Cover 


by Mohawk provide an ideal background for a colorful bro- 
chure, a friendly booklet or an annual report. In white and 
six soft colors, with a fine felt finish and a broad deckle 
edge, they lend a quiet distinction to the printed piece. 
Mchawk Paper Mills, Cohoes, New York. 
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Int'l. Paper Issues Anniversary Book 


UBLICATION of 115,000 copies 
Pp of a book printed in offset, letter- 
press and gravure, by three of the 
country’s leading firms, was an- 
nounced in September by John H. 
Hinman, president, International 
Paper Co., New York. 

The book, entitled ‘International 
Paper Company After Fifty Years,” 
is currently being distributed to 35,- 
000 employees in mills, plants and 
woodlands and, in addition, to stock- 
others, in 


holders, customers and 


commemoration of the company’s 
50th anniversary. 

Typography and design were under 
the direction of L. J. Ansbacher of 
New York City. 

Consisting of 112 pages, the book 
is hard-bound with flat back in dark 
blue paper. The title is stamped in 
gold around a medallion in color 
inset into the front cover. 

A total of 105,000 copies of the 
book are being distributed by the 
Company in the United States, and 
10,000 copies in French are being dis- 
tributed in Canada. 

The volume contains more than 
100 photographs, presenting a com- 
plete pictorial record of the company 
and reproduced in gravure. In addi- 
tion it includes 12 illustrations in 
color by five outstanding artists. 

Each type of material was repro- 
duced by the method best suited to it, 
and all processes were used successfully 


More than 300 people 
attended Intl. Paper Co's 
preview of its anniver- 
sary book, September 16 
at the galleries of Asso- 
ciated American Artists, 
New York. Shown here 
are Alexander G. Stone 
(left) general manager, 
Intl. Envelope Corp., 
Dayton, and Wm. N 
Hurlbut, vice president 
Intl. Paper, inspecting 
the book. 


on the same paper, International’s 
“Ticonderoga Offset.’ Letterpress 
was used for all text pages and for all 
captions, Sheet-fed gravure was used 
for all photographs. The medallion 
on the front cover of the book was 
also printed in gravure, in four colors. 
The large color map on the end- 
papers of the book was printed in four 
colors of sheet-fed gravure and three 
of letterpress. Offset lithography was 
used for all the other maps and all 
the charts. 

The total number of impressions 
in producing the book was over 9,- 
000,000. This total breaks down as 
follows: 

Sheet-fed gravure color impressions 
for end-papers, 1,320,000; sheet-fed 
gravure color impressions for the title 
medallion on cover, 260,000; sheet- 
fed monotone gravure impressions, 1,- 
690,000; letterpress impressions for 
end-papers, 1,060,000; letterpress im- 
pressions by three different printing 
houses for text, 3,610,400; ‘“Deep- 
tone” (R. R. Donnelley & Sons Co., 
Chicago) offset impressions for the 
maps and charts, 1,060,000. 

Joins Adv. Agency 

Robert L. Hall, former art direc- 
tor and sales manager for Continental 
Lithographers, Inc., Chicago, recently 
joined Ted Levy Advertising Agency, 
Denver, as an account executive. 
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To Show Finest in Printing 

The finest examples of American 
commercial printing, from the stand- 
point of both design and execution, 
are to be shown in an exhibition to 
open in January, 1949, at the Archi- 
tectural League, New York, and 
further shown on a tour throughout 
the United States. The exhibition is 
being sponsored by the American 
Institute of Graphic Arts, which sent 
out an announcement and a call for 
specimens during September. The 
closing date for entries was set for 
October 15. 

Entries were to be judged by a jury 
on the “outstanding integration of 
all graphic factors involved.” Entries 
were acceptable from artists, photo- 
graphers, designers, typographers, ad- 
vertising agencies, educational institu- 
publishers, engravers, lithog- 
manufac- 


tions, 
raphers, 
turers, plastics and printing materials 
manufacturers, and any other pro- 
ducers or sponsors of printed matter. 
matter, 


printers, paper 


Any commercially printed 
produced in excess of 500 impressions, 
between January 1945 and October 
1948 were eligible. The exhibit is 
to show such pieces as advertising 
folders, leaflets, booklets, brochures ; 
occasional pieces such as menus, letter- 
annual _ reports, 
No_ books, 
packages, posters or mounted displays 
are to be included as these are shown 
by other national exhibits, it was said. 
Will Burtin, art director of Fortune, 


heads, invitations, 


gift cards, labels, etc. 


is chairman. 

The Institute’s workshop in design, 
typesetting, and printing, opened its 
classes at the New York School of 
Printing, 461 Eighth Ave., during 
September. 


e 

Carnegie Gets More Equipment 

The Carnegie Institute of Tech- 
nology, Printing Department, Pitts- 
burgh, recently acquired new equip- 
ment loaned by the printing industry. 
Among this equipment was a 17 x 22 
Harris offset press and a heavy duty 
paper cutter given by Harris-Seybold 
Co., Cleveland. New 
added totals about $50,000, and all 
equipment now utilized by the school 
is valued at $500,000. 


equipment 
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making a good impression 


a black and white cartoon or a full color portrait. . . 
a delicate sunrise or a darkened mineshaft—what- 
ever the medium, whatever the mood—Driscoll Inks can 
. be depended upon to capture the color and spirit 
+ Of the original artwork. A complete assortment of 
distinctive Driscoll Coverwell Inks are available for 
printing on all types of offset and letterpress papers. 
These smooth-flowing, full-bodied inks mean con- 
sistently fine printing—printing that makes a good 
impression by any standards. Try them soon. 














DEXTER PILE FEEDERS for Paper & Cardboard 


WHEN YOU NEED REPAIR PARTS this book will help 
you order quickly and correctly. For your convenience it lists 
standard parts in two ways: 


1. Alphabetically, by name of part 
2. Numerically, by number of part 


The alphabetical listing shows also types of feeders on which 
listed parts are used. When you need it, this reference book is 
priceless. Write for your copy now. Address... 


Lester Folder Company 
PEARL RIVER, NEW YORK 
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Tin DRISCOLL & CO. 


610 FEDERAL STREET, CHICAGO 5, ILL. 














BRANCH: 407 E. MICHIGAN ST., MILWAUKEE, WIS. 


Affiliated Concern: Great Western Printing Ink Co., Portland, Ore. 











For the Best in 
PRESS WASHERS 


INK FOUNTAIN AGITATORS 
ORDER THE BALDWIN 


Made By: 


WILLIAM GEGENHEIMER 


Offset Press Engineering 


78-80 ROEBLING STREET 
BROOKLYN, N. Y. 


EVergreen 8-5161 


: ESTABLISHED 1918 
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Lithographed in 4 colors 


Warren's Cumberland Offset 


PRE-CONDITIONED 
WoveE & SPECIAL FINISHES 




















Postal regulations prohibit sampling of paper in this publication, therefore Cumberland Offset is not used for this insert. 


Samples of Warren’s Cumberland Offset may be secured from your Warren merchant. 





Leading 


PAPER MERCHANTS 


who se 


ll and endorse 


Warren’s Standard Printing Papers 


Arpany, N. Y. 
ATLANTA, GA 





Hudson Valley Paper 
Sloan Paper 


Company 
Company 


Bactimore, Mo. The Barton, Duer & Koch Paper Co 
Louisiana Paper Company, Ltd 


Baton Rouae, La 
Boise, [Ipano 


Zellerbach Paper 


Company 





Storrs & Bement Company 
The Alling & Cory Company 
f Caskie Paper Company, Inc. 
\ Virginia Paper ( ompany, Inc 
f Chicago Paper Company 
\ McIntosh Paper Company 
The Diem & Wing Paper Co 
{ The Petrequin Paper Company 
CLEVELAND, Onto \ The Alling & Gory Gonpens 
Corumsus, Omo The Cincinnati Cordage & Paper Co 
Dattas, Texas Olmsted-Kirk Company 
Denver, Coro Carpenter Paper Co 
{ Western Newspaper Union 
\ Newhouse Paper Company 
Seaman-Patrick Paper Company 
Newhouse Paper Company 
Zellerbach Paper Company 
Fort Wortn, Texas Olmsted-Kirk Company 
Fresno, Cai Zellerbach Paper Company 
Granp Raprivs, Micn. Quimby-Kain Paper Company 
Great Fatis, Mont Ihe John Leslie Paper Co 
Harrissurc, Pa Ihe Alling & Cory Company 
Hartrorp, Conn Henry Lindenmeyr & Sons 
Houston, Texas L.. S. Bosworth Company 
Crescent Paper Company 
Virginia Paper Company, Inc 
Midwestern Paper Company 
The Weissinger Paper Company 
j Western Newspaper Union 
\ Arkansas Paper Company 
Zellerbach Paper Company 
Zellerbach Paper Company 
Miller Paper Company 
Caskie Paper Company, Inc 
Woodson & Bozeman, Inc 
Nackie Paper Company 
Adiennaposss, Mann 4 The John Leslie Paper Company 
’ Newhouse Paper Company 
Mourne, fut Newhouse Paper Company 
Nasuvitte, TENN Clements Paper Company 
Newaak, N. J j Henry I indenmeyr & Sons 
\ Lathrop Paper Company, In« 
New Haven, Conn Storrs & Bement Company 
New Oarteans, La Alco Paper Company, Inc 
Henry Lindenmeyr & Sons 


Boston, Mass 
Burrato, N. Y 


Cuarcortte, N. C 


Cuicaco, Itt 


CINCINNATI, Onto 


Des Moines, lowa 


Detrrorr, Micn 
Dusvevr, Lowa 
Eucene, Ore 


INDIANAPOLIS, IND 
Jacksonvitte, Fra 
Kansas City, Mo 
LANSING, Micu 


Lirtie Rock, Ark 


Lone Beacn, Cat 
Los AnGceces, Cat 
Loutsvitte, Ky 
Lyncusura, VA 
Memputs, Tenn 
MitwauKkee, Wis 


Lathrop Paper Company, Inc 

Ihe Alling & Cory Company 

New York Ciry J. E. Linde Paper Company 
The Canfield Paper Company 

|! Marquardt & Company, Ine 

Sc ones Paper Corporation 

Zellerbach Renee Company 
Western Newspaper Union 
Field Paper Company 

( D. L.. Ward ¢ ompany 

Puitapecenta, Pa The J. L. N. Smythe Company 
Schuylkill Paper Company 

Puoentx, Ariz Zellerbach Paper Company 
PirtspurGH, Pa The Alling & Cory Company 
PORTLAND, Me C. M. Rice Paper Company 
PORTLAND, Ort Zellerbach Paper Company 
Reno, Nev Zellerbach Paper Company 
j B. W. Wilson Paper Company 
\ Virginia Paper Company, Inc 
he Alling & Cory Company 
Zellerbach Paper Company 

j Beacon Paper Company 

\ Tobey Fine Papers, Inc 

f The John Leslie Paper Co 

\ Newhouse Paper Company 
Sact Lake Crry, Uran Zellerbach Paper Company 
San Disco, Cat Zellerbach Paper Company 
San Francisco, Cat Zellerbach Paper Company 
San Jose, Cat Zellerbach Paper Company 
Seatrie, Wasnu Zellerbach Paper Company 
Sureverort, La Louisiana Paper Company, Ltd 
Spokane, Wasit Zellerbach Paper Company 
Serincrietp, Mass. The Paper House of New England 
Stockton, Cat Zellerbach Paper Company 
Toreka, KAN Midwestern Paper Company 
Troy, N. Y Troy Paper ( orporation 
Pursa, OKLA Tulsa he Company 
Waco, Texas Olmsted-Kirk Company 
Watta Watta, Wasu Zellerbach Paper Company 
Wasninoton, D.C Stanford Paper Company 
Yakima, Wastt Zellerbach Paper Company 


OAKLAND, Cat 
Oxtanoma Crry, OKLA 
Omana, Nes 


Ricumonp, Va 
Rocuester, N.Y 


SACRAMENTO, Cal 


Sr. Lours, Mo 


Sr. Paut, Minn 


. 


EXPORT AND FOREIGN 


New York Crry (Export) National Paper & [ype Co 


fgencies or Branches in gO cities in Latin Amerwa and 


West Indies 

New York Crry (Export) Muller & Phipps (Asia) Ltd 
igencies in Beleran Congo, Burma, Ceylon, China, Hong 
Aone, Iceland, India, \alaya, Philippine Islands, South 
Afnea 


B. J. Ball Limited 
New ZEALAND B. J. Ball (N. Z.), Ltd 
HAWAUAN IsLANDs Honolulu Paper Co., Ltd., 
Agents for Zellerbach Paper Company 


AUSTRALIA 















































Photograph by Joseph Coburn Smith 


Warren’s Cumberland Offset 


PRE-CONDITIONED 
WOVE + SAXONY - HOMESPUN + LINEN - HANDMADE 














ARREN’S Cumberland Offset is pre-conditioned by the exclu- 

sive process that has been used successfully on Warren’s Label 
papers. Under average pressroom conditions, both winter and sum- 
mer, Cumberland Offset may be run directly from the case or skid 
without further conditioning by hanging. 

Comprehensive pressroom tests indicate that Cumberland Offset 
exhibits a minimum of stretch or shrinkage under changing atmos- 
pheric conditions. Tendencies toward curling and “‘cockling”’ are held 
to a minimum—even under extreme conditions of relative humidity. 

Because of its flat-lying properties Cumberland Offset is a “pro- 
duction”’ sheet which may be run at maximum press speeds. 

Write for free booklet —*How Will It Print by Offset” 


S.D. WARREN COMPANY + BOSTON 1, MASS. 


Better Paper Better Printing 





Printing Papers 











(herewith) brings to- 


Table 2, 


LNA Issues More Press Capacity Data gether the changes in number of 
presses and square inch capacity for 


DDITIONAL information, and 
Avis some corrected figures, on 
its recent survey of press capacity were 
issued during September by the Litho- 
graphers National Assn., New York. 


The revised report analyzes in detail 


having a total printing area of over 
two million square inches, and includ- 
ing all types and sizes of presses com- 
monly used in the industry. 

Table 1, 


information on 


(herewith) gives detailed 


the press capacity 


changes among the reporting plants. 


the period from January 1, 1947 to 
July 1, 1949, and shows the percent 
of increase in the number of presses 
and in the square inch capacity by 
major reported product interest and 
The last 


columns of the chart are significant as 


by grouped cities. two 


the changes in lithographic press 
capacity that have occurred in 176 This is a corrected form of Chart A they point out a definite trend by 


plants from January 1, 1947 to May 
1, 1948, and the changes in capacity 
contemplated by these plants during 
the period May 1, 1948 to 
January 1, 1949, This group of 176 
1948 operated ap- 


from 


plants on May 1, 
proximately 900 lithographic presses, 


published in August (ML, Aug. page 
26). An error in the press capacity 
figures appeared in the chart as first 
published, because the statistical firm 
which prepared the charts for LNA 
failed to compute capacity properly 


in the case of multiple color presses. 


lithographers to install larger press 
equipment. In all product groups and 
in all three of the city groups, the per- 
cent of increase in the number of 
presses is exceeded by the percent of 
increase in square inches of capacity. 


Reterence to Table 1 will show that 





Changes in Number and Capacity of Lithographic Presses, by Sise of Presse ani Product Interest, 
January 1, 1947 to July 1, 194 
(Capacity in Square Inches) 






















































































ONE COLOR OFFSET PRESSES TWO COLGR OFFSET PRESSES 
17 = 22 FOUR 
PRODUCT INTEREST to COLOR 
AND Smaller Than 28 x 42 Larger Than 54" and OFFSET 
PERIOD 17 x 22 Inolusive 28 x 42 Smaller Over 54" PRESSES 
Noe} Capacity Noe] Capacity No. |Capacity How | Capacity Ho.} Capacity Ho.| Capacity 
GRAND TOTAL 
Equipment VW1/47 50 7504 281 §196628 289] 658000 106 414,182 95 523854 28 227,196 
Retired 1/1/47-5/1/48 10 1435 21 f 12633 19} 41025 9 35,202 7 39530 ~ - 
Installed l/ 47-5/1/48 15 2823 45 26489 1s 26749 8 26,640 1? 89000 7 64,184 
Net Change 1, 1/47=6/1/40 +5 +1388 #24 §+13956 -6] -14274 -1 8,562 +10 +49670 +7 +64,184 
Equipment 5/1/48 55 | 8892 305 }210584 283] 643726 105} 406,620 | 103 | 5673524 SO | 291,380 
To Be Retired 5/1/48-7/1/49 ~ - 15 9956 12] 26097 11 48,178 6 32022 1 9,l2u 
To Be Installed 5/1/48-7/1/49 - ~ 47 | 28524 13§ 27954 13 45,944 26 149172 8 86,752 
Net Change 5/1/48-7/1/49 - - +32 1+19568 +1] +1857 +2 2,234 | #20 | +117150 +7 +77 ,632 
Equipment 7/1/49 55 8892 337 1229152 2844 645583 107 | 403,386 | 123 690674 37 369,012 
Net Change 1/1/47-7/1/49 +5 | +1388 i +56 |+s2524 -5) -12417 +1} -10,796 | +80 | +166820 #14 } +141,816 
TABLE 1 (above) TABLE 2 (below) 
‘oe Indicated net increase Percent of Increase 
in press capacity Jan. 1, 1947 to 
Press Equipment Jan. 1, 1947 Jan. 1, 1947 to July 1, 1949 July 1, 1949 
GROUPING Presses Capacity Presses Capacity 
Capacity 
No. of in Square 
P Square Square Presses| Inches % 
— Number Inches z Number £ Inches Z z 
By Major Product Interest 
Advertising and Direct Mail 227 27.0% 429,915 21.2% 50 49.144 111,662 35.0% 22.0% 26.0% 
Display & Dealer Helps 89 10.6 328,438 16.2 2 2.0 23,958 7.5 2.2 7.2h 
Packaging Materials 194 23.0 624,661 30.8 i8 17.8 92,774 29.1 9.3 14.8 
Commercial Stationery 94 1l.z 78,252 3.8 9 8.9 9,700 3.0 9.6 12.3 
Bank Stationery j 58 6.8 48,027 204 8 7.9 6,728 21 13.8 14.0 
Books . 4 he2 108 , 346 5.3 5 5.0 17,963 5.6 3 16.5 
Greeting Cards 32 3.8 102,404 5.1 5 5.0 40,175 12.6 15.6 39.2 
All Other 113 13.4 307, 321 15.2 4 4.0 16,375 5.1 3.5 5.3 
Total 842 100.0% 2,027, 364 100.0% 101 100.0% 319, 335 100.04 12.0% 15.7% 
By Grouped Cities 
Group A Cities 255 30. 3% 802 , 395 39.5% 27 26.7% 138,106 43.2h 10.5% 17.2% 
Group B Cities 271 32.2 693,472 3403 26 25.7 84,565 26.5 9.5 12.1 
Group C Cities 316 37.5 531,497 26.2 48 47.6 96, 664, 30.3 15.1 18.1 
Total _| g42 100,08] 2,027,364 100,04 lol 100,03 | 319,335 100.0% 12.0% 115.74. 
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HVT Premium Gph-O-Lith* Developer 


For Line and Halftone Negatives on 
Process Film, Stripping Film and Paper 


At the request of camera men in large and small shops we are now packaging Premium 
Graph-O-Lith Developer in 6 economy sizes—2-gallon, 5-gallon, 10-gallon size cans— 
25-gallon, 50-gallon and 100-gallon size drums. One or more of these sizes will most 
economically fit the requirements of your shop. The cans are printed in special colors 
for easier identification in the dark room and a special notch makes it easy to open 
the containers. 


Order in sizes best suited for your operation to reduce production costs and keep supplied 
with fresh stock. Your order will receive prompt attention. 





PHILIP A. HUNT COMPANY 


ESTABLISHED 19(' 
BROOKLYN 22, N.Y. 


CHICAGO, ILL CLEVELAND, OHIO CAMBRIDGE, MASS 
*Reg. U.S. Pat. Off. LONG ISLAND CITY, N.Y LOS ANGELES, CALIF 
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this trend represents a change from 
large single and two-color presses to 
larger two-color and_ four-color 
presses. This can only mean that the 
industry generally is turning to the 
installation of large multi-color press 
equipment as one means of attempting 
to operate profitably under today’s 
increasingly high operating costs. 

On the other hand, LNA points 
out that the figures in Table 1 also 
disclose a substantial increase in small 
single-color presses in the 17 x 22” 
to 28 x 42” single-color press group. 
The fact that the indicated increase 
of 56 presses and 32,524 square inches 
of capacity in this group is an increase 
over January 1, 1947 of 20 percent 
by number of presses, and of 16 per- 
cent in terms of capacity, indicates 
that most of these 56 additional 
presses are in the smaler sizes of this 
group. 

Copies of the complete revised re- 
port are being sent by the LNA to its 
members and to those firms which 
contributed data in the survey. A 
bulletin explains the various charts 


and points out significant facts. 


. 
“Heritage” To Use Offset 
The new publication Nation’s 


Heritage, advertised as “America’s 
Most Distinguished Magazine’ will 
utilize offset lithography and letter- 
press for its production, while pos- 
sibly the gravure and silk screen pro- 
cesses may be used later on, Robert 
K. Heimann, editor, told Modern 
Lithography. The new magazine, to 
make its debut in January, will be a 
bi-monthly, hard-bound, 200 page 
volume, 12 x 15” in size. Duenewald 
Printing Corp., New York, will do 
part of the offset work. 

The magazine will be “90 percent 
pictorial,” the editor said, and print- 
ing processes will be used to fit the 
production needs. Each issue is to 
contain eight continuing departments: 
The Land, The People, The Homes, 
Arts, Past, Industry, Learning, and 
Diversions. It will carry no advertis- 
ing. 

Covers are to be produced by off- 
set lithography on linen, and will con- 
sist of one large reproduction of a 
painting of the American scene, to 





ALFRED B. RODE, JR., 
President of Rode and Brand. 


Firms’ Work Integrated 


Under a new arrangement con- 
summated last month,  Stecher- 
Traung Lithograph Corp., Rochester, 
N. Y., and San Francisco, and Rode 
and Brand, New York, jointly an- 
nounced an association between their 
respective companies. Each of the two 
firms will retain its separate identity, 
personnel and plants. 


Rode and Brand, 


creative advertising service and mar- 


noted for its 


keting techniques, will act as sales 
associates in the New York metro- 
politan area and nearby surrounding 
territory, as well as for individual ac- 


CHARLES W. WEIS, JR., 


President of Stecher-Traung 


counts in various sectors of the 
country. 

Stecher-Traung will continue its 
New York office for servicing its cus- 
tomers in this area. This company 
will also bring to this association the 
production of what is said to be the 
largest battery of 4-color lithograph 
presses in the country. 

Noted for its full color, “gang run” 
method, and for quality reproduction, 
Stecher-Traung maintains a variety 
of specialized departments, which in- 
clude layout and art, photography, 
paper coating, bronzing, varnishing, 
embossing, mounting, binding, die- 
cutting, and folding, as well as carton 
and envelope making facilities. 





run across both front and back covers 
and the backbone. 

The subscription rate is to be $150 
per year. Advance advertising states 
that “the publishers of Nation’s Heri- 
tage are keenly aware that few indi- 
viduals are able to spend $150 for a 
magazine subscription.” It is expected 
to circulate mainly to libraries, cor- 
porations, schools, universities, clubs, 
and others. The publisher is B. C. 
Forbes & Son Publishing Co., New 


York, publishers of Forbes magazine. 


New Plant in Conn. 

J. M. Smith, president of Fairfield 
Lithograph Corp., Greenwich, Conn., 
has announced the completion of a 
new plant at Stamford from where 
the firm’s activities will be carried on 
in the future. The building, planned 
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for lithographic production, contains 
10,000 square feet of floor space, and 
is completely equipped. Facilities in- 
clude a color precision camera equip- 
ped with fluorescent attachments, dot 
etching and color correcting depart- 
ment, platemaking department, and 
presses 14 x 20, 17 x 22, 22 x 28, and 
41 x 54. An additional two-color press 
in the latter size is to be delivered 
next spring. Complete bindery facili- 
ties for cutting, folding and pamphlet 
work are also included. 

The company specializes in the 
production of greeting cards, book 
jackets, books and commercial color 
lithography, Mr. Smith told Modern 
Lithography. 

The new plant is located just off 
the main truck route and five minutes 
from the freight station. The com- 
pany’s address is 10 Rugby Street. 
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CHARLES S. MARSH 


Join Rainbow in Expansion 


Simon C. Nielsen, president of the 
Rainbow Lithographing Co., Cincinnati, 
has announced the culmination of plans 
to increase the scope of operations of 
the company. Operating successfully 
since 1924 under the same ownership 
and management, the firm, occupying 
its own building, has been engaged in 
the production of color lithography in- 
cluding labels, display work, and com- 
mercial advertising. During the war 
years and immediate postwar period the 
volume of labels produced mounted to 
such an extent that it absorbed the 
major portion of the production of the 
plant and it became necesary to under- 
take a program of expansion including 
both manpower and equipment to cope 
with the increasingly diversified de- 
mands upon the plant's facilities. 

The further developmént of the com- 
mercial advertising field is largely the 
responsibility of two Cincinnatians, well 
known in the lithographic industry 
Charles S. Marsh has been named sales 
manager of the company, and Frank 
Petersen, plant superintendent 

The former, a native Cincinnatian, has 
been engaged in sales and sales pro- 
motion of advertising lithography for 
14 years. World War II interrupted his 
business career for a five year period 
42 months of which were served over- 
seas in the European Theater of Opera- 
tions. Initially a Captain in the Corps 


Uliman Heads Sun Chemical 

At a special meeting of the board 
of directors of Sun Chemical Cor- 
poration, New York, held on Septem- 
ber 24, George W. 
elected president. At the same meeting 
A. C. 
man of Sun’s executive committee. 
William 


elected a member of the board of 


Ullman was 


Horn was elected chair- 


Recht, vice-president, was 


directors. 

A. E. Horn, president of the A, C. 
Horn 
Chemical, and Ernest Nathan, presi- 
dent of Warwick Chemical Company 


Company Division of Sun 
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FRANK PETERSEN 


of Engineers on the Staff of Col. Gustave 
Guenther, G-2 Army Headquarters, 
Marsh organized, set up, and com- 
manded the U.S. Army Printing plants 
in England in 1942. Crossing the chan- 
nel shortly after D Day his organization 
moved to France, setting up operations 
at Rheims, France and later at Hochst 
Frankfurt am. Main, Germany. He re- 
turned to the U.S. early in 1946 in the 
grade of Colonel and was released from 
active duty in March of that year 

Frank Petersen is well known as pro- 
gram chairman of the Cincinnati Litho 
Club. The son of a well known lithog- 
rapher, he started his career in Chicago 
as a color photographer. He came to 
Cincinnati 15 years ago as foreman of 
the camera and plate departments of a 
local goncern. He became superintend- 
ent of that concern, (Cincinnati Litho- 
graphing Co.) a position which he held 
for 8 years. 

“New and modern equipment, well 
balanced to serve the wide and diver- 
sified field of commercial advertising, 
experienced personnel, and a record of 
financial stability are the tools with 
which The Rainbow Lithographing 
Company proposes to further diversify 
and expand its operations. A commend- 
able start on the new program was 
made during August of this year with 
the announcement by the company of 
the largest monthly volume of business 
booked in its history,’ said President 
Nielsen 


Division of Sun, were elected vice- 

presidents of the corporation. 
Albin K. Schoepf, formerly presi- 

dent of Sun, retired, and James W. 

Raynolds resigned. 

Promotes Direct Color Work 
Direct 

lithographic 


color photography and 
reproduction was pro- 
moted by Einson-Freeman Co., in a 
full color four-page varnished insert 
in recent issues of advertising pub- 
lications. Featuring eight reproduc- 


tions of food, the advertisement 


stated ‘‘These pictures owe their 


1948 


brilliance and values to the ‘direct 


technique — and exper:enced 





color’ 
skill in its application. The actual 
food served as original copy. The 
subject was photographed only once. 
The color separation negatives were 
used to make the lithographic plates. 
This 


loss in values, the minimum of hand- 


process assures the minimum 


work and retouching in the reproduc- 
tion film.” The firm is located in 
Long Island City, N.Y. 

~ 
In Golf Limelight 

Ray Billows, 
Western Printing & Lithographing 
Co., Poughkeepsie, N. Y., in Septem- 
ber won for the third time the runner- 
up honors in the National Amateur 
Golf Championship. In the matches 
held at Memphis last month, he was 
beaten by Willie Turnesa. 

Other honors are also in Ray’s 
pocket: the Metropolitan Amateur 
Championship for 1948, and six dif- 
ferent New York State Champion- 


sales manager of 


ships. 

Originally, fame came to Mr. Bil- 
lows a dozen or so years ago, when 
he arrived at the New York State 
tournament in a Model T Ford, and 
drove away with the championship. 
Newspapers termed him the “Cinder- 
ella Boy” of golf, and his fame con- 


tinues. 
* 


Amsterdam Firm Promotes 

Amsterdam Printing &  Litho- 
graphing Co., Amsterdam, N. Y., has 
announced its plans to issue an ad- 
dress memorandum book suitable for 
use by premium buyers. Bound in 
simulated morocco in any one of eight 
colors, the 2 x 3 inch book will bear 
on the cover the purchaser’s advertis- 
ing message in gold letters and is 
offered at varying prices for quanti- 
ties. Samples distributed by mail to 
prospects bear Amsterdam’s own 
message, “You have to spend money 


to make money.” 
. 


Osborne Co. Appoints 

The Osborne Company, division of 
the American Colortype Company, 
Chicago, recently appointed William 
T. Christopher as production man- 
ager. He succeeds the late Arthur 


M. Edwards. 


A 











200 At Chicago Institute 

The Chicago Lithographic Insti- 
tute started its third year of 
operation last month with a registra- 
tion of over 200, director Wm. O. 
Morgan announced. Class work be- 
gan September 20 when the intensive 
course for junior executives was 
called to order at Glessner House. 
On successive evenings other classes 
assembled until by October 1 all of 
the school’s 15 training courses were 
underway. 

New 
enrollment this year, this being due 
to the graduation last spring of over 
180 students on completion of their 
one- and two-year courses. Most of 


faces predominated in the 


the newcomers are union apprentices 
studying under Local 4’s rule requir- 
ing them all to take formal trade 
training, the tuition for which is paid 
by their employers under agreement 
with the Chicago Lithographers Asso- 
ciation. 

Three new courses were added to 
the curriculum this year, namely (1) 
lettering; (2) color matching, paper 
and ink; and (3) layout. This last 
named is an extension of the strip- 
ping course, covering modern methods 
so important to those working at this 
lithographic operation. 

Hand 
through lectures and demonstrations 
to develop the feeling for composi- 
types and 


lettering is being given 


tion, balance, lettering 
selection of styles, in a phase of opera- 
tions calling for keen artistic sense 
and a high degree of manual dex- 
terity. 

Simultaneously with the opening 
of the Chicago Institute, Stanley J. 
Kukla, Chicago 


Lithographers Association, made pub- 


president of the 


lic the agreement reached by a joint 
committee representing the employers 
and Local 4, Amalgamated Lithog- 
raphers of America, covering rules 
and regulations for apprentice train- 
ing. 

The joint committee’s work is 
recognized as a pioneering effort to 
draft a comprehensive program 
which will provide beginners in the 
trade with adequate formal training 
that will insure a continuous future 


supply of skilled workers to Chicago 
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lithographing plants. Recognizing 
the importance of this accomplish- 
ment, the Chicago Lithographers 
Association, at a meeting August 24, 
endorsed a _ resolution commending 
the joint labor-management commit- 
tee for the excellent job its members 
have done in a practically unexplored 
field. 

Representatives of the Lithog- 
raphers Association on this commit- 
tee were E. Karge, Columbian Bank 
Note Co., Martin Wezeman, Colum- 
bian Lithographing Co., and George 
Skach, Schultz Lithographing Co. 
Local 4’s representatives were Harry 
Spohnholtz, financial secretary of the 
union, Ernest Lilliquest and George 
Obenhauf. 

7 
Huddleston, ATF Executive, Dies 

Robert B. Huddleston, 47, adver- 
tising manager of the American Type 
Founders Sales Corp., died September 
16 at his home in New York, after 
a brief illness. Funeral services were 
held in New York September 19, and 
interment was at Laurens, Iowa. 

Mr. Huddleston was widely- 
known in the graphic arts industry 
throughout the United States. He 
spent a great deal of his time away 
from the ATF home office in Eliza- 
beth, N. J., visiting the company’s 
sales branches in all parts of the 
country, attending trade meetings 
and conventions, and was a frequent 
speaker before Craftsmen’s clubs and 
other groups. 

A native of Hanford, Calif., Mr. 
Huddleston attended the University 
of California, and took graduate 
courses at Yale. He was for some 
years registrar of the U. of C. engi- 
neering school, and joined ATF in 
1937. 

7 
Hinkhouse Samples Work 

A number of samples of actual 
advertising folders, booklets, cata- 
logs, die cut materials, posters, and 
other lithographed pieces were sent 
out last month by Hinkhouse, Inc., 
New York lithographing firm, to 
customers and prospects. A large 
envelope, 18 x 13%” was used to 
hold a_ portfolio containing the 
samples. ‘The Road to Hinkhouse 
is Paved With Good Impressions” 


was the slogan used on the cover of 
the large portfolio. Samples included 
work done for the National Baseball 
League, Johnson & Johnson, Arrow 
Shirts, Linde Air Products, Liderty, 


the Herald Tribune, House & 
Garden, Colliers, Ruppert Brewery, 
and others. Officers of the firm are 
Paul M. Hinkhouse, president, Ir- 
ving Rabin, vice-president, and 
Victor DeRose, secretary-treasurer. 
7 
Form New Colo. Firm 
Peak Lithographing Co., occupying 
about 5,000 square feet of space at 
Sixth St. and Avenue C, Colorado 
Springs, Colo., was formed recently 
by Edward H. Morast, James A. 
Work, and Vincent E. Rollman. 
Equipment includes a Harris 22 x 34 
press, and another one is to be de- 
livered soon. Camera and platemaking 
facilities are also in operation. Mr. 
Morast is from Kansas City, and Mr. 
Work and Mr. Rollman are froin 
Denver. All have been in the litho- 
graphing business for periods ranging 
up to 26 years. 
. 
Books Shown on Coast 
The Litho Group, Printing In- 
dustries Ass’n. of Los Angeles, spon- 
sored a display of 1948 Books by Off- 
set selections, which began October 
4, and was to end October 18. It was 
held in the main lobby of the down- 
town Public Library. 
* 
Colo. Firm in New Plant 
The Colorado Photo Litho Co., 
Denver, moved into a new plant 
September 1, the company announced. 
The new building, just completed, 
provides space for the plant and 


offices. " 


Idaho Firm Adds Offset 

An offset department was recently 
added to its letterpress printing facili- 
ties by the Camas County Courier, 
Fairfield, Idaho. Both departments 
are part of the firm’s commercial 
printing division. 

* 

Two-Color in Denver 

The Bradford-Robinson Printing 
Co., Denver, has just installed a new 
42 x 58 two-color Harris offset press, 
Model 258. It is the newest and 
largest of its kind in that area. 


MODERN LITHOGRAPHY, October, 1948 











( LITHO CLUB NEWS 





Dayton Club Hears George 

Dr. Anthony George, Sinclair & 
Valentine Co., New York, was the 
speaker at the September 13 meeting 
of the Dayton Litho Club. Dr. 
George discussed the present develop- 
ments and the future possibilities in 
offset platemaking, and conducted a 
question period following his talk. A 
film, produced by his company “The 
Graphic Arts Marches On,” was 
also shown. The meeting was held 
at Suttmiller’s Restaurant and about 
40 persons attended. 

+ 
20 Exhibitors at N. Y. 

Twenty supply and equipment and 
other firms displayed their products 
as the feature of the opening fall 
meeting of the New York Litho 
Club, September 22. Small exhibits 
were set up and were open to the 
trade from 3 p.m. until the dinner 
hour, and a late afternoon crowd of 
about 150 attended. 

The other feature of the evening 
was the surprise showing of the new 
Harris-Seybold color motion picture, 
“A Better Run For Your Money,” 
which had had its premiere at the 
NAPL convention in Cincinnati only 
five days before. Another movie was 
also shown. 

The Harris movie was introduced 
by Arthur Olney of the Harris Co. 

The meeting was the second such 
affair held by the club. The idea of 
a suppliers’ night, with small exhibits, 
was introduced last fall. This year 
a portfolio was distributed to each 
person attending. It contained litera- 
ture describing the products or serv- 
ices represented in the exhibits. 

Exhibitors were Sinclair & Valen- 
tine Co., Roberts & Porter, Harris- 
Seybold Co., Ideal Roller & Mfg. 
Co., American Type Founders Sales 
Corp., Weiner Bros., Ansco, Perfect 
Finishing Co., Harold M. Pitman 
Co., Modern Lithography, Direct Re- 
production Corp., Bingham Bros. Co., 
Litho Chemical & Supply Co., Print- 
Machinery Div., Electric Boat Co., 
Bourges, Inc., Rutherford Machinery 


Div., Sun Chemical Corp., Freedman 
Cut-Outs, McGuire Bros., William 
Gegenheimer, and Eastman Kodak 
Stores. The dinner was a corned beet 
and cabbage, autumn special. 

One new member was introduced. 
He is Carlton G. Depner, Barten 
Press, Newark, N. J. 

* 
St. Louis “Kromekote” Night 

The St. Louis Litho Club was 
scheduled to held its regular meeting 
October 7th. Ronald Drake and 
Herbert Sutter both of Champion 
Paper Company, Hamilton, Ohio, 
were to attend this meeting, with Mr. 
Drake speaking on “Kromekote.”’ 
Also in atendance was to be Robert 
E. Madden, Kohl and Madden 
Printing Ink Co., Chicago, speaking 
on special K & M inks for use on 
‘‘Kromekote.”” Another feature of 
the evening was to be a film on 
‘‘Kromekote” produced by the Cham- 
pion company. 

7 
Wash. Holds Quiz 

A round table discussion and quiz 
session was held by the Washington 
Litho Club for its opening program 
at Hotel 2400, September 28. Wil- 
liam J. Stevens, executive secretary of 
the National Assn. of Litho Clubs, 
and of the National Assn. of Photo- 
Lithographers, was the speaker and 
moderator. About 70 attended. 

The business of the evening in- 
cluded the nomination of officers and 
directors for the annual election to 
be held October 26. The nominees 
are as follows: president—William 
Heintz, Williams & Heintz; vice 
president—Lynn R. Wickland ; Army 
Map Service; _terasurer — Jerry 
Looney, Navy Hydrographic Office ; 
secretary — Tom Holford, Sauls 
Lithograph Co.; directors (govern- 
ment) Robert Rossell, Engineer Re- 
search & Development Laboratories; 
Stanley Block, Federal Reserve 
Board; Fred Fowler, Coast & Geo- 
detic Survey; Albert R. Materazzi, 
Aeronautical Chart Service; and Ray 
Geegh, Government Printing Office; 
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directors (commercial firms) R. Luci- 
ani, Haynes Litho. Co.; Charles 
Williams, Federal Litho.; Ward 
Guthrie, Guthrie Litho; E. Attfield, 
Kirby Litho; and Ted Parkman, 
Webb & Bocorselski-Norris Peters. 
Keith Lewis, Eastman Kodak Co., 
was nominated as an associate board 
member. John  Laverine, Navy 
Hydrographic Office, is present presi- 
dent of the club. 

John McMasters of Easman Kodak 
Co., is to be the speaker at the 
October 26 meeting, and will discuss 
the new Ektar process lens, photo- 
mechanical controls, and related sub- 
jects. 

The Washington club held an out- 
ing September 25 at Annapolis Roads 
Club and about 100 persons attended, 
including visitors from Litho Clubs 
in Philadelphia and Baltimore. Golf 
was the main activity, and a buffet 


luncheon was served. 
e 


See Multilith Demonstration 

A demonstration of Multilith 
equipment and a talk on the subject, 
were features of the September 14 
meeting of the Cincinnati Litho Club. 
T. M. Board, manager of the Multi- 
graph Sales and Service Agency, was 
the speaker. The meeting was held 
at Hotel Gibson with 60 attending. 

New members of the club include 
Royal Hohenthaner, G. Cramer Dry 
Plate Co.; Harold Knippenberg, Ad- 
vance Decal; H. C. Russell, Gibson 
Art Co.; and Ed Kaufman, Swift 
Litho Co. 

The club planned another regular 
meeting October 11, which was to be 
a business session and round table 


discussion. 
. 
Announce Chicago Scores 

Scores for the Chicago Litho 
Club’s “Play Day” golf tournament 
reached us too late for inclusion in 
last month’s story of the westerners’ 
first annual midsummer party at 
Navajo Country Club. For the 
record, here they are: 

Low gross: 1st—Ed O'Neill, (79); 2nd 
—Ed Runge (90) ; 3rd—Joe Carroll (92) ; 
4th—Al Brinkman (93). 

Low net: 1st—P. Buck (71); 2nd— 
Gordon Hall (73); 3rd—Bob Ludford 
(73). 

Low putts: Ist—Martin Wezeman (28) ; 
2nd—Ralph Johnston (31); 3rd—Paul 
Hanson (31). 
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FITCHBURG 
ANVGWOD 


FITCHBURG, MASS. 





Fitchburg Paper Company 


Ann ounces- 


Hillcrest 


WAT BRMARKED 


Bond 


A beautiful bright, white sulphite 
sheet of such superb quality as 
you would naturally associate 
with the name “Fitchburg”. 


Your tnguiry ts invited 
MILLS AND MAIN OFFICE: FITCHBURG, MASS. N. Y. OFFICE: 250 PARK AVE. N. Y. 17 © 11 SO. LA SALLE ST., CHICAGO 
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80 At Chicago Opening 

The Chicago Lithographers Club 
opened the fall season September 23 
with 80 members and guests in at- 
Hotel. 
(Guest speaker was the club’s own 
Bill O’ Holleran, assistant superinten- 
dent of the Meyercord Co., who, in 
his talk on “How True Can Color 
stressed the need 


tendance at the Congress 


Reproduction Be?” 
for more knowledge of color on the 
part of the pressman. 

An understanding of the technique 
of ink colors, Mr. O’Holleran de- 
clared, can alleviate many of today’s 
color troubles. 

Litho ink, he pointed out, is a com- 
plex product and any change made in 
the ink on the press affects the original 
balance carefully worked out by the 
ink manufacturer. “It shouldn’t be 
messed up.” he remarked, “unless you 
call your ink man in on your problem. 

To achieve good color reproduc- 
tion, he continued, standardization of 
colors is of prime importance. In its 
mechanical end lithography is well 
controlled by scientific rules, so that 
if they are followed you can’t go 
wrong. If the same rigid control were 
available for ink manipulation results 
would be better. 
progress as possible by use of the new 


He foresaw some 


photo-electric method for measuring 
color from sheet to sheet. 

Michael H. Bruno of the Litho- 
graphic Technical Foundation, when 
called on for further comment, ad- 
mitted that lithography is “on the 
spot’’ with respect to color duplica- 
tion. Customers, he declared, are de- 
manding a better job. Considerable 
complaint is coming from users of 
labels and luxury items. They’re call- 
ing for quality, getting “fussy” over 
the variations in color on the same 
run and demanding that something 
be done about it, Mr. Bruno declared. 

William O. Morgan, director of 
the Chicago Lithographic Institute, 
spoke briefly about the school’s new 
course in color matching, paper and 
ink, which he said, was introduced 
this year in recognition of the need 
tor training to meet the problems dis- 
cussed by the two speakers. 

Mr. Morgan was one of five new 
members received into the club, the 
Henry Kupfer and 


others being 
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George F. Woll of Kupfer Printing 
Co., Leonard M. Tirnasello, of Chi- 
cago Show Printing Co. and Joseph 
Partipito of Newman-Rudolph Litho- 
graphing Co. Jack Hagen of Mid- 
land Paper Co., newly appointed tu 
replace Herbert X. Knapp as chair- 
man of the membership committee, 
handled the induction ceremony. 

Opening the evening's program, 
following the dinner, President James 
J. Spevacek paid tribute to the late 
James Topping, whose death on July 
27 was reported by Art Hinrichsen of 
the Wallace Press. Mr. Topping had 
retired two years ago from active 
service as an artist with the Meyer- 
cord Co. 

David Swift of Western Electric 
Co’s printing department, and chair- 
man of the entertainment committee 
announced that the club's 
Ladies Night party will be held next 
February 12 at the Morrison Hotel. 


annual 


Several out of town guests were in- 
troduced, among them Noel Johns, a 
Melbourne, 


who is in this country on business, and 


Australia, lithographer, 
Plate Sergeant Bevan Jones of Ot- 
tawa, Ontario, a member of the Royal 
Canadian Air Force lithography de- 
partment, who is attending the Chi- 
cago Lithographic Institute’s intensive 
survey course. 
* 

Milwaukee Club Meets 

The Milwaukee Litho Club’s fall 
program got under way September 
28 with the annual business meeting. 
The next meeting is to be held Tues- 
day, October 26. 
at the Miller Inn. 


Meetings are held 


Conn. Holds 
Outing 


Shown here are members 
of the winning softball 
team at the summer out- 
ing of the Conn. Valley 


Litho Club, at Long- 
meadow, Mass. In fore- 
ground are committee 


members Walter Dulak 
and Joe Siracusa. The 
club planned to open its 
regular season with a 
meeting October 8 at the 
City Club, Hartford 


1948 


Phila. Nominates Mazzaferri 
Color Craft 


Corp., who has served as vice presi- 


Joseph Mazzaferri, 


dent and program chairman of the 
Philadelphia Litho Club, 


nominations announced at 


heads a 
slate of 
the club’s September 27 meeting. 
Other nominations include: Joseph 
Hickey, Cuneo Eastern Press, vice 
president; John Knellwolf, Jos. 
Hoover & Sons, treasurer; Joseph 
Winterburg, Phillips & Jacobs, secre- 
tary; and the following board mem- 
bers: Andrew Givens, National De- 
calcomania Co.; William Hughes, 
Alpha Lithograph Co.; Walter 
Blattenberger, Dando-Schaff Printing 
& Publishing Co.; Ferd Cole, Me- 
Candlish Litho Co.; Charles Hensel, 
Color Craft Corp.; Edward Bryson, 


Fuchs & Lang; and Roy Miller, 
Fred’k. H. Levey Co. 
A motion picture of the Bikini 


atom bomb tests and films on new jet 
planes, were shown as features of the 
meeting, and Lt. Commdr. Joseph A. 
Simcock, USN, addressed the group. 

The club 
Monday of each month at the Poor 


Richard Club. 


meets on the fourth 


Boston Club Opens Season 


Club president James F. Haydock, 
Forbes Lithographing Mfg. Co., an- 
nounced that the Boston Litho Club 
was to hold its first meeting of the 
season October 13 at the Hotel Gard- 
An excellent program 


ner, Boston. 
was arranged for this opening meeting 
according to the president. 




















y ? 
‘TS YOUR BREAD AND BUTTER 


In the final analysis, your stock in trade is good 
reproduction of lines and dots. The sharper 
and clearer you hold them, the better your 
Ris reputation... the bigger your business. 
— That's where we come in. Mallinckrodt Chemicals 
and specialties will help you reproduce those 
lines and dots more accurately and easily. Their 


added purity and uniformity do make a 
difference...ask any Mallinckrodt user! 


America’s most complete line of Engravers’ 
and Lithographers’ chemicals 


MALLINCKRODT GRAPHIC ARTS CHEMICALS 





ALLINCKRODT CHEMICAL WORKS 


Mallinckrodt St., St. Louis 7, Mo. / 72 Gold St., New York 8, N. Y. 


CHICAGO / CINCINNATI / CLEVELAND / LOS ANGELES / MONTREAL / PHILADELPHIA / SAN FRANCISCO 
Manufacturers of Medicinal, Photographic, Analytical, and Industrial Fine Chemicals 
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Baltimore Season Under Way 

The fall and winter season of the 
Litho Club of Baltimore got under 
way September 20 with a regular 
meeting at the Park Plaza Hotel, and 
a showing of a motion picture 
“Eastern Airline’s Travel Film.” The 
technical part of the program was a 
report of the Cincinnati convention 
of the National Assn. of Photo- 
Lithographers. A special car from 
Baltimore was run on a B&O train, 
and about 12 were on board. Albert 
Caldwell, Lithographers, 
Inc., was the chairman. 


Universal 


The club’s next meeting was sched- 
uled for Monday, October 18, when 
the annual election was to be held. 

A regular meeting, with a technical 
program Monday, 
November 15, and the annual Christ- 
mas party is to be at the Lord Balti- 
more Hotel, Saturday, December 18. 
Jerry Murname, Pittsburgh Plate 
Glass Co., is chairman of the party 
arrangements. Ed _ Perry, 
tional Printing Ink is the club's pro- 
gram chairman, and Norman A. 
Heath, The Photo Litho Plate Grain- 
ing Co., is club president. 

* 
Offset Courses at Dunwoody 

Offset lithography training at the 
William Hood Dunwoody Industrial 
Institute, Minneapolis, is being of- 


is planned for 


Interna- 


fered this fall in three courses: 
general, camera-platemaking, and off- 
set presswork. The first two courses 
are offered for 18 months duration, 
and the latter for 12 months. Infor- 
mation on these and other printing 
courses is available from the school 
at 818 Wayzata Blvd., Minneapolis 
3, Minn. 


Wms. & Marcus to Expand 
Further expansion in the direction 
of offset lithography is planned by 
Williams & Marcus Co., Philadel- 
phia, John Williams, president of the 
firm, told Modern Lithography dur- 
September. The firm, which has been 
in the letterpress field for 56 years, 
added a small offset department about 
one and one-half years ago, including 
Mr. Wil- 
liams, who is also president of the 
Philadelphia, 


a Harris 17 x 22 press. 


Printing Industry of 


was one of the speakers at the NAPL 


convention in Cincinnati during Sep- 
tember. 
e 

Changes at Newman-Rudolph 

Newman - Rudolph Lithographing 
Co., Chicago, has announced the re- 
tirement of Rudolph Mathesius and 
Kenneth G. Ives as officers of the 
company with which they have been 
Both 
have disposed of their stock interests 
in the company, Charles H. Newman, 


associated for over 25 years. 


president and owner of the controlling 
stock interest, made known. 

At the same time, Mr. Newman 
announced that George A. Poole, Jr., 
president of Poole Bros. Inc., Chi- 
cago, has purchased a minority inter- 
est in the company and has become 
actively associated with it as a vice 
president and director. Other per- 
sonnel changes include the advance- 
ment of John E. Vette and Cecil L. 
Pickard, two employes of many years 
standing, to vice presidencies with 
broader responsibilities in the sales 
end of the company. 

Newman-Rudolph has had a record 
of steady growth for a quarter of a 
century and last year occupied a new 
$2,000,000 plant built on the most 
advanced lines for lithographic opera- 
tions. Today, Mr. 
facilities are fully capable of handling 
efficiently the diversified business com- 


Newman said, 


ing from all parts of the country. 


Direct Mail is YLA Topic 
Lithography and direct mail is to 
be the subject at the next meeting, 
November 10, of the Young Lithog- 
raphers Assn. of New York, Fred 
Hashagen, National Process Co., 
president of the YLA, announced. 
Charles Konselman, president of the 
Direct Mail Advertising Assn. is to 
be the speaker. 
The Young 
another regular meeting planned for 
Wednesday, December 8, for which 
the program will be announced later. 
At the October 13 meeting, Doug- 
las Murray, Webendorfer Div., 
American Type Founders, was to 
speak on web offset presses. He was 
to discuss the type of work now being 
done by web offset, and the future 
role of web work in the industry. 


Lithographers have 


+ 
Dethlefsen to Europe 
Harold Dethlefsen, president of 
Process Litho Arts, Inc., Chicago 


trade shop, sailed for Europe on the 
Queen Mary October 1, for a 
month’s study of European methods 
of lithographic reproduction. He 
planned to attend the International 
Salon of the Graphic Arts and Paper 
Industries at Paris early in October. 
Following this he planned to visit 
plants in France, Denmark, Holland, 
Switzerland, Sweden, Germany, and 
also possibly Italy and England. 





Offset Books Seek Support 

Books by Offset Lithography, Inc., 
which each year sponsors a selection 
of the best books produced by offset, 
holds an exhibition, and sends it on 
tour, currently is seeking additional 
support from lithographers in order 


to continue its program. Promoting 


the offset process for book production. 


the organization’s program has been 
carried on for several years. The 
present situation was outlined in an 
open letter to the industry, published 
last month (ML, Sept., page 79), 
and is reviewed on the editorial page 
in this issue. 

The coupon below provides a means 
for lithographers to their 
opinions on the problem. 


express 


BOOKS BY OFFSET LITHOGRAPHY 


One Madison Avenue 
New York 10, N.Y. 


Gentlemen: 


[] Please put me on 


your mailing list for information 


regarding Books by Offset Lithography 
(_] I am interested in becoming a member of Books by Offset 
[] I think that Books by Offset should be a Trade Associa- 


tion function 


[] I think that Books by Offset should be supported by 
individual lithographing plants 


Name . 
Company 
Address 
City & State 
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As CARRIERS 











of selling messages, your printed pieces should 
combine compelling art, working words and 
striking printing. But most important of 
all, the paper they are printed on makes the 
first impression on your prospects. That’s 
why wise buyers add the finishing touch of 
quality to their printing by specifying Oxford 


Papers to carry their sales story. 
OXFORD PAPERS 
230 Park Ave., New York 17, N. Y. 


DISTRIBUTORS IN 48 KEY CITIES, COAST TO COAST 
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New IPI Color Movie 

A new IPI color movie, ‘“Rain- 
bows to Order” had its premiere at 
the Hotel New Yorker, in New 
York, September 20. It succeeds the 
IPI film, ‘Keeping in Touch,” which 
has been seen by 100,000 persons at 
more than 1,000 showings.: “Rain- 
will be available for 


production 


bows to Order” 
showings to printing 
groups, advertising clubs, publishing 
associations, and other allied graphic 
arts groups. Bookings can be ar- 
ranged through any IPI branch office. 

The film shows that printing and 
color reproduction have come a long 
way since Gutenberg made his first 
experiment with movable type, and 
Isaac Newton made his demonstra- 
tion with light. 

That 
force behind progress in printing— 


research is the motivating 


and in printing inks, is stressed, and 
the film conducts its audience through 
the Research Laboratories of IPI and 
Research 
tories of Interchemical Corporation. 
Order” tells the 


story of the research, the variety of 


the fundamental Labora- 


“Rainbows to 
control, 


new materials, the factory 
and the extensive manufacturing 
operations which are back of today’s 
printing ink. 

* 
New Alarm Thermometer 


A new contact-making thermo- 
meter, combining the features of an 
indicating thermometer in addition to 
an alarm or control device, has been 
introduced by the Weston Electrical 
Instrument Corporation, 617 Freling- 
huysen Avenue, Newark 5, N. J. 
« 

Gegenheimer Offers Pump 

William (Gegenheimer, 80 Roeb- 
ling St., Brooklyn 11, N. Y.. recently 
introduced an improved Baldwin air 
pump tor pressure and suction for 
frames and 


feeder use, vacuum 


vacuum backs. The pump was shown 
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at the September 22 meeting of the 


New York Litho Club, and uses a 
fractional horsepower motor, has 
“perfect cooling fins, and self oiling 
ball-bearings.”’ 


New Copy Preparation Book 





‘How to Prepare Art and Copy for Offset 
Lithography,” is the title of a new book 
announced last month by Dorval Pub- 
lishing Co., 170 Parkway, Maywood, 
N.J. Said to be the “most complete and 
informative work ever published on the 
subject for the lithographic industry, 
work was begun on it in 1945 by Wil- 
liam J. Stevens, then plant superintend- 
ent of Edward Stern & Co., Philadelphia 
He was assisted in the work by Walter 
A. Kaiser, Henry Cheney and John A 
McKinven, the latter an account execu- 
tive, Fuller & Smith & Ross, Inc 

Mr. Stevens has had a number of 
years of experience in dealing with pro 
duction problems, from the artist's, the 
istomer’s and the lithographer’s view- 
Mr. McKinven has seen the many 
; confrontin the artist and 
agency alike 

The general subject of co 
on was too large to be cov 

ne, so it was decided t 
would cover only the “abc's.” It 
covers the subject from the idea stage to 
the camera only, and will find its reader- 
1ip primarily among advertising man- 
agers, agency men, buyers of lithog 
raphy, artists and students of the graphic 
arts. It contains 12 chapters, which deal 
with the actual! method o! preparing 
1) 


art and copy. Over 125 illustrations 


py prepara- 
ered in one 


hat this first 





l 
one 


how how this work actually d 
Some of the features of this new book 
are: Hard bound, lacquered cover 
cover lithographed r tl n twe 
1948 


New Exposure Control 

An improved, compact instrument 
for controlling photographic exposures 
which require time intervals of 3 
seconds to 60 minutes has been an- 
nounced by General Electric’s Special 
Products Division. 

This automatic photoelectric inte- 
grating exposure meter, called a Tota- 
lux was developed by G. E.’s General 
Engineering and Consulting Labora- 
tory for application in any operation 
where photographic exposures must 
be held within close limits, such as 
photo composing, and color separa- 


tion. 


Additional information is contained 
in Bulletin GEC-287, available from 
Electric Co., 


General Schenectady, 


New Carbon Form Adhesive 
Paisley Products, Inc., Chicago, re 
cently announced a new adhesive de- 
signed for hand brush application. 
According to the manufacturer, the 
adhesive is useful to lithographers and 
printers who make interleaved carbon 
ofice forms in sets. Applied cold by 
the back padding method to a stack 
of forms, the adhesive penetrates be- 
tween the sheets and carbon stubs 
and, after a short drying period, the 
stack can be separated into sets by 


cutting with a knife. 


Issues Humidification Folder 
“A Few Facts About Humidifica 


tion for the Paper and _ Printing 


Trades” is the title of a folder re- 
cently issued by the Abbeon Supply 


Co., Woodside, N. Y. 


colors; text book style—8!/, x 11; 4 color 
pecimen on Kromekote; 2-3-4 color 
lithography throughout; special “studio 
setups,” for many illustrations; designed 
by Steve Atzel; a glossary; additional 
references on type, art, layout, etc.; and 
priced at $5.25 


ross index. It 








DEEP-ETCH COATING SOLUTI 


DEEP-ETCH COATING SOLUTION 


(READY MIXED) 
Direct R 
— Sinvalco Deep-Etch Coating Selune® 
Mixed. 1S furnish +s rani ac odine Jd ready t ’ 


Str 
eats removal of all ar bubb 


5 
Keep by ttle phe 


Sinclair and “Valentine Ce- ig 
on ~ STANDARDIZED CHEMI 


SINVALCO Solution No. 1 SINVALCO Solution No. § 
Deep-Etch Coating Solution Developing Ink 
(Ready Mixed) SINVALCO Solution No. 9 
SINVALCO Solution No. 1 Lithotine Asphaltum 
(A and B) SINVALCO Solution No. 10 
Deep-Etch Coating Solution Stabilized Albumin Solution 


SINVALCO Solution No. 2 SINVALCO Solution No. 1! 
Stopping-Out Shellac Litho-Kleen Concentrate 


SINVALCO Solution No. 3  SINVALCO Solution No. 12 
Deep-Etch Developer Plate Etch for Zinc 


SINVALCO Solution No. 4 SINVALCO Solution No. 13 
Deep Etching Solution for Zinc Plate Etch for Aiuminum 
SINVALCO Solution No. 4 


e - SINVALCO Solution No. 5 
Sinclair and Valentine Clo. “WNS.attet Mattes 
Aluminum SINVALCO Solution No. 15 
Main Office and Factory: 611 West 129th Street, New York City SINVALCO Solution No. 6 Fountain Bs for Al art 
Albany Boston Cleveland Detroit Kansas City Nashville Philadelphia Lithotine Concentrate SINVALCO Solution Neo. 'é 


Baltimore Charlotte Dallas Havana Los Angeles New Haven San Franci ote : 
Birmingham Chicago Dayton Jacksonville Miami alton wale SINVALCO Solution No. 7 Stabilized Gum So! ution 
Deep-Etch Lacquer Lithotine 
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To Promote 77-Color Press 

The McCorquodale intaglio press, 
developed in England, which prints 
77 different colors in one impression 
at the rate of 1200 impressions per 
hour, is to be marketed in the United 
States by a newly formed firm, it was 
announced during September. The 
new organization, known as Mc- 
Corquodale Process, Inc., is located 
at 36-20 33rd St., Long Island City, 
N.Y. The primary use of the new 
press is the printing of color sample 
cards, and a large field for it is ex- 
pected to be developed in the showing 
of textile colors. 

The machine is a flat-bed intaglio 
press with a sectionalized pressure 
tank from which colored inks or 
paints may be fed. First licenses for 
the machines in the U. S. were 
granted to the duPont Co., and the 
Pittsburgh Plate Glass Co. Licenses 
have also been granted to the Magill- 
Weinsheimer Co. and the Carl Gorr 
Color Card Co., Chicago; General 
Printing Corp., Fort Wayne, Ind.; 
M. Steinthal & Co., New York; and 
De Troy Press, Inc., Englewood, 
N. J. 

. 
Amer. Decal Starts Addition 

American Decalcomania Co., Chi- 
cago, has started construction of a 
two-story addition to its plant to 
take care of expanded business. 

7 
New Los Angeles Firm 

Burnalite Company, Los Angeles, 
has been established at 1225 S. Olive 
St., to manufacture printing plates 
and do lithographing. 

. 
Joins S. F. Firm 

Joseph H. Roggero, formerly with 
General Printing Ink Corp., recently 
joined the sales staff of Alex Dulfer 
Litho Co., San Francisco. 

7 
New Paper Catalog 

A new catalog- price list for its 
line of papers is now being dis- 
tributed by L. L. Brown Paper Co., 
Adams, Mass. The book is 81% x 11” 
in size, loose-leaf, and is divided into 
sections relating to stock items, cost 
and suggested re-sale prices, differ- 
entials and terms, mill equipment and 
conditions controlling special making 








orders; and a telegraphic code which 
provides a separate word for each 
stock item. ° 


New Printing Frame 








The combination elevating printing 
frame (above) was recently introduced 
by Millington Machine Co. This frame 
can be used for contact printing offset 
plates with white flame carbon arc lights 
and also, in the making of contact films 
from an overhead light source since 
there is no bar to obstruct light from 
overhead. Blanket support is spring 
backed so plate glass negatives or 
positives can be accommodated when 
necessary. It is made in sizes to print 
plates from 29” x 42” up to the largest 
plates made. Information is available 
from the company at 1272 Kavanaugh 
Place, Milwaukee 13, Wis. 
z 


Whiting-Plover Elects 

Directors of the Whiting-Plover 
Paper Co., Stevens Point, Wis., re- 
cently elected George A. Whiting as 
executive vice president and A. J. 
Schierl as secretary-treasurer and 
general manager. Other officers of 
the company are F. B. Whiting, presi- 
dent, and Thomas Leech, vice presi- 
dent and sales manager. Directors 
are the officers and Thomas A. Moore. 





VISIT TO EXHIBITS 


(Continued from Page 59) 





do I see but Harold Dethlefson of 
Process Litho Arts pulling proofs on 
the new electric proof press. Here 
was another convention “highlight.” 
All of us can use more dope on this 
phase of proofing. O. F. Duensing 
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and E. O. Vandercook stayed close to 
the exhibit and the continuing movie. 

Zarkin Machine Company—here’s 
another gang that really went to some 
trouble to — exhibit. 
Charlie brought the whole deal to 
Cincy in his own truck due to the 
N. Y. truck strike. Saw Barney Hal- 
pern standing around his well de- 


Understand 


signed and constructed pieces. That 
copper whirler always intrigues me 
as well as the efficient vacuum 
printer. 

If any of you guys were out of bed 
at 9:00 A. M. Sunday, you must 
have seen the hundreds of cases and 
crates lined up on the sidewalk out- 
side of the Hotel. Proof that our 
suppliers spent time, money and much 
hard work to bring the 1948 exhibits 
to Cincinnati. See you in *49—New 


York—The Pennsylvania Hotel.%* 


JOB CONTROL 


(Continued from Page 36) 








delays and insure non-interrupted 
production. 

Any abnormal spoilage requiring 
additional stock is requisitioned from 
the stock room by the pressman on a 
Spoilage Slip, which is attached to the 
stock copy of the Job Ticket. No 
pressman may get extra stock without 
a Spoilage Slip. Without this addi- 
tional control, stock is often expended 
that never becomes part of the cost 
record. The total stock used on a 
job is determined from the duplicate 
or stock copy of the Job Ticket plus 
any attached Spoilage Slips. The 
pressman places the stock or duplicate 
Job Ticket in the Job Ticket envelope 
when he receives the stock at the 
press, and it remains there until the 
job is billed. The pressman also indi- 
cates on the Job Ticket envelope the 
total amount of ink used. This cost 
varies with type of paper stock, grade 
and color of ink used. The cost of 
ink on certain jobs will be a surprise 
to many who have not kept accurate 
controls. 

The shipment of the job should 
be accompanied by a shipping mem- 
orandum which carries the job num- 
ber, the customer’s order, the number 
of packages in the shipment and the 
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quantity in each package. It must 
be carefully labeled so that the cus- 
tomer can immediately determine the 
identify the 


quantity received and 


job. This shipping memorandum 
should be made out in duplicate and 
the delivery service in case it is an 
outside trucking company, should be 
required to sign for the shipment, en- 
tering the date and hour it was picked 
up and then return to the shipper his 
copy of the shipping memorandum 
signed for by the consignee showing 
the date and hour it was received. 
This shipping memerandum is also 
made a part of the job record and is 


filed in the Job Ticket envelope. 


Cost Analysis and Billing 


With the job delivered we must 
now consider the fourth phase of out 
job control: the cost analysis and 
billing. 

The Time Summary 
stock and material copy of the Job 
Ticket, the Job Ticket envelope with 


all notations of extra charges, fiaal 


Sheet, the 


delivery quantities, freight charges, 
etc. are brought to the office for bill 
ing. 

All costs of labor, materials, and 
outside services are tabulated and 
entered on the Job Cost Form on 
the back of the office copy of the 
Job Ticket. Administrative and over 
head charges, computed monthly, are 
added, sales commissions included and 
our total cost determined. We know 
now whether the job was produced at 
a profit or a loss. The original copy 
of the Job Ticket that has been held 
in the office Job Control file with the 
original estimate, quotation, etc. is 
attached to the Job Ticket envelope 
so that the management may be ad 
vised of the profit or loss on the job 
and determine the billing price. Bill 
ing is done after carefully checking 
the special instruction section of the 
Job Ticket envelope to see whether 
the customer has requested additional 
quantities or more changes necessi 
tating additional costs. It is very 
important that on the invoice to yout 
customer the job carry the originally 
quoted price and then any additional 
charges carefully itemized so that the 
what he is 


customer understands 


being charged tor. 


After the job has been invoiced, 
the invoice number is entered on the 
Job Ticket envelope. The O.K.'d 
proofs, finished samples of the job, 
the stock and make copy of the Job 
Ticket and such other pertinent data 
the job are put in the 
filed in 


concerning 
Job Ticket envelope and 
numerical order. The original Job 
Ticket with the billing price and 
invoice number noted on the front 
and the complete cost records on the 
back is filed in the office with origi- 
nal estimates, quotations, etc., under 
the customer’s name. 

The cost break-down on the back 
of the Job Ticket can be compared 
operation by operation with your 
original Estimate Form and the ac- 
curacy of your estimating can be 
quickly determined. The press and 
binding cost records will provide a 
control in your estimating when and 
if the job is re-run. 

Excess time on any operation is 
readily apparent and unusually wide 
variations from the original estimates 
ot the departments can be discussed 
with the superintendent and the vari- 
ous department heads to determine 
whether efficient 


methods could -have been used or 


more production 
whether there was an error in esti- 
mating. Such discussions will result 
in your being less apt to make similar 
estimating or production errors again. 

Don't toss your jobs into the hopper 
and let your plant grind away with- 
out knowing what is happening to 
them. 

Let's put more head work and less 
leg work into our production plan- 
ning and control. When in doubt 
sit down and THINK. There is no 
planning 


substitute for thoughtful 


and intelligent follow-through. 


Knowing what you plan to do, 
how you plan to do it and when, is 
not enough. We must establish a 
svstem of control to determine 
whether the things we plan are being 
accomplished and in what degree. 

When we have achieved that, we 
are beginning to exercise some degree 
of control. Then and only then are 


we actually running our business. 
Let's let go of the horse’s tail and 


grab the bridle.w®* 








LABOR PICTURE 


(Continued from Page 47) 





the lithographers will serve their own 
and the public interest best by two 
procedures: 

1. Achieve unity in action. 

2. Gather all facts pertaining to 

the industry. 

No policy can long be wrong if it 
is based on a right course. The square 
thing, rather than the _ expedient 
thing, will never mislead us. 

I think labor made a mistake in 
following the policy of expediency. 
They 


wages, and 


found they could force up 
proceeded to do_ so. 
Either their own economists did not 
know the facts, or failed to impress 
labor leaders with what they knew. 
Whichever, the round of wage rises 
has mainly served to greatly increase 
the cost of living. The old negro 
mammy knew her economics better. 

Will labor demands stop? That 
question cannot now be answered, 
but the employers had better make 
ready to say No, and mean it, if un- 
fair wage rises are asked for. It will 
be less costly to bear the burden of 
the consequences of a refusal than 
it will to stay in business under a 
higher wage scale. If the choice 
should be the latter, financial suicide 
will be invited. 

There are two things the industry 
cannot stand in today’s market. One 
is the price cutter, for that gives the 
briefest of advantages. He _ forces 
competitors’ compliance, and soon the 
result is clear . a lower gross for 
all. 

The other is a complementary 


proposition. The industry cannot 
stand a wage increase. Therein is the 
needed unity in action. If the time 
comes to say No, all must say it 
together. We're back to the begin- 
ning, back to the days of the Found- 
ing Fathers, only this time the crux 
economic, not 


of the situation is 


political. But the employing lithog- 
raphers might very well repeat the 
aphorism of Benjamin Franklin— 
we ll all hang together or we'll hang 


separately.®*® 








SALES PROGRAM 


(Continued from Page 32) 





mutually satisfied with the progress 
shown. 

We feel that ultimately a man 
should be placed on a commission 
basis with a weekly drawing account 
against commission, since, in our 
opinion, it offers the greatest incentive 
to the right kind of man. 

As an alternate to this, it may be 
more desirable to pay a salary and a 
bonus where conditions are such that 
the salesman is doing more of a servic- 
ing job. 

Either of the above plans should 
be supplemented by sales contests 
ofering prizes, in the form of cash, 
merchandise or paid vacation trips. 
These are particularly effective if run 
throughout the year on a quarterly 
basis or semi-annual basis. 

The distribution of accounts and 
prospects to salesmen should be given 
much consideration and in this con- 
nection, it is well to observe closely 
the aptitudes the individual salesman 
may show for handling his business. 
Some accounts will require a service 
type of salesman, while others may 
require the type of salesman: who has 
more sales ability, plenty of imagina 
tion, and a good deal of persuasive 
ability. 

We have tound from experience 
that some ot our men have shown a 
marked ability to handle a certain 
type of account such as advertising 
agencies, book publishers, or purely 
industrial accounts. As a consequence, 
we have been inclined to make those 
men specialists where a competitive 
situation between such accounts does 
not exist. Obviously, in this case, it 
is important to consider the man’s 
sense of balance and integrity, and 
under no circumstances should a sales- 
man specializing on a group of related 
accounts discuss one customer's busi 
ness with another. 

It is vitally important to the suc- 
cess of any well organized sales de- 
partment that accurate records of 
calls, estimates, sales, seasonal activi 
ties, and other pertinent information 
be kept up to date and under a central 
control. These records should be con- 


stantly checked to examine the pro- 
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gress of salesmen with each account or 
prospect. 

It is also advisable to stipulate a 
time limit on each account or pros- 
pect. If at the end of this time the 
salesman is not showing the proper 
progress, the company reserves the 
the account to 
Furthermore, no 


right to transfer 
another salesman. 
salesman should be permitted to make 
a call on any company until he has 
first received permission to do so by 
the sales manager or his assistant. 
The basis of any well-kept record 
of accounts is accurate information, 
and while it may seem irksome to a 
salesman to submit a daily report of 
calls, this information is absolutely 
We have found that by 
simplyifying our call slip and our 


necessary. 


records of accounts, it is possible to 
eliminate a lot of writing on the 
salesman’s part. 

When these records are kept up to 
date, it enables the sales manager to 
quickly review the activities on ac- 
counts and prospects and where neces 
sary, to re-distribute accounts where 
a lack of progress is indicated. The 
redistribution of accounts is made less 
dificult where accurate records are 
kept. 

From time to time, an analysis 
should be made of the work which is 
received from any account in order to 
determine whether or not it can be 
produced more efficiently aid eco- 
nomically and whether or not the 
experience gained in the production 
of such work can be related to the 
handling of similar work in other 
accounts. 

lurthermore, a careful study of 
business received trom any account 
may reveal that it is not wholly de- 
sirable from a production or cost 
standpoint, in which case a detinite 
attempt should be made to see what 
can be done to make it more desirable. 
Ii it is not possible to do so, it should 
be replaced with other business. 

A close study of the business which 
you are handling should also enable 
you to determine whether or not the 
work which you are taking is properly 
balanced, so that no one department 
operation is 


performing a_ specific 


over-burdened or perhaps operating 


at a loss because of the peculiarity of 


1948 


certain types of business which you 
may be producing. This (without a 
close examination) would not reveal 
the conditions causing the trouble, 
and perhaps, more dangerously, would 
interfere with your ability to render 
a full and complete service to your 
customers. 

Our industry is faced with a won- 
derful opportunity because the buyer 
is becoming more selective and is 
better informed about processes. He 
has a better understanding of lithog- 
raphy and knows more about the 
great progress we have made, particu- 
He is 


improvements 


larly during the war years. 
aware of technical 
which have broadened the application 
of our process to a wider range of 
his graphic arts requirements. 

This is the time for each firm, 
large or small, to inaugurate a sound 
sales program backed up with sound 
manufacturing policies, in order that 
they may intelligently meet aggressive 
competition and secure their share of 


the available business.«** 





CONVENTION 


(Continued from Page 30) 





fare plans by one of the following 
methods: 1. The trustee method, 
under which the union names two 
trustees, and management names two 
trustees. Management pays the funds 
to the trustees who in turn apply for 
the insurance. In this way the divi- 
dends go back to the trustee who must 
use them either for additional benefits 
or for paying premiums. The last 
method is to have management con- 
trol the plan completely. It is man- 
agement’s money and it can set up a 
trustee, without union representation, 
and control the funds in the same 
manner as above. In cases where both 
union and non-union plans are neces- 
sary in one shop, separate trustees may 
be set up to handle each. 

He emphasized that unions should 
say specifically what the benefits will 
be when they ask for such plans. 
Management should know what the 
benefits are to be and should calculate 
what such benefits will cost. He 
warned against signing a contract on 
a percentage of wage basis, because as 
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GRAPHIC ARTS CHEMICAL PRODUCTS 


DEEP-ETCH CHEMICALS: Produce a clean sharp stencil, easily 


removed without excessive scrubbing. 


DEVELOPING INKS: Finest type developing inks using hydrogenated 


oils. Washes out easily and is acid resistant. 


SURFACE PLATE COATINGS: Homo-Bumen a liquid egg albumen 


packaged in concentrated form. One quart makes one gallon coating 


solution. Needs no refrigeration. 


HERCULES CELLULOSE GUM: We are distributors of Hercules 
CMC-70 LL Cellulose Gum in liquid or dry form. 


BLACK OPAQUE: A superior opaque because it can be applied heavy 


and will always dry out smoothly. 


Ask your dealer for our latest catalog 


BALTIMORE............. Rogers Artist Supply Co. 
BUFFALO...... ..... Graphic Arts Supply Company 
SI an icgsis-qrensincns Graphic Arts Supply Co. 


CINCINNATI. McKinley Litho Supply Company 
CLEVELAND.......... Arnold P. Pahler Supply Co. 
DETROIT................ Alco Ink & Sipply Company 


FORT WORTH.............. Texas Offset Supply Co. 
LOS ANGELES... The Smart Supply Company 
MILWAUKEE... Badger Litho Plate Graining Co. 
MINNEAPOLIS. Automatic Print. Equipment Co. 
NEW YORK CITY.....Medo Photo Supply Corp. 
a eee The Cabinet Color Ink Co. 


GORDON BARTELS COMPANY — Rockford, Illinois 
CHEMICALS INK 


COATINGS 
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overtime or wage rates are increased, 
the percentage of contribution to the 
fund is also increased. In many cases 
unions receive additional money when 
wages are increased, but no increase 
in benefits follows. 

Mr. Kelly stressed that many state 
laws are now coming into existence 
which have important bearing on 
these welfare plans. He urged that 
employers be informed on the laws in 
their state before signing a contract. 
Contracts should state that the plan 
may be changed to conform to state 


laws. 
Aptitude Testing 


Speaking on the subject ‘“Apti 
tude Testing for New Employees,” 
Jack Klein, president. of the Klein 
Institute for Aptitude Testing, Inc.., 
New York, pointed out that this type 


+ 


of testing will help employers to 
select the right man for the right job, 
by determining what he can do with 
a work sample before he actually gets 
on the job. “Aptitude testing is a 
measure of fitness to do certain 
work.” There are certain things that 
aptitude testing will tell about men 
in a detailed analytical manner. Tests 
will measure achievement, he said. 
While speaking mostly in general 
terms, Mr. Klein named some spe 
cific types of tests applicable to the 
lithographic worker. Color tests for 


pressmen and others, to determine 
color blindness; nimbleness of fingers ; 
dexterity in handling paper; color 
sense; a sense of design; special rela 
tionships; a feeling of what good 
printing is. 

When 


wrong type of job for their aptitude, 
Materials will not 


people are placed in the 
things go wrong. 
be at the right place at the right 
time, work will be spoiled, ana others 
will be impeded in doing their jobs. 
“When the staff becomes infuriated 
and upset, it costs you money,” Mr. 


Klein declared. 


New Harris Movie 


Harris 


Setter 


The premiere of the new 
Seybold 


Run For Your Money” was one of 


motion picture “A 


the convention highlights, and a 


packed auditorium of about 600 per 
Harry 


sons witnessed the showing. 


A. Porter, vice president and sales 
manager of Harris-Seybold, 
duced John W. Wiley, chairman of 
the board of Fuller & Smith & Ross, 


Inc., Harris advertising agency which 


intro- 


handled the production of the picture. 
Mr. Wiley talked briefly on the need 
among advertising agencies and other 
important buyers of printing, for a 
more complete knowledge of the ad- 
vantages of lithography. 

The movie, in full color and sound, 
dramatizes the advantages of litho- 


Lithography provides the 


graphy. 


Tell your distributor your needs regarding 
gummed paper and he'll select from his sample 
kit an 8'/2 x 11 sheet of the correct color, weight 
and gumming for your job. 

This sheet carries along one edge all the in- 
formation on color, weight and gumming which 
can be torn off and filed with your quotation. 
The rest of the sample is large enough to proof 
most any gummed label which can then be sub- 
mitted to your customer on the actual stock. 


The Brown- Bridge Mills, Inc, 


BALTIMORE 
C. Wilson Wood, Inc. 
705 Garrett Building 
SEATTLE 
2416 First St. 


PHILADELPHIA 
C. Wilson Wood, Inc. 
2203 Packard Bidg 

ST. LOUIS 
4053 Lindell Bivd. 


NEW YORK 
389 Fifth Avenue 


CHICAGO 
608 S. Dearborn 
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printing buyer with “eight freedoms” 
the narrator points out. They are: 
more color, more illustrations, larger 
illustrations, unlimited art techniques, 
wider choice of paper, repeated use 
of original full color art, less time, 
and greater quantity per dollar. 


The film was presented to the 


lithographic industry to be shown 
by organizations, clubs, and other 


Another important use of 


the film is expected to be by indi- 


groups. 


vidual lithographic firms who were 
urged to “put it on in your home 





—“/ 


_E | 
here's JW your sample proofing 


sheets are selected and sent to you FREE 


It's a distinct service to you and your cus- 


tomers who use gummed papers. They are 
insured of the correct gummed paper for their 
use as an actual label can be tested in advance 
of printing. 

It's a service we have established to help 
you and is available to you through your ‘’Flat 
as a Pancake’’ merchant. Call on him for this 
service or write us for the name of the merchant 
nearest you. It will help you sell more 


label jobs, at greater profit. 









SAN FRANCISCO 
420 Morket St. 


9] 











T., years can be a mighty short span in the history of a 
business. Yours for example. 


When the time comes to address your fellow executives 
at the “Annual Banquet” in 1958, will there be a decade 
of outstanding company progress for you to review? 


One way to make sure of a prospe ring business tomor- 
row is to make certain today that your employees are 
buying U.S. Security Bonds regularly—on the Payroll 
Savings Plan. The Payroll Savings Plan is a“look- ahead” 
plan for both management and employees. It builds up 
an employee group with a sense of extra security...with 
a tangible stake in the nation’s future...a group hound 


Better plan your speech now 
for that 1958 Dinner 














to shun dollar-destroying philosophies. At maturity, the 
Bonds pay $4 for every $3 invested. 


P.S.P. is paying off today, for every Security Bond dollar 
built up in the Treasury retires a dollar of the national 
debt that is potentially inflationary. Records of the com- 
panies that actively maintain the P ayroll Savings Plan 
show improved employee attitudes. Absenteeism and 
accidents have dropped as the individual’s feeling of 
security grows with regular Bond buying. 

The whole plan of action for use within your company 


has been mappe -d out. Just call your Treasury Depart- 
ment’s State Director, Savings Bond Division. 


The Treasury Department acknowledges with appreciation the publication of this message by 


MODERN LITHOGRAPHY 


This is an official U.S. Treasury advertisement prepared under the auspices of the 
Treasury Department and the Advertising Council. 
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town with showmanship for the bene- 
fit of your own customers and pros- 
pects.” Information on bookings is 
available from the company at 4510 
East 71 St., Cleveland 5, Ohio. 
The previous Harris movie “How 
to Make a Good Impression” has been 
shown to audiences aggregating thou- 
sands, the Harris company reports. 


The Trade Platemaker 
The function of the trade plate- 


merely a department in your 
own plant. 

“In my opinion, it is up to the 
reputable trade shops to accept this 
fundamental code of ethics if we as 
trade platemakers are to keep your 
good will and respect,” he said. 

He stressed that the trade shop 
may be used as a_ supplementary 
department for special types of work, 
overflow work, and for work where 
an unusual amount of art work or 


suitable for the lithographer’s own 
plant. The lithographer can thus 
turn to the trade shop service, with- 
out the necessity of himself investing 
in the additional equipment and man- 
power needed at peak times. 

“In closing, let me repeat, I don’t 
expect you to go back to your plants 
and dismantle your camera, art and 
plate department,” he told the con- 
vention, “but I sincerely believe it 
will be to your advantage from every 








making plant in the lithographic in- other special requirements make it un- 
dustry was outlined in a talk by| ———— 
Angelo Pustorino, vice-president of | 
Daniel Murphy & Co., New York | 
The trade shops to which the speaker| 
referred are those which do only| 


point of view, to use the trade shops 











tunes MaKe corors OP Of! ¢ 


preparatory including 


plates, but no presswork. Mr. Pus- 





torino stated that he had been on| 
“both sides of the fence,” both as a| 
‘ ‘ | 
lithographer and in a trade shop, and| 






he outlined the following points as his| 


in 


idea of what a lithographer can expect| 
of a trade shop: 
1. That the trade shop should not| 
solicit business directly from 


You'll Get Better Presswork 
your customers. 


2. Intelligent contact and efficient) 44 44 with 
service in estimating and_ in| 
taking production details. Ink Conditioner 
. Jobs priced fairly so you can add| (MAKES GOOD INKS BETTER) 


> . | 
a profit and still sell on a compe-| 


~ 


wh CONDITIONER 


wy 


titive basis. 


4. That the trade shops have suffici-| 





When it comes to color work,“33” gives really 
amazing results. Inks print with fresh sparkle 
and brilliancy that seem to pop right out from 
the page. Full ink gloss is retained. Add “33” to 
and quality. au regular inks, according to simple directions. 
That our work at least be as our customers will be por to see the difference. 
good and better if possible, than You get improved overall print uality. Half- 

tones stay “clean, sharp and open” “33” prevents 
picking and tackiness. Added bulk provides 15% 
to 30% greater coverage — at practically no extra 
cost. Fewer re-runs are necessary. Save press- 
men’s time and material costs. 

See your local dealer or jobber — or write direct 
— for new folder“TO THE PRESSMAN”. Get 
the facts! 

See your local dealer or jobber ~ or write 
direct for an 8-lb. trial can. If “33” fails 


: + . | to give compl i i 

ah si ete satisfaction, return the 
8 hat we show no favoritism in 8 - ’ 

- That we | unused portion at our expense. 


ent equipment and enough skilled 
help to turn out your work in the 


time promised with consistency 


7A 





that which you turn out in your 





own shops. 
6. A minimum of trouble with our 
platemaking to avoid loss of time _ 
on your presses. 33 (Letterpress) 
Competent assistance in the 
event that trouble develops on 


“0-33” (Litho and Multilith) 


“I 


work produced by us. 8-Ib. Trial Order 
quoting prices on the same job| 
to different lithographers. 


GUM P Ou NUING COMPANY 


Chicago 47, Illinois 


9. That we treat your work confi- 
dentially. 
10. That we try to give you the same 


1718 North Damen Avenue, 


sort of cooperation you would 170.. TORONTO 


CANADIAN FINE COLOR CO 
Export Division: Guiterman Co., Inc., 35 South William Street, New York 4, N. Y. 


IN CANADA~—it's 
demand if the trade shop were 
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;eeeeeees Use this Coupon Today : 





One of a complete line 
of Craftsman Line-up 
and Register Tables. ’ ] 


You Get Quick and Easy 


HAIRLINE REGISTER 
With The CRAFTSMAN TABLE 


OU get accurate layout for hairline register 
7. . . quickly and easily . . . when you use a 
Craftsman Photo-Lith Layout Table. On a simple 
layout job or a complicated color register job, you 
save time and money with the Craftsman ‘Table. 
Increase your profits by using Craftsman for making 
layouts, line-up and register, negative and plate 
ruling, masking, stripping and opaquing. 

Quick and easy accuracy comes from the metal 
straightedges operating in machine-cut geared racks 
on the Craftsman. Five standard sizes, with work- 
ing surface of table 25” x 38”, 39% x 51”, 
46” x 66”, 51” x 76”, or 62” x 84”. 





Catalog today 


CRAFTSMAN LINE-UP TABLE 
CORPORATION - Waltham, Mass. 


George H. Charnock, Jr., Gen. Mgr. 


CHICAGO: Paul M. Nahmens, 719 S. Dearborn Street 





Craftsman Line-up Table Corp. 
55 River St., Waltham 54, Mass. 


Without obligation, please send me your Catalog of 
Craftsman Line-up and Register Tables, 


Name 22> seehicincsiabinidiiaes ] 
Company . ; vient t 
Address A , ceeeeneeeeceenee 














PERFECTION printed Flat Gummed Paper 
Samples, are proving of real value to printers in 
the selection of the RIGHT gummed paper for 
the job. Complete PERFECTION Sample Kits 
are in the hands of PERFECTION distributors. 
The three outstanding features of the Kit are:— 


1 A SELECTION CARD. Tells which 
® envelope contains specific PER- 
FECTION Gummed Samples. 


2 ENVELOPES, 10” x 12” contain- 

® ing actual samples. Flaps carry full 
information on paper surface, gum- 
ming and standard sizes. 


3 SAMPLES: Printed with same infor- 
* mation as shown on envelope flap 
for complete user understanding. 


Now, with the PERFECTION printed Flat 
Gummed Paper Samples, you needn't guess as 
to the right gummed paper for the job in hand. 
It’s all right there in black and white. Ask your 
distributor of PERFECTION Flat Gummed 


Papers to demonstrate the kit to you. 


All of our grades have been printed 
successfully by the offset process. 







Write to us for the name of your 
nearest PERFECTION distributor. 

















PAPER MANUFACTURERS COMPANY 


PHILADELPHIA 23 + PENNSYLVANIA 
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LTF Moves Ahead research work now under way. “The 
accomplishments of the past are often 
taken for granted in the present,” 


to help keep your presses running with 
a minimum of idle time. Pointing out that there were only 


300 plants in the lithographic indus- 
Management Should Manage try 25 years ago, while today there Mr. Black said, and added, ‘The 


“Management’s First Task—Man- are 3.000, cle ie the annual sales research of yesterday is the accepted 
agement,” was the subject of the volume 25 years ago was $90 million practice of today.” 
address by Arthur A. Wetzel, presi- while at present it is $500 million, He outlined the major accomplish 
dent of Wetzel Brothers, lithograph- Don Black, president of the Litho- ments of the LTF in research includ- 
ers and printers of Milwaukee. He graphic Technical Foundation, gave ing the compiling of the first compre 
outlined the duties of management a comprehensive outline of the way hensive data on making albumin 
in these nine categories: profits, costs, the LTF has moved ahead with the plates; the first practical easily under- 
records, budgets, expenditures, credits, industry. He also outlined the pos- stood method of making deep etch 
banking, sales management, and dele- sible results in new developments of plates; the first thorough study of 


gation of authority. (This talk is 
also being presented at the October 
convention of the Printing Industry 


of America, and will be covered more 
fully here next month.—Fditor). What Can 


What Constitutes Success? a YN L1 1“? O// 


John Williams, president of ne rng ane 

— Saas ; it 24 
the Printing Industry of Philadel “VIBRATING” 
phia, and president of the letterpress 


and lithographing firm, Williams and 
Marcus Co., raised the question in 


his talk ‘“‘What constitutes success— 


profits, quality, size, or pride of own 2 
9? Seal , Do For You: 


ership? Speaking to top management, 








he said that a company’s policy should 
ws : They’ll speed up jogging —do it 3 to 


have four aims. First, is fairness to 
; aie , 4 times faster than by hand. 
competitors. “Today we can realize 
Their 3600 vibrations per minute — 
controllable, both for type of stock and 


the benefits of being honest and fair 


with our competitors. 





Second is fairness to suppliers. “A load on vibrating deck—eliminate pound- 
very fair purchasing agent is a very ing, and other methods of “coaxing” 
important asset,” he said. alignment. 

“Be fair to your customers,” Mr. They’ll fit into your shop layout — you 
Williams said was the third aim; have 3 types, single action, double action 
while the fourth is fairness to em- and automatic, and 7 styles, two table 
ployees. Everyone, he said puts models and five portable floor models — 
forth better work under a spirit of from which to choose. 
approval than under a spirit of tear. , ; 

“Sls on awhile nice thine 0 walk All of which add up to the important 
tate the clllae aad have tenes Ont fact that they’ll save you MONEY and 
you on the back and say, ‘that was a TIME 

good job you did yesterday.’ ”’ Welte Sew Miisteeeed Webtec 


In conclusion, Mr. Williams de- 


clared that the firm which adopts SYNTRON CO 


these four essentials, “will have com- 
petitors who will enjoy doing 585 LEXINGTON HOMER CITY, PA. 
business against you, will have sup- 
pliers who will be plugging for you, 
you will have customers who will 
want to do business with you, and 
best of all, you will have an organiza 
tion of men who enjoy working with 


you.” Success and profits are the 





natural results of these four aims, 








he concluded. 
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REMEMBER... 


For absolute satisfaction on 
every label and sticker 
job... remember the choice 
of wise printers and 
lithographers everywhere... 


IT’S McLAURIN-JONES 


GUARANTEED 


FLAT GUMMED PAPERS 


McLAURIN: JONES Company 


Brookfield, Mass. 


Offices: New York . Chicago « Los Angeles 




















WHATEVER YOUR ° 
° SUPPLY REQUIREMENT 


BRIDGEPORT 


Is 
THE 
DEPENDABLE 
SOURCE 








for FILM and DRY PLATES 


ANSCO 
DU PONT 
EASTMAN ) 
HALOID 
HAMMER 











AND FOR ALL SUPPLIES AND 
EQUIPMENT FOR THE CAMERA 
and PLATEMAKING DEPARTMENTS 











QUALITY SERVICE 
and 
LITHOGRAPHIC KNOWLEDGE 





A 


PHOTO TECH DIVISIONS 


900 N. FRANKLIN ST. 
Chicago 10, Ill. 
SUperior 1448 


601 W. 26th St. 
New York City 
LAkawana 4-0060 


451 ATLANTIC AVE. 
Boston 10, Mass. 
Liberty 3431 
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compared with 
standardized dot- 
method for 


contact positives 
camera positives; 
etching; developed a 
making contact screens; conducted a 
12 year joint research program on 
offset papers with the government; 
a great deal of work on grain stand- 
ardization; and it has answered tens 
of thousands of calls for help on 
individual plant problems and _ has 
served hundreds of lithographers on 
a consultant basis.” 

Present research may bring about 
improved metals for litho plates, 
better ways to perfect tone reproduc- 
tion, better ways to make the entire 
process more foolproof, he said. 

On the educational side, Mr. 
Black said the LTF has been the 
first and only source of industry-wide 
educational and training programs. 
It has cooperated in the development 
of 10 organized trade 


more than 100 in-plant training pro- 


schools and 


It has prepared, produced and 
250,000 re- 


grams. 
distributed than 
search and technical bulletins, papers, 
and training texts and shop manuals. 

As for the outlook in the industry, 


more 


Mr. Black said that it is conceded 
that the large buyer in many cases is 
becoming indifferent to processes and 
is saying to place the work in the 
process ‘‘best suited” to produce the 
work in a satisfactory quality at a 
reasonable price. “This puts it 
squarely up to every process to im- 
prove what it has in the way of 
methods and equipment.” “Many feel 
today, that because of developments 
with relation to labor and materials, 
offset lithography has lost some of its 
former advantages of speed and cost 
of production, and will have to com- 
pete more and more on the basis of 
quality and Quality and 
service are factors which can be de- 


service. 


veloped, more than in any other way, 
from research and employee train- 


ing,” he declared. 


Litho Club Tech. Session 

HE annual technical session, con- 
ducted by the National Assn. of 
Litho Clubs, was held Saturday in 
morning and afternoon _ sessions. 
Introductory remarks were made by 


Albert Tucker, Sauls Lithograph Co., 


ph com 


Washington, D.C., president of the 
NALC, and by William J. Stevens, 


executive secretary of the NALC. 


Frank Petersen of Rainbow Litho- 
graphing Co., and program chairman 
of the Cincinnati Litho Club, was 
moderator for the panel discussion 
and open forum which followed. 


Members of the panel included 
Michael H. Bruno, research director 
of the Lithographic Technical Foun- 
dation, Chicago; Albert Grunder, 
International Printing Ink, Cincin- 
nati office; Emmet Flaherty, I. S. 
Berlin Printing & Lithographing Co., 
Chicago; Frank Preucil, Gerlach- 
Barklow Co., Joliet, Ill.; Paul W. 
Dorst, Cincinnati Lithographing Co., 
Cincinnati; John Skahill, Roberts & 
New York; Prof. 


research consultant, 


Porter, Inc., 

Robert F. Reed, 
Lithographic Technical Foundation, 
Chicago; and Jack Kronenberg, S. 
D. Warren Co., 


Questions covered a wide range of 


Boston. 


subjects concerning the lithographic 
process and shop procedures. Some 
were dealt with rapidly, while others 


| 

















G | LBeRT PAPE PONTENT WRITS 





ot “Sttum RERS on -— 
SL RERT: eS 
£6l : 
Q)abiiy Vope Gl alee “ 
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Established 1887 + Menasha, Wisconsin 


Papers 


GILBERT PAPER COMPANY 


New-Cotton-Fibre-Content Bond, ledger, Index and Onionskir 
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COMPOU ND REDUCER 


Speeds 





Production 
with All Inks 

e Offset 

e Letterpress 

e Gloss 
® Reduces tack without re- ® Quickly, easily blends 
ducing body materially. with all inks. . .. Letter- 

press, Offset and Gloss. 

® Does not cause inks to Reduces mixing time to a 
crystallize. Can be added minimum. 
to first colors down without 
fear of ‘‘crawling’’ of sub- ® Eliminates picking and 
sequent impressions. helps ink to lay smoothly. 
® Does not change colors ® Prevents offsetting and 
or delicate tints; does not helps repell water in offset 
weaken blacks. process. 


® Can be added in excess ® ECONOMICAL! Add 1'/2- 




















to Offset inks without scum. ounce—or more as needed 
Gives clean, sharp impres- —to each pound of ink 
sions. under ordinary conditions. 
PPPAPD PDP NN A APR PPP A 
. ; 
¢ P 
2 SAMPLE $ 
$ Justsend this coupon. for a generous ¢ 
2 FREE SAMPLE. y 
> COMPANY 5 
> , 
3 YOUR NAME 2 
4 
3 city > g 
: 
@ STATE __s} ___ ZONE ML 1048 @ 
| ree cE aS 








Manufacturers of Fine 
Letterpress and Offset Printing Inks 


125 SOUTH RACINE AVE. CHICAGO 7, ILL. 


OKLAHOMA DISTRIBUTOR 
BINGHAM PRINTING INKS 
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we can give you a grain that 
will show better results in 


your pressroom. 
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ate delivery. 

Graining and regraining of 
Aluminum and Zinc Plates. 
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brought forth a great deal of dis 
cussion from the panel members, as 
well as from members of the large 
audience. Some questions were left in- 
conclusive, with disagreement on the 
answers, 

The first question inquired what 
effects high temperature has on the 
fountain solution. When the temper 
ature of the solution is too high, the 
acid will react with metal and will 
cause non-printing areas of the plate 
to begin taking ink, it was said. The 
temperature of the solution should 
be kept as constant as possible, it was 
concluded. It was also pointed out 
that wetting agents in the fountain 
solutions are dangerous, because tou 
much wettability in the solution will 
cause the ink to emulsify. There is 


a delicate balance between the ink 
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and the fountain solution, and it is 
easy to upset it. It is better practice 


to seek methods to improve the 
wettability of the plate, the experts 
said. 

As always, a question of how to 
eliminate gum streaks came up. The 
addition of a small amount of am 
monia to the gum used in gumming 
up the plate helps to eliminate certain 
kinds of gum streaks, they said. Ink 
overloaded in the fountain also will 
cause streaks. 

The new LTF sensitivity guide, a 
type of gray scale for use in determin- 
ing variations in platemaking results 
It was explained that 

affect 


results, such as temperature, coating 


was described. 
many factors platemaking 
viscosity, humidity, dark reaction— 


43 factors in albumin and 45 in deep 


™ 
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etch. The only approach to control 
is to develop a way to show when a 
plate is wrong.““The trouble with 
platemaking is that all plates look 
good,” it was said. This sensitivity 
guide, which is exposed right onto 
the plate, helps the platemaker to 
recognize bad plates before they reach 
the pressroom. The guide was said 
to do for the platemaker what the 
densitometer does for the camera 
man. It tells what he has so he can 
make the proper adjustments to 
achieve what he Mimeo- 
graphed details of this method of 
control are now available from the 
LTF, and a full length bulletin on 
the subject is coming out soon, Mr. 


wants. 


Bruno said. 

The tack of inks used on two-color 
presses came in for discussion, and it 
was concluded that the ink used on 
the first printing unit should be more 
viscous than that used on the second 
unit. 

Someone in the audience sought the 
cause of spots in halftones when the 
Keeping the 
screen free from particles of dust or 


contact screen is used. 


dirt was said to be the cause of such 
spots. These cling 
by static attraction, and methods of 
eliminating described. 
These included pouring water on the 
darkroom floor to raise the humidity 


to the screen 


static were 


to decrease static; running hot water 
on a litho plate in the darkroom sink 
for two or three minutes to add steam 
and moisture to the air; and the use 
of a metal floor in the darkroom to 
carry off static electricity. 

A member of the audience asked 
for information on how to obliterate 
black type on a job in cases where it 
is necessary after a job has been 
completed. Some related their experi- 
ences in trying to do this by offset 
with white ink, and a number of 
impressions were needed to cover. 
One person reported that he had 
applied white by the silk screen pro- 
cess and had successfully covered a 
black image in one impression. 

A discussion was held on the need 
for bringing the moisture content of 
paper into equilibrium with the press- 
The 
sword hygrometer was recommended, 
and the entire subject is discussed in 


room atmosphere. use of a 


detail in one of the LTF bulletins, it 
was said, 

The suitability of infra red lamps 
for drying zinc plates after graining 
was discussed. Plates should be dried 
rapidly to prevent oxidation or cor- 
rosion, it was pointed out. It is best 
to leave the plate in the open air. 
Some shops dry them on frames with 
a heating element underneath, with a 
fan to circulate the warm air. It is 
bad to enclose plates in a cabinet for 
drying, except when the air is circu- 
lated. Care must be used not to get the 
temperature of a zinc plate up to 
160° as recrystallization of the metal 
takes place at this temperature, the 
metal loses its temper, and is more 
likely to stretch. 

The problem of obtaining even 
coverage of light on all parts of the 
copyboard in the camera department, 
was resolved to the more exact 
method of checking the light on the 
ground glass of the camera with an 
What is reflected 
into the lens and onto the emulsion 


exposure meter. 
is what really counts, it was pointed 
out. 

Several methods of removing static 
on a press were discussed. Sprays 
static 
described. It was pointed out that it 


incorporating controls were 
is not always enough to remove static 
at one point only in a press, such as 
on the feeder, as paper will pick up 
new charges in contact with the im- 
pression cylinder and at other places. 
The need for static control of one 
kind or another was emphasized. 

Wax tests for predetermining the 
pick of paper stock were mentioned. 
At one paper mill these wax tests are 
used only in connection with other 
tests as they are not considered reli- 
able enough when used alone. 

The pre-etching of albumen plates 
was said to be desirable in view of 
recent studies of residual albumen 
on plates. ‘ 

Tips for running coated stock on 
These 


included the use of dry sprays, static 


the offset press were given. 


eliminators, inks with great tinctorial 
strength so that as thin a film as 
possible may be obtained, and even 
coverage of ink on the sheet. If over- 
printing is to be done the ink should 
be free from wax.*%* 
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TECHNICAL BRIBES ) 








From Current Literature in the Graphic Arts 





Abstracts of important current articles, patents, and books are com- 
piled by the Research Department of the Lithographic Technical 
Foundation, Inc. These abstracts represent statements made by the 
authors of articles abstracted, and do not express the opinions of the 
abstractors or of the Research Department. Mimeographed lists have 
been prepared of (1) Periodicals Abstracted by the Department of 
Lithographic Research, and (2) Books of interest to Lithographers. 
Either list may be obtained for 10 cents in coin or U.S. stamps. Ad- 
dress the Lithographic Technical Foundation, Research Dept., Glessner 
House, 1800 Prairie Ave., Chicago 16, IIl. 


*HOW TO OBTAIN COPIES 


Where titles are marked with an asterisk the original articles can 


be furnished by the Foundation 


(address above) as photographic 


copies at 60 cents per page, plus six cents postage for each four 
pages or PB reports can be secured from the Dept. of Commerce, 
Office of Technical Service, Washington, D.C., for prices quoted. 
Check or money order should be made payable to “Treasurer of the 


United States.” 





Photography, Tone and Color Correction 


*Color Correction Patents, Part II. 
Frank Preucil. National Lithographer 
55, No. 7, July, 1948, pp. 30, 31 (2 
pages). Theis, in German Patent 
494,089, proposed to make the mask 
weaker than the Albert masks in order 
to retain the blacks solid with just 
three colors. Instead of alternate ex- 
posures through red and green filters 
for the black printer, Theis used an 
equivalent single yellow filter ex- 
posure. Eaton in U.S. Patent 2,142,- 
437 stated that the total amount of 
ink in the solid black areas of four 
color magazine printing should not ex- 
ceed 200%. The usual positive or 
negative masking systems do not re- 
move enough black to meet this re- 
quirement so Eaton added a flash ex- 
posure. Pfenninger and Townsend in 
British Patent 26,608 recognized that 
the red printer did the most damage 
and relieved the situation by running 
it in a light pink ink so that the blues 
and greens were cleaner. The missing 
strong red areas were supplied from 
a red accenting plate made from a 
combination of the yellow and red 
separation negatives. A new approach 
to color correction was made _ by 
Gamble in British Patent No. 6,768. 
Gamble’s apparatus consisted of a 
process camera with the addition of 
one or more smaller camera-projectors 
which could project an image of the 
mask onto the copyboard. The result- 
ing separations thus would have 
higher densities where the masks 
were clear. The R. R. Robertson Com- 
pany made a similar camera which 
minimized the distortion of the 
images. Raschke, in U.S. Patent 
1,373,020, made a special camera with 
two swinging frames which could be 
alternately positioned in front of the 
plate. One carried the mask and the 
other a compensating sheet of glass. 
Hahn, in U.S. Patent 1,576,118, de- 
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signed a camera back for use of nega- 
tive masks, the method being similar 
to the currently recommended magenta 
masking system. 


*Color Correction Patents. Part III. 
Frank Preucil. National Lithographer 
55, No. 8, August, 1948, pp. 38-9, 68 
(3 pages). This is the third in a 
series by the author on color correc- 
tion patents. Hatt, in U.S. Patent 
1,349,956, devised a means of provid- 
ing separation negatives with integral 
color correction work. He coated the 
separation negative with iodized wet 
plate collodion and obtained the added 
mask image by exposure to one of the 
other separation negatives in a fixed 
focus, same size camera. In U.S. 
Patent 1,518,426, he describes four 
methods of masking; applying the 
mask to the sketch; a negative mask 
in the camera; incorporation of the 
mask image in the contiguous layer; 
and positive masks as cover glasses 
for the separation negatives. U.S. 
Patent 1,569,124 deals more _ speci- 
fically with applying mask correctors, 
either bleached white or intensified 
and blackened, directly to the sketch. 
Another interesting series of patents 
by Wilkinson is discussed. In U.S. 
Patent 2,004,144, a procedure using 
thin positives from the blue and yellow 
separations with density ranges in 
accordance with the conditions en- 
countered, is outlined. Wilkinson de- 
veloped a method of making color 
corrected contact halftone positives 
using a conventional glass screen. He 
first placed the halftone screen on 
the printing frame glass, then the 
glass separation negative and mask, 
and then on high contrast dry plate. 
Exposure was made 7 to 8 feet from 
a lamp. For additional contrast, extra 
screen distance was obtained by in- 
serting glass spacers. A later patent, 
U.S. 2,099,916 uses color corrected 
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or masked masks. This was to avoid 
tak:ng too much blue out of greens on 
the yellow separation when masking. 
To correct this secondary effect, the 
greens in the blues were held back 
with a yellow positive while exposing 
the new type mask. A similar correc- 
tion was made for the blue separation. 


Improvement in Line and Halftone 
Photographic Reproduction: Unsharp 
Masking Technique for Line Subjects 
Using Film Coated on Both Sides. 


British Patent 599,392 (March 11, 
1948). J. A. C. Yule, assignor to 
Kodak Limited. This patent deals 


with originals which have only two 
tones, that is, black and white. Such 
subjects are line drawings and half- 
tone prints. Practical trials show that 
fine light detail on a dark ground and 
fine dark detail on a light ground may 
need for their proper rendering ex- 
posures varying in the ratio of 
possibly four to one. The unsharp 
masking process will cure this state 
of affairs provided that (a) the mask- 
ing factor is suitable and that (b) 
the unsharpness is such that the fine 
details are not resolved by the mask. 
The patent describes a special base 
coated on one side with a blue sensi- 
tive emulsion of high contrast and on 
the back or mask side a slow red 
sensitive emulsion. In use the “work” 
side is exposed first in the normal 
manner, the bipack partially developed 
and another exposure is made through 
the partially developed image onto the 
red sensitive layer, using red light. 
Final development of the “work” side 
and development of the mask are now 
carried out simultaneously. British 
Journal of Photography XCV, No. 
4604, August 13, 1948, page 333. 


*Copy Preparation Technique for 
Color Reproduction. William Sher- 
wood. American Printer 127, No. 1, 
July, 1948, pp. 38, 39, 40 (3 pages). 
The author reviews recent develop- 
ments in the process of making direct 
and indirect prints for color engrav- 
ings. Discussed are transparencies, 
and reflection prints of Carbro, Prin- 
ton, Dye Transfer, Kodachrome Pro- 
fessional Prints, Ansco Color Paper, 
and Gasparcolor. 


Dimensional Stability of Sensitized 
Photographic Material. A. A. Ray. 
Photo. J. 87B, 135-36, Nov.-Dec., 2947. 
A survey is made of the extent to 
which ordinary photographic films, 
plates and papers are dimensionally 
stable, and brief mention is made of 
special materials in which the base 
includes aluminum foil or is water- 
proofed. Photographic Abstracts Part 
2, 1948, p. 77. 


*Reflectograhy. J. S. Mertle. Na- 
tional Lithographer 55, No. 7, July, 
1948, pp. 32-33 (2 pages). This is a 
process of photographically reproduc- 
ing line and other originals without 
the aid of a camera, the reproduction 
being made by placing the sensitized 
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GOERZ HYPAR F2.7, F3 
GOERZ APOGOR F2.3 


The movie lenses with microscopic definition. 


GOERZ MOVIE CAMERA ACCESSORIES 
te Order thru your dealer now a 
for delivery as soon as possible 
The CP: GOERZ AMERICAN 


OPTICAL COMPANY 
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1200 S. BAYLIS ST., BALTIMORE 24, MD. 
Telephone WOlfe 8320 















MODERN LITHOGRAPHY, October, 1948 

















surface of the photographic material 
in contact with the face of the original 
and exposing by passing light through 
the back of the sensitized material. 
The author discusses the history of 
the process. 


Planographic Printing Processes 
*Slurs and Streaks. American 
Pressman 58, No. 8, July, 1948, p. 
17 (1 page). The major types of slurs 
and streaks are as follows: slurs and 
streaks due to rollers; slurs due to 
condition of paper; slurs and streaks 
due to improper surface travel. The 
causes of each type of slur and streak 
are discussed with possible remedies 
suggested. 


Moistening Device for Offset Presses. 
United States Patent No. 2,448,226 
(August 31, 1948). Horace Edwin 
Marsden. In a lithographic printing 
press, means for spraying a dampen- 
ing agent in a dense mist of fine 
particles directly on to the surface of 
the printing plate comprising a series 
of fluid pressure atomizing units each 
provided with a valve for regulating 
the admission of compressed air, asso- 
ciated with a valve for regulating the 
admission of water under pressure in 
combination with means for adjusting 
said valves, means for operating said 
valves in each unit in predetermined 
succession, means for actuating said 
operating means, mechanism for ad- 
justing and controlling the operation 
of said actuating means, and means 
for varying the function of said con- 
trol mechanism for controlling the 
operation of any preselected number 
of said units independently of the 
movement of said control mechanism. 
Official Gazette 613, No. 5, August 31, 
1948, p. 1260. 


Process for the Production of Print 
Pictures on Print Bodies. Egon Her- 
bert Schwarz. United States Patent 
No. 2,437,055 (March 2, 1948). A 
method of producing print pictures on 
metallic printing surfaces comprising 
the steps of treating the metallic sur- 
face on which the picture is to be pro- 
duced with a lye, applying to the sur- 
face a layer of sensitized emulsion, 
copying the desired picture on the 
sensitized surface, developing the pic- 
ture, and coating the surface carry- 
ing the picture with a solution con- 
taining a salt of a metal the position 
of which in the displacement series is 
below that of the metal of the print- 
ing surface, said metal salt being 
capable of forming an ink receptive 
metal deposit. Official Gazette 608, 
No. 1, March 2, 1948, p. 137. 


*Plate Coating Sensitivity. George 
W. Jorgensen and M. H. Bruno. 
Lithographers’ Journal 33, No. 5, 
August, 1948, pp. 9, 10 (2 pages). 
Coating thickness, coating pH, rela- 
tive humidity, dark reaction, and con- 
tinuing reaction are the five main 
factors affecting plate coating sensi- 
tivity. Each of these, in turn, is 
affected by a number of lesser factors. 
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The LTF Sensitivity Guide provides 
a means of measurement or judgment 
which will sum up or integrate the 
effects of these factors and permit the 
control and standardization of plate- 
making. 


*Bi-Metallic Plates and How to 
Classify Them. Lithographers’ Journal 
33, No. 5, August, 1948, p. 11 (1 
page). A system of classifying bi- 
metallic plates established at the 
Lithographic Technical Foundation is 
described. In_ general, bi-metaliic 
plates fall into two types: (A) those 
in which the image is placed on one 
metal and a second metal is plated on 
afterwards in either the image or non- 
image areas; and (B) those in which 
one metal is placed on the base metal 
before platemaking, the top metal 
being etched off in either the printing 
or non-printing areas after the image 
is applied to the plate. These two 
broad types of bi-metallic plates may 
be classified further, depending on 
whether negatives or positives are 
used, thus providing 4 classifications, 
one of which most bi-metallic plates 
known at present will fit into. The 
Hausleiter Process, the Aller Process, 
the Alkuprint Process, and the IPI 
“Tri-Metallic” plate illustrate these 4 
types. 


*Residual Coating and Desensitiza- 
tion. P. J. Hartsuch and G. N. Martin. 
National Lithographer 55, No. 8, 
August, 1948, pp. 40, 41, 66, 68 (4 
pages); Modern Lithography 16, No. 
8, August, 1948, pp. 41, 43 (2 pages). 
Experimental work has demonstrated 
a residual film of gum remaining after 
the scrubbing off of a deep-etch 
stencil. This is an advantage because 
it improves desensitization. Several 
methods, including weighing, desensi- 
tization experiments, and contact angle 
measurements have shown that a resi- 
dual film of albumin or casein remains 
on the non-image areas of a surface 
coated plate after development. This 
residual film however is responsible 
for scumming troubles. It was found 
that the residual film could be partly 
eliminated by the use of Cronak on 
zine or Brunak on aluminum, by the 
pre-etching of the plates, and by the 
use of weak ammonia solution follow- 
ing development of the image. The 
film is almost completely removed if 
all of these methods are used. That is, 
Cronak or Brunak the plate, then 
pre-etch it, and after development of 
the image, wash the plate with a 
dilute ammonia solution. If the etch 
is then dried on the plate, and fol- 
lowed by gumming, a highly desensi- 
tized surface coated plate results. 


*The Main Requirements for Good 
Albumin Plates. Harold Ellis. Modern 
Lithography 16, No. 7, July, 1948, pp. 
65, 109 (2 pages); Lithographers’ 
Journal 33, No. 4, July, 1948, p. 8 (1 
page). Precautions are given for each 
of the steps in albumin platemaking. 
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Paper and Ink 


*Wax—For Testing Offset Papers. 
William J. Stevens. National Lithog- 
rapher 55, No. 7, July, 1948, pp. 34- 
35 (2 pages). The wax pick test is 
used to determine the printability of 
paper and whether trouble is likely 
from either coating pick or bodystock 
split. Step by step instructions are 
given for making a wax pick test 
using the 16-wax series put out by the 
Dennison Manufacturing Co. which is 
so designed and standardized as to 
have a graduated degree of adhesion. 


Boyle Vacuum Sheet Cleaner. Print- 
ing Equipment Engineer 1948, 75 (6), 
39, March. The Doyle Vacuum Sheet 
Cleaner is designed to remove auto- 
matically dirt, lint, coating particles 
or other foreign matter from the 
paper surface as it is fed into the 
press. The cleaner is designed for 
application to any type of cylinder 
press—letterpress, offset or gravure, 
web or sheet-fed. The Doyle Vacuum 
Sheet Cleaner consists of a _ high- 
speed motor-driven suction fan suit- 
ably housed in one unit, a small bag 
for collecting the foreign particles re- 
moved from the paper surface, a con- 
necting hose extending from the 
motor-driven unit and an adjustable 
manifold extending across the width 
of the press. The manifold is pro- 
vided with graduated openings so that 
the particles are removed from the 
paper efficiently. Printing Abstracts 
3, No. 6, June, 1948, p. 242. 





Heat-Seal Papers. H. W. Taylor. 


Modern Packaging 21, No. 9; 149-51, 
1948). 
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WILLY 
DOES IT AGAIN! 


Adds 
two more 
Zenith 
Grainers 
for 
Better 
Service 





Twenty-nine years of graining 
experience assures your getting 
top quality plates that will please 
your platemaker and pressman 


Send your next graining order to: 


-WILLY'S - 


PLATE GRAINING CORP. 


350 West 31 St.. New York. Phone PEnna 6-7324 











PHOTOVOLT Clectronic 


Transmission Densitometer 





Speed up production, reduce waste of work and 
material, by using this high-precision instrument for 


@ reliable indication of density, independently of 


personal judgment and skill 
® for densities up to 5.0, for plates up to 30” x 40” 
®@ for wet and dry plates, for negatives and positives 


ALSO 
PHOTOVOLT 2échonic 
Reflection Densilometer 
for tone and color measurements in press work 
Write for 20-page Bulletin #250 to 


PHOTOVOLT CORP. 


95 MADISON AVE. NEW YORK 16, N.Y. 




















BAUM 
FOLDING MACHINES 
SUCTION FEEDERS 


Fastest Selling Folders in America 





RUSSELL ERNEST BAUM 
615 CHESTNUT ST PHILADELPHIA. PA. 































Modernize YOUR PRESS with 
The NEW Model “DD” 
EXTENSION DELIVERY 


STREAMLINED ® SMOOTH OPERATING 


Obtain full details from the Manufacturer 


>The RATHBUN & BIRD CO., Inc. 


379 West Broadway NEW YORK 12, N. Y. 




















OFFSET PLATES TO THE TRADE 


BAKER REPRODUCTION COMPANY 


208 South Jefferson Street 
CHICAGO 6, ILLINOIS 
—— DEEP-ETCH 
COMPOSING MACHINE 


All Sizes— 
HARRIS-WEBENDORFER-MULTILITH 
Quality . . . Satisfaction Guaranteed 
Complete Copy Preparation 


ALBUMEN 








FOR SALE 


IMMEDIATE DISPOSAL 


1—HALL 44” x 64” single color direct litho 
....$7,000.00 


1—SCOTT with automatic feeder and pile delivery 
$6,000.00 


Sold as is on our floor now in operation 


Complete with D.C. electrical equipment. 


B. T. GRAVES 
234 N. Broadway, Milwaukee 2, Wis. 
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labeling or heat sealing with thermo- 
plastic adhesives depends upon an 
understanding of time, temperature, 
pressure, and the insulating proper- 
ties of paper or film. Each of these 
variables is defined and briefly dis- 
cussed. Following a discussion of 
machine factors, the characteristics 
and properties required in a heat-seal 
paper are considered, with special 
reference to Thermo-Kote and Thermo- 
Stix, products of the Nashua Gummed 
and Coated Paper Co., Nashua, N. H, 
The temperature characteristics are 
of primary importance and must be 
related to the range of effective sur- 
face temperatures of the heat-seal 
activator in the machine under con- 
sideration. A high blocking point, 
combined with a relatively low mini- 
mum _ activation temperature, and 
uinformity of adhesive coating are 
generally desirable. The insulating 
properties of the label stock have a 
significant bearing on _ production 
speeds. On delayed-action machines, 
in particular, the factor of adhesive 
build-up on the activator is important. 
Often a compromise between desired 
properties must be effected. Although 
the problem may seem bewildering 
with this array of variables, a well 
designed thermostatically regulated 
sealing machine simplifies the matter 
greatly. By the use of delayed-action 
thermoplastics, problems of heat dwell 
and the insulating properties of the 
label stock are brought under control. 
However, not all thermoplastics are 
alike and some present more problems 
than others. Bulletin of the Institute 
of Paper Chemistry 18, No. 10, June, 
1948, p. 686. 


*Testing Printability of Paper with 
Ink. Otto P. Berberich, Louis F. Engel- 
hart, and Milton Zucker. Paper Trade 
Journal 127, No. 7, August 12, 1948, 
pp. 53-57 (4 pages); American Ink 
Maker XXVI, Part I—No. 7, July, 
1948, pp. 26-28, 59 (4 pages); Part II 
—No. 8, August, 1948, pp. 26-28, 51 
(4 pages)—Total 8 pages. Testing of 
printability of paper with ink is dis- 
cussed. Modifications to past print- 
ability tests are necessary because of 
present high-speed web presses, and 
also the widespread experimentation 
in the production of papers whose 
resistance to picking cannot be pre- 
dicted by the Dennison Wax Test. The 
method by which a No. 4 Vandercook 
test press is set up and used for tests 
at International Printing Ink, and the 
controlled conditions under’ which 
these tests were made are described. 


*Coating Paper on the Paper Ma- 
chine by the Rotogravure Offset 
Method. Gerald Haywood. Paper 
Trade Journal 127, No. 3, July 15, 
1948, pp. 59-61 (3 pages). The equip- 
ment and operation of the rotogravure 
offset method of paper coating is dis- 
cussed. The coating is applied from 
the color pan to a color roll which 
deposits the color on a knurled roll 
having a continuous pattern of cup- 
like indentations. A doctor removes 
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the excess and the coating is trans- 
ferred to the paper by the use of a 
rubber covered coating roll which is 
in contact with the knurled roll. The 
coating weight is determined by the 
number and volume of the engraved 
cups. 


*Why Alkyds in Printing Inks? 
Part II. H. F. Payne, L. E. Cadwell, 
R. H. Brailey, A. F. Schmutzler. 
American Ink Maker XXVI, No. 1, 
January, 1948, pp. 28-9, 31, 33, 34 (5 
pages). Part II of a series of articles. 
A list is given of fatty acids used for 
alkyds, and formulas are given for 
several modifications of natural oils, 
such as maleic anhydride treated oils 
and styrene treated oils. Several 
samples of lithol red inks were pre- 
pared with and without the addition 
of an alkyd resin (Rezyl 869), and 
tested for mixing time, viscosity, dry- 
ing time and resistance to bleeding by 
fountain solution. The same tests 
were repeated with samples of light 
chrome yellow inks. The addition of 
the alkyd reduced drying time, in- 
creased film toughness (increased 
resistance to smudging) and in the 
case of the red inks, increased resis- 
tance to action of fountain solution. 


Review of the Literature of Print- 
ability and Allied Subjects, 1946-1947. 
S. M. Chapman. Pulp and Paper 
Magazine of Canada 49, No. 3, 107-14 
(1948); cf. C.A. 41, 4919°. The re- 
view covers testing, printing proper- 
ties of paper, printing troubles, and 
printing inks. 43 references. Chemi- 
cal Abstracts 42, No. 13, July 10, 
1948, p. 4751. 


*Need Standards for Offset Inks. 
Charles F. King. Inland Printer 121, 
No. 4, July, 1948, pp. 83-85 (3 pages). 
The need for a standard method of 
determining the properties that a 
lithographic ink should have is pointed 
out. The standards would not be 
formulas, but would merely be methods 
of determining the suitability of an 
ink for the job on which it is to be 
run. Since the properties of an ink 
and those of the fountain water are so 
interdependent, it is necessary that 
the properties of both be determined. 
It is stated that a study should be 
made of both ink and desensitizing 
agents at the same time, and in turn 
the effect of paper surface on them. 


Lithography—General 


*Aligns Lines with First Typing. 
Printing Equipment Engineer 76, No. 
4, July, 1948, p. 74. The Vogel-Reel 
provides a method of producing type- 
written copy with margins aligned 
automatically in the first typing. This 
machine utilizes the present type- 
writer tabular key as a justifier and 
adds a reel of special paper tape. 
Columns of various widths can be set. 
Lines in which an error is discovered 
before completion can be torn off and 
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typed over. Joseph Spielvogel, Newark, 
N. J.—Inventor. 





Graphic Arts—General 


*Temperature and Humidity Control 
Simplified with Glass Block Windows. 
Francis A. Westbrook. Printing 
Equipment Engineer, 76, No. 4, July, 
1948 pp. 94, 108-9 (3 pages). The 
main advantage claimed for glass 
block windows over the conventional 
glass window is that they provide in- 
sulation against outside temperature 
changes which greatly facilitates the 
maintenance of uniform atmospheric 
conditions throughout the room or 
building. Other advantages include: 
they keep out dust and soot better, 
eliminate glare from direct sunlight, 
break less frequently, transmit less 
noise from outside, are easier to clean, 
and show less dirt. 


Trade Association Industrial Re- 
search. Pamphlet of United States 
Department of Commerce, Superin- 
tendent of Documents, Washington 25, 
D, C.—25 cents. A survey of trade 
and other associations carrying on 
technical and scientific research in 
1947. The associations are listed and 
their facilities and methods of con- 
ducting research are described. Of 
special interest is the chapter on 
management of research, covering 
organization of technical and research 
committees, project selection and con- 
trol, and publication and promotion of 
research findings. The benefits of 
association scientific and _ technical 
activities to government and industry 
are discussed. %* 
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The Direct Reproduction Corporation Announces 


A PERFECT SUBSTITUTE FOR GLASS 


A transparent, translucent or opaque plastic sheet with 
a press polished or matte surface which holds its size. 


Our Dyrite Clear Press Polished sheet is a perfect base 
for the lithographic craftsman when stripping positives 
or negatives for making deep etch or albumen press 
plates for close register work 


Our. Dyrite Clear Matte One Side sheet has an ideal 
surface for air brush, fine line drawing, original color 


separations and all phases of drafting work. 


Our new plastic sheet comes in a 36 x 48” size, and can be obtained in any thickness from .010” up. 
Write or call for your free samples and price list. 


DIRECT REPRODUCTION CORPORATION 


BROOKLYN 15, N. Y. 


811-813 UNION ST. 





> all 
A new ZINC PLATE for 
Multilith or Davidson @ 32¢ 


Less allowance for your used plate O5¢ 


Your complete cost 27¢ 


WRITE FOR FREE SAMPLE 


then wrap up those old plate ind send 


Aluminum Plates 
For Multilith 
For Davidson 
Direct Image Plates 
For Multilith 
relate Mm Oleh alot tola) 16¢ 
Full Line of Chemicals 
For Multilith and 
Davidson 
GRAINING REGRAINING 


ACME LITHO PLATE GRAINING _ INC. 
96 JAY ST., BROOKLYN 1, N.Y. 


ge) te), bie) 
10 Macavley St 


MONTREAL lek ee], | 
509 McGill St 59 Wareham St 


OTe Taleloliels| Price Slightly 


Highe 
f 4 











Chrome Steel 
GRAINING BALLS 


* Large Variety of Sizes 
* Highly Polished 
*% Hardened Throughout 


Samples Sent on Request 


E. E. Brennan Company 
Established 1907 
New York 13, N.Y. 
Telephone WA 5-9466 


72 Leonard St 











co 


KIMBLE 


CUSTOM-BUILT MOTORS 








FINE CUSTOM-BUILT MOTORS 
FOR THE GRAPHIC ARTS 
INDUSTRY SINCE 1904 


KIMBLE ELECTRIC 


Division of Miehle Printing Press & Mfg. Co. 


2852 MT. PLEASANT STREET 
BURLINGTON, IOWA 


DISTRIBUTED BY: AMERICAN 
TYPE FOUNDERS 
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CLASSE VaD 


All classified advertisements are charged for at the 
rate of ten cents per word, $2.00 minimum, except 
those of individuals seeking employment, where the 
rate is five cents per word, $1.00 minimum. One 
column ads in a ruled box, $5 per column inch. Ad- 
dress replies to Classified Advertisements with Box 
Number, care of Modern Lithography, 254 W. 31st St., 
New York 1. Closing date: 28th of preceding month. 





Help Wanted: 





POSTER Artist, Dot etch artists, 
steady employment. McCandlish Litho- 
graph Corp. Roberts Avenue and 
Stokely Street, Philadelphia 20, Pa. 


WANTED: Combination camera 
and plate maker. Write Pike Burden, 
Baton Rouge, Louisiana. 


DOT ETCHER: Highest class ex- 
perienced dot etcher with full know- 
ledge of modern processess for lead- 
ing California firm which will soon 
have new modern plant in attractive 
suburb of San Francisco. Permanent 
position, high wages, ideal surround- 
ings. Write full details, personal 
history and experience to box 160, 
c/o Modern Lithography. 


OFFSET STRIPPER—Goldenrod— 
color work—Good salary—State ex- 
perience, etc. Write Box 161, c/o 
Modern Lithogdaphy. 





OFFSET STRIPPER—Night work 
—color—write experience to Box 162, 
c/o Modern Lithography. 


COLOR STRIPPER, experienced in 
close register color work, needed by 
a growing plant producing advertising 
lithography. This opening offers ex- 
ceptional opportunity for a secure and 
stable association with a small com- 
pact company. Address Cox Litho- 


graphing Corp., Warren, Ohio for 
details. 
LITHOGRAPH DOT-ETCH 


ARTISTS; Experienced in commercial 
process color work. Steady employ- 
ment assured in large firm with ex- 
pansion program. Company paid 
pension plan. Replies kept confi- 
dential. Jensen Printing Co., 114 No. 
3rd St., Minneapolis 1, Minn. 


PRESSSMAN: Miehle 2-color off- 
set press man wanted for West Coast. 
Must be thoroughly acquainted with 
press and able to produce finest 
quality. Unusual opportunity with 
growing concern for right man. Ad- 
dress reply to Box 163, c/o Modern 
Lithography. 





Situations Wanted: 





FOREMAN & COMPETENT 
workman, camera, stripping, plate- 
making. 20 years in trade, eight years 
experience as shop foreman. Seeks 
position with medium-sized progres- 
sive concern as working or super- 
visory foreman. Accustomed to 
quality work. Will consider any loca- 
tion for right opportunity. Address 
Box 164, c/o Modern Lithography. 


CAMERAMAN, STRIPPER: A 
thoroughly competent combination 
cameraman, stripper, layout out 
platemaker with 12 years experience 
as shop foreman and 30 years experi- 
ence in offset work, desires connection 
with small or medium-sized concern. 
Any location considered. Address Box 
165, c/o Modern Lithography. 


OFFSET SUPERINTENDENT 
seeking broader opportunity. Twenty 


years well-rounded experience ll 
phases of lithography. Thoroughly 


familiar with layout, camera, plate- 
making and all sizes of offset presses. 
Good organizer, ability to handle 
men. Address Box 166, c/o Modern 
Lithography. 


EXECUTIVE SECRETARY: Seeks 
position in L. I. C. or N. Y. C. plant. 
12 years experience, capable full 
charge production and all office de- 
tails. Salary high, comensurate with 
responsibilities. Address Box 167, c/o 
Modern Lithography. 


WANTED—AII types graphic arts 
machinery, letter, one to four colors 
offset rotary newspaper presses. Late 
models Linotypes or Intertypes. Lud- 
lows—envelope machinery—new, re- 
built, or as is. Write giving details, 
year, condition, delivery and price 
including export packing. Address 
Box 168, c/o Modern Lithography. 


COMMERCIAL ILLUSTRATIONS 
and drawings., Write me your needs. 
Fletcher E. Honnold, 1811 Nash St., 
Sioux City 20, Iowa. 


WANTED: Small offset litho 
graphic proving press, suitable for 
printing on metal, etc. manually 
operated. F. C. Boetting, 8034 Fair- 
view St., Philadelphia 36, Pa. 


LOOKING FOR PARTNERSHIP:- 
Salesman with accounts will purchase 
interest in small offset plant. Address 
Box 176 c/o Modern Lithography. 
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PACKAGE DESIGNING and art 
work to fit your needs. Work done 
for lithographers in the New York 
area. Free Lance. Call George Zieres, 
Illinois 7-5461. 





For Sale: 





FOR SALE—Two offset press for 
immediate delivery, now running— 
(1) 20 x 26 Ruthedfor high speed 
(2) 20 x 28 Rutherford high speed. 
Both presses have and do perforating. 
Write the Bailey Press, 251 Causeway 
St. Boston, Mass. 


FOR SALE—Complete plate grain- 
ing plant in large midwest lithograph- 
ing center. Will gross over $55,000 
this year and still growing. Inspection 
of books invited to responsible parties. 
Price $20,000. Address Box 169, c/o 
Modern Lithography. 


FOR SALE: I Sheridan 40” auto- 
matic cutter complete with 3 H.P. 
motor, 2 knives, and tools. Also 2 
Boston wire stitchers—1 #3 stitcher 
and 1 #4 stitcher. All in excellent 
condition. Address reply to Box 172, 
c/o Modern Lithography. 





PRIVATE PLANT 
LIQUIDATION 


HARRIS S-7-L, 36x48, pile feed, AC 
motor, chain del., extra lot plates. 
LEVY 24x24. gallery camera, stand, 
vacuum back, plate & film holders, etc. 
has Douthitt diaphragm control, 18” 
process prism, 18” No. 5 Crooke pro- 
cess lens, 24” Goerz FIO Gotar lens. 

HARRIS, 17x22, LSB offset, pile feed. 

GOERZ 47 ¥_” Artar F15 Apochromat lens. 
45 amp. single & 45 amp, double arc 
lamps, adj. stands, rheostat, 220 V. 

SCREEN, 20x24, 133 line Levy h'tone. 

LEVY 24” diam. cir. 150 line screen. 
35x74 Steel top with 31x63 form 
proofing attach. all on steel storage 
base. For pre-mk'ready & repro proofs. 

SHERIDAN 9x12 magazine & book glue 
coverer, 2” max. backbone, 12 pocket. 

MILLER 25x38 auto. 2-Color Press. 

MIEHLE 42x56 2/0, Dex. feed, ext. del. 

BABCOCK 41x54 Unit Dex. feed, ext. del. 

BABCOCK 41x54, Cross cont. feed, jog. 

BABCOCK 43x61, Cross cont. feed, jog. 

Two 25x38 hand fed cylinder presses. 

“B" Spl. 17x22 Kelly, ext. del., extras. 

10x15 C&P NS, Kluege feed, chases, etc. 

TWIN-HEAD Spray Unit & Compressor. 

#8 LINO., 3 mags., 4 molds, elec. pot. 

#5 LINO., 1 mag., 2 molds, gas pot, etc. 

BAUM mod 4-3-3 folder, 10 plates, pile 
feed, 22x28, slit, score, paste attch. 

BAUM mod 55 folder, 17x22, pile feed. 

CLEVELAND ‘'B"’ folder, 32 page attach. 

BROWN 32x44, knife style, 32 pg book 
& job folder, Cross continuous feeder. 

BOSTON & MORRISON '¥,” cap. stitchers. 

PORTLAND 24” POWER PUNCH with 4 
dies. 

30” Hand Lever Paper Cutter. 

Roller cabinets, Mats, Offset Plates etc. 
(Write us your incidental needs). 
Rollers, counter, etc. with each press. 

Each Mach. has proper AC elec. equipt 


BOX No. 158, MODERN LITHOGRAPHY, 
254 W. 31 St., New York 1, N. Y. 
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‘let the Pluss Lithographers. 


make your color 
productions - - - 






Pre 











| TN alt Tai Cpr reves & das 








HAMMER COSTS DOWN! 
A UNIVERSAL PAPER JOGGER 
installed in your shop will do the job. 
Cuts out the time-consuming task of 
hand jogging large sheets. Saves up to 
50‘, of time spent in cutting operations. 
Equipped with either elevator or table 
feed. Proven superiority. Backed by 
SOUTHWORTH’S guarantee of quality. 


Graphic Arts Division 


SOUTHWORTH MACHINE CO. 
30 WARREN AVE. PORTLAND, ME. 


Mfr's: Paper Conditioners, Universal Joggers, 
Punches, Round Cornering Machines, 
Humidifiers, Special Equipment 






























of Service to the Graphic Arts 


THE 
FRANKLIN 


OFFSET 
CATALOG 


is the perfect companion to your own cost system. 
The new Franklin Offset Catalog gives you an 
accurate, profitable method of valuing your litho- 
graph orders before the jobs are produced. 
Simplify the figuring of quotations with this easy- 
to-use offset guide. 


WRITE TODAY FOR 
60-DAY FREE 
TRIAL 


PORTE PUBLISHING COMPANY 
P.O. Box 143 Salt Lake City 5, Utah 





























Bond, Ledger and Onion Skin Business Papers of | 
100%, 75%, 50% and 25% New Cotton Fibre. 
FOX RIVER PAPER CORPORATION, APPLETON, WISCONSIN 


=a uation ns 















FOR 


FINEST 
LITHOGRAPHY 





Lithograin assures you 
careful and competent handling of all your 
graining and regraining requirements. It also 
features ““Cronak” processing of zinc plates 
which gives cleaner and longer press runs. Zinc 
and aluminum offset plates supplied in all sizes. 
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FOR SALE, whole or in part, or 
lease, to two highly competent men 
capable of operating completely in all 
its branches a complete plate making 
and offset plant; 31 inch A. T. F. 
camera with vacuum back, 24 inch 
Goerz Artar lers, 29% inch 120 line 
Levy screen and 24% inch 133 line 
Levy screen, 22 x 29 inch Weben- 
dorfer offset press with improved 
patented feeder and McKinley roller, 
all brand new equipmert. This plant 
is located in the finest climatic loca- 
tion on the Pacific coast and in a 
metropolitan area of over 4 million 
people and plenty of manufacturing 
concerns in the area. A high grade 
typography plant adjoins it. Address 
Box 170, co Modern Lithography. 


FOR SALE: Lithographing plant, 
completely equipped, including camera 
and plate making equipment. Excel- 
lent clientele, doing good volume of 
business. Can stand thorough investi- 
gation. Owner willing to work as 
salesman if desired. Situated in Mon- 
treal. Price $25,000. Address Box 
171, c 0 Modern Lithography. 


FOR SALE: Paasche portable spray 
gun for use with small offset press. 
First-class working condition, $75.00. 
York Lithograph Co., 3114 Grand 
River Ave., Detroit 8, Michigan. 


FOR SALE: Douthitt plate whirler, 
54’" x 72% plate size, horizortal, A-1 
condition Nelson Associates, Inc., 
3114 Grand River Ave., Detroit 8, 
Michigan. 


FOR SALE: 2 double Pease are 
lamps with two are lights on each 
side. 1 Pease vacuum frame, 54 x 72. 
Address Box 173, c’o Modern Litho- 
graphy. 


FOR SALE:- Multilith camera, 
Mode] 1440, 11 x 17 film, gallery type 
with metal stand, Ilex Paragon Anra- 
stigmat lens, 14 inch focal length, and 
copy board. This camera has never 
been used. Priced at only $1245.00 
Write Box 174, c/o Modern Litho- 
graphy. 


FOR SALE: Multilith vacuum 
printing frame and plate whirler like 
new, $200.00; Gelb double decker 
camera lamps reconditioned. Singer 
Engineering Co., Complete plate 
making equipment, 248 Mulberry St., 
New York 12, New York. 


FOR SALE: Harris offset press 36 
x 48 pile delivery. Complete with AC 
electrical equipment. Recently over- 
hauled. Prints and registers excep- 
tionally well. Address Box 175, c/o 
Modern Lithography. 


Montreal Firm Pays Dividend 
Directors of Consolidated Litho- 
graph M[g. Co., Ltd., Montreal, de- 
clared a quarterly dividend of 50 
cents per share, payable September 
30, to record August 30. This is an 
increase from 40 cents a share paid 


on June 30 and March 31 


Publish Photoengraving Book 
“Modern Photoengraving,” by J. 
S. Mertle and Louis Flader, ‘‘a text 
book and encyclopedia, equally valu 
able to craftsmen and learners,” was 
scheduled to be published October 1, 





For Sale 
Detroit Embossed Cover Stock 
size 11% x 17%—90+ 


39,000 Pes Fawn 


39,000 * Green 
39,000 * Chocolate 
39,000 * Tea 
39,000 * Mandarin 
39,000 ** India 


PRICE—$13.50 per thousand, 
quick sale, worth $17.00 


Address Box No. 159 
c/o Modern Lithography, 


254 W. 3lst St.. New York 1, N.Y. 








27x41 MILLER FOUR TRACK, TWO- 
COLOR PRESS 


62” MIEHLE TWO-COLOR AUTO- 
MATIC UNIT 

56” MIEHLE AUTOMATIC UNIT 

46” No. 3 Miehle Hand Fed Presses 

29x41 No. 4/4R Miehle Hand Fed 
Presses 

3—No. 2 Kelly Presses 

22x34 Miehle Hand Fed Presses 

Miller Simplex 20x26 Automatic 
Press 

12x18 Rice Auto. Unit, guaranteed 
as new, 30% off list 

Seybold 50” 10Z Auto, Clamp 
Cutter 

Seybold 48” Auto. Clamp Cutter 


2—-Sheridan 3 knife Continuous 
Book Trimmers 


Christensen Gang Stitchers 
Rosback Gang Stitcher 


Latham Model 1 Monitor %” 
Stitcher 


Cleveland Automatic Folders, 
Model B and Model W 


J. SPERO & CO. 


549 W. Randolph St. Chicago 6, Ill. 
Phone: ANdover 4-4633 
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by Modern 
lishers, 166 West Van Buren St., 
Chicago 4, III. 

The book is 8% x 11” 
376 pages, and is printed on English 


Photoengraving Pub- 


contains 


finish stock. It contains 392 illustra 
tions in black and colors, and numer 
ous formulas, tables, diagrams and 
charts. The book is priced at $15. 

* 


Typo. Assn. Plans Program 

The Chicago Typographers Asso- 
ciation expected to meet early this 
month to reorganize its activities and 
develop a program for the winter 
season. High on the agenda is the 
selection of an executive secretary to 
replace Thomas C. Hedden, who 
resigned early in the summer when 
the organization’s work was dis- 
rupted by the typographical union 
strike. 

7 


Paper Stocks Damaged 
Moser 


siderable 


Paper Co., suffered con 
water damage to. stocks 
when a fire broke out on the fourth 
Hoor of its Chicago quarters at 621 
Plymouth Court. Fire damage was 
confined to the bindery of the Geo 
graphical Pub. Co., which occupied 


the building’s upper floor. 












Send your pro- 
duction sam- 
ples, let Cham- 
plain show you 
how to do the 
job better, 
faster, more 
profitably. 






| Depend On The Leader 


+> CHAMPLAIN CO., INC. 
88 LLEWELLYN AVE., BLOOMFIELD, WN. J 
| CHICAGO OFFICE: 7 W. Madison St, Chicago 2, Ill. 
Rotogravure at its best @D 1x0 
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MAKERS OF 


THE FINEST QUALITY COLOR PLATES 


OFFSET LITHOGRAPHY 








THE STEVENSON PHOTO COLOR SEPARATION CO. 


400 PIKE STREET 


CINCINNATI 2, OHIO 




















CRAFTINT 
VERSATILE 
s) «=| DRAWING PAPERS 
4) 4 WILL HELP YOU 
“CUT CORNERS” 








—. 


4 = 














CRAFIINT 


DOUBLETONE AND SINGLETONE 
DRAWING PAPERS 


have invisibly processed shading tones. These screens can 
be instantly “brought-up” by the quick application of 
Craftint developers. Doubletone has two separate screens. 
Singletone has but one. Although, Craftint art is complete 
with full tone besides black and white, it reproduces as 
straight line work. This means a considerable saving in 
both time and plate cost. @ Write today for pattern chart, 
examples of Craftint work end further information. 


THE CRAFTINT MANUFACTURING CO. 
1613 COLLAMER AVENUE * CLEVELAND 10, OHIO 
DOUBLETONE AND 
SINGLETONE 
DRAWING PAPERS 


* 


CRAFIINI 
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S 


e 
{ne © 


S J 


Call UNIFORM 


for supertor 


PLATE GRAINING 


Our service designed to meet 
your most exacting requirements. 
ZINC PLATES — — — ALL SIZES 
Ungrained _ Grained ~— Regrained 


UNIFORM GRAINING CORP. 


648 N. Western Ave. Chicago 12, Ill. 
HUMBOLT 5512 











SMALL PLATE PRICES 
Albumen Deep Etch 
$ 2.50 $ 4.50 


81/," x 11” line plate, 
negative and metal — —......... 


11” x 17” line plate, 


negative and metal —.......... 4.00 7.00 
14” x 17” line plate, 
negative and metal —............. 6.00 10.00 
17" x 22” line plate, 
10.00 15.00 


negative and metal ~.......... 
Step and repeat, $1.00 per repeat. 
We make all sizes press plates up to 50” x 70”. 


JOHN G. MARK & SON 
525 Broadway New York 12, N. Y. 





ttcet plates s 


Write for illustrated folder—call WAB 8862-63 





. than the best will do 
pecity 


549 S. WELLS ST. CHICAGO 7 
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Trade Cvents 








Mail Advertising Service Assn., 27th 
annual convention, Bellevue-Strat- 
ford Hotel, Philadelphia, Sept. 26-29. 


National Assn. of Metal Decorators, 
semi-annual meeting, Stevens Hotel, 
Chicago, October 4, 5 & 6. 


Printing Industry of America, annual 
convention, Edgewater Beach Hotel, 
Chicago, Oct. 20, 21, 22, 23. 


New England Conference for the Graphic 
Arts, March 21, 22, 1949, Hotel Statler, 


Boston. 


National Association of Litho Clubs, 
annual Convention, Mayflower Hotel, 
Washington, D.C., April 29 & 30, 1949. 


Lithographers Natl. Assn., Annual Con- 
vention, Mission Inn, Riverside, Calif., 
May 8-16, 1949. 


Graphic Arts Exposition, Chicago Int'l. 
Amphitheatre, Sept. 24-Oct. 7, 1950. 





Litho Schools 











CHICAGO—Chicago Lithographic Institute, Glessner 
House, 1800 S. Prairie Ave., Chicago 16, Ill. 


NEW YORK—New. York Trade School, Lithographic 
Department, 312 East 67 St., New York, N. Y. 


ST. LOUIS—David Ranken Jr. School of Mechanical 
Trades, 4431 Finney St, St. Louis 8, Mo. 


MINNEAPOLIS—Dunwoody Industrial Institute, 818 
Wayzata Bivd., Minneapolis 3, Minn. 





Trade Directory 











Lithographic Tech. Foundation 
Wade E. Griswold, Exec. Dir. 
131 East 39 St. 

New York 16, N. Y. 


National Association of ng Lithographers 
Walter E. Soderstrom, Exec. Sec’y. 

317 West 45 St. 

New York 19, N. Y. 


Lithographers National Association 
W. Floyd Maxwell, Exec. Dir. 
420 Lexington Ave. 

New York 17, N.Y. 


National Association of Litho Clubs 
Wm. J. Stevens, Exec. Sec’y. 
317 West 45 St. 

New York 19, N.Y 


pet by Offset Lithography 
Freeman, Exec. Dir. 


“ Madison Avenue 
New York 10, N.Y. 
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Abrams, M. L. Sept. Kimble Electric Div. 
Acme Litho Plate Graining Inr. 108 ~ 
Aetna Paper Co. eer * Sept. ne p mg ee —_ = 
Aljen Associates Sept. , : — 
Allart Corp. 106 Lanston Monotype Machine Co. Sept. 
American Graded Sand Co. 11 Lawson Co., E. P. 9 
American Graphic Arts Machy. Co. Sept. Litho Chemical & Supply Co., Inc. 41 
American Type Founders 6&7 Lithographic Plate Graining Co. of America 100 
nsco 22 Macbeth Arc Lamp Co. 
Maklin Lithoplate own Co Sone, 
Baker Reproduction Co. 106 Mallinckrodt ~-~y" Works +4 
| ae ae rag ie See. 30) Mark & Sons, John G. 112 
jorcon May Co., J. L. Sept. 
ees Russell Ernest Py Maxwell Paper Co. Div Sent 
eattie Corp. pt. i : ; ° 
Bingham Brothers Co. Sept. ee gga Ce. 96 
Bingham’s Son = 4 Co., Sam’l. 13 e: ; rscnreee OO 
Brennan Co., E 108 Michio Peinin es & Mfg. C — 
Bridgeport “LAS Supply Co. 96 Minotti Co. — ee Sept. 
Brown Bridge Mills 91 Mohawk Paper Mills +++ Sept. 
Brown Mfg. Co. Sept. Mink, Inc. °C oO. - 
scotty Pig a 42 
Bulkley, Dunton Organization Sept Moore Laboratories Sept 
California Ink Co., In Sept et & Co., Daniel Sept. 
antine Co., Martin pt. ational Associatio f Photo-Lith 
Carlson, John P. Sept. National Carbon eg Inc, a monn, 3P 
Central Compounding Co. 93 Neenah Paper Co. : Sept. 
pa ae Co. ‘ 103, meh > ara oe Paper Co. 56 
hillicothe Paper Co. ept. orman Willets Graphic S ly C 
Columbian Carbon Co. Sept. Offset Printing Plate Be. enptcieat on, 
Colovcrate Co. Sem. oun Pe F. = . Sept. 
rubia Sept. xford Paper Co. 84 
Craftint Mfg. Co., The 112 Oxy-Dry Sprayer Corp. 45 
Craftsman Line-Up Table Corp. 94 
Craftsman Machinery Co. ; Sept. pee ro ne aes Co. 94 
Cramer Dry Plate Co., G 102 photo Lithopl Po 76 
Crawford Co., John W. Sept. Photo-Litho ‘Plate Gr Co., Th ty 
Crescent Ink & Color Co. Sept. Dhotovolt Cor e Greining Co., ” 104 
Crozier, John C 99 Pitman Co., hee M. s 
Dayton Pate Se. Pre — Pg 
Dexter Folder Co. . Porte Publishing Co ) 
. : . 110 
Direct Reproduction Corp. 108 Printers & Lithographers Relief Comm. ... Sept. 
— — Graining Co. oan Printing Machinery Co. Sept 
uthtt Corp. % - i 
mk & a ee 70 Process Litho Arts 112 
DuPont, E. I. de Nemours & Co. 64 Rapid Roller Co. 25 
. S 
Eastern Corp. 10 Reliable deed = Co. nm 
Eastern Graphic Arts Supply Sept. Righmire Berg Co ™ — 
Eastman Kodak Co. 39 Rising Paper Co. : “i on. 
Electric Boat Co., Printing Machy. ~. c Roberts & Porter, Inc. ~ 
over R 
Electronic Mechanical Products Co. Sept. > Mecimery 7.” Div = 
Electron Lithoplate Corp. 62 ° pt. 
Empire Superfine Ink Co. 14 Schlanger. K. vse Sept. 
Esleeck Mfg. Co. 101 Schultz, H. J. 104 
Eureka Photo Engravers Sept. Scientific no Products Co. Sept. 
tiber Specialties Sept. 
Falulah Paper Co. 24 Senefelder Co., Inc. 2nd (ose 
Finck Printing Service, Inc., C. E. 102 = Sinclair & Carroll Co., Inc. s = 
Fitchburg Paper Co _ 80 Siebold, J. H. & G. B., Inc. 62 
Flint Ink Co., Howard Sept. Sinclair & Valentine Co. 17, 86 
Fox River Paper Corp 110 Sleight Metallic Ink Guawantes, Inc. Sept. 
Friese _— late oa Graining Service = — aa Co. 110 
Fuchs & Lang 19 Se, Je a 109 
Stevenson Photo Color naman Co. 112 
Gaetjens, Berger & Wirth, Inc. 100 Strathmore Paper Co. - 43 
Gast Mfg. Co. Sept. Strong Electric Corp. i“ oe 
Gegenheimer, Wm. mh ges he 1c 19 & = 
General Composition Co. pt. ” commenndiettads 0 
Genedal Printing Ink Div. 19&20 Tickle Engineering Wks., Arthur 23 
Gilbert Paper Co. 97 = Teitelbaum & Son, N. Sept 
Godfrey Roller =. ee Seve. Toledo Lithograin Co. 110 
oerz American ica i 
a i a On i608 riangle Ink & Color Co. .... Sept. 
Graphic Process & Products Corp. Sept. Uniform Graining Corp. 112 
Gummed Products Co. Sept. United Mfg. Co. Sept. 
meaitt Been Cn. 4 United States Envelope Co. 46 
Handschy Co., A. E. 98 Vandercook & Son Sept. 
Harris-Seybold Co. 4th Cover Vulcan Proofing Co. Sept. 
Herbert Products Sept. : : ; 
Hoe & Co., Inc., R. Sept. Wagner Litho Machinery Div. Sept. 
Howard Paper Co. Div. 53,54 Waldron, John Sept. 
Howard Paper Mills, Inc. 53,54 Warren Co., S. D. 71.72 
Hunt Co., Philip A. . on by . bi wg po Sept. 
ebendorfer iv., 6,7 
Ideal Roller & Mfg. Co. 16 West Virginia Pulp & Paper Co. Sept. 
Iilineis Zinc Co. Sept. Western Litho Plate & Supply Co. 98 
Interchemical Corp. 58 Weston Co., Byron mae 60 
International Paper Co. 15 Willy’s Litho Plate Graining Co. 106 
International Press Cleaner & Mfg. Co. .. Sept. Whiting-Plover Paper Co. Sept. 
International Printing Ink Div. 58 Young Brothers Co. Sept 
Jeffrey Composition Co. Sept. Zarkin Machine Co., Inc. 78 
Johnson & Co., Charles Eneu Sept. Zarwell, H. D. ... Sept. 
(The Advertisers’ Index has been carefully checked but 
no responsibility can be assumed for errors or omissions.) 
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did he make dat four, Cuthbert?” 


Cleaned... 


ANY an advertising appropriation is spent,—cleaned 
out,—without doing much good saleswise. Often too 
much “fancy Dan" stuff, wrong publications or other 
media, too much ‘“‘general’’ coverage. Advertising in 
specific industry publications does not fritter away your 


money,—goes direct to real buyers, effective concentrated 


circulation, low cost. 


Accordingly, if you want your advertising message to 
go direct, specifically, and at low costs to the field of 


Lithography, investigate the possibilities of 


MODERN LITHOGRAPHY 


254 WEST 31st STREET NEW YORK 1 


Member, Audit Bureau of Circulations 








WATKINS PRINTING CO . BALTIMORE 


Tale Ends 


T’S a big year for the button busi- 
ness, reports R. M. Johnson, 











assistant sales manager of the Green 
Duck Co., Chicago metal lithograph- 
ing firm, where production of presi- 
dential campaign buttons reached the 
hectic stage early in August. Being 
non-partisan, Green Duck Co. issued 
separate folders describing what’s 
available for each of the major 
parties. One “giant” button, four 
inches in diameter, with red, white 
and blue colors and bearing the 
legend “Vote Republican” has been 
selling well at $12.50 per hundred, 
Mr. Johnson stated. Another gadget 
is a “cricket snapper,” which clicks 
when pressed, to emphasize its printed 
slogan “Click With Dewey and 
Warren in ‘48.’ There’s also a plate 
for attachment to auto license tags, 
which is decorated with stars and 
stripes and bears the names of the 
G.O.P. presidential candidates. There 
are also many nifty designs for the 
Democrats but orders from Repub- 
lican sources far exceed those from 
the Democrats, Johnson said, and 
there has also been a_ considerable 
demand for “Wallace in ’48” em- 
blems. 

Many of the company’s products are 
made on offset presses specially de- 
signed for the peculiar demands of 
this novelty business. 


* 

The Chicago Craftsman, comment- 
ing on the picture of their Club’s 
new president, Joe Skach, which ap- 
peared in M/L for July, says: “If 
he fills out his vear of office before 
Hollywood picks him off, we'll be 
fortunate. The guy’s photogenic.” 

But, ’er, Mr. Bulletin editor. We 
don’t spell our name the way you 
did. It does NOT end in “er.” 

* 

Few reprints available, _ free. 
‘Proper Roller Care,’ on how to re- 
move ink film from offset rollers, and 
“Offset Press Specifications,” four 
pages of detailed specifications on all 
makes of offset presses. If you can 
use one, or a few, drop us a line. No 


obligation. ® *® 
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Pre-register slow-down 
guides meet and transmit 
sheet to slow stop square to 
front guides in positive dependable 
action. Nicking and denting 9 / 


G pl J 
Pi, 4 


NN ; of sheets eliminated. 


THIS IS ONLY ONE 
OF THE MANY 
IMPORTANT FEATURES 


¥ 











1 FOR COMPLETE DETAILS SEND | PRINTING MACHINERY DIVISION 
| FOR BOOKLET. CLIPTHISCOU- Jf ELECTRIC BOAT COMPANY 
| PON TO YOUR LETTERHEAD. § 445 PARK AVENUE, NEW YORK 22, NEW YORK 
i ‘ 400 WEST MADISON STREET, CHICAGO 6, ILLINOIS 


(a on net ee aoe cen coe eee oe coe om oll RUSS BUILDING, SAN FRANCISCO 4, CALIFORNIA 





Harris stream fed presses take their 
time when it counts most—during 
register. Stream fed sheets travel 
down the feed table slower—ap- 
proximately one quarter the speed 
of sheets fed by other methods. 
Three sheets are already on the 
table, gliding easily toward the 
front stops. That’s why no trouble- 
some slowdown devices are needed 
—why there’s no bounce or nick- 
ing of sheets. 

When each sheet is registered 
precisely, then it is on its way, 
accelerating to highest possible 
speeds. Harris stream feed puts 
more salable sheets in the delivery 
pile. It gets presses rolling sooner 
—keeps them running with fewer 
interruptions. 





THE Harris MODEL 134 is the 
only 22 x 34” offset press 
equipped with Stream Feed. 
That’s just one reason for ac- 
curate register and finer im- 
pressions at speeds up to 6000 
per hour. For description of 
the many other Harris features 
that deliver more salable sheets 
per day, write for a new, 
color folder. Ask for “LTN”. 
Address Harris-Seybold 
Company, Advertising De- 
partment, Cleveland 5, Ohio. 
A card will do. 
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